


ASTUDY OF PROCESSy

G AND
CAKE IN JIGAWA §7 MARKETING o

ATE: 4 CASE g GROUNDNUT OIL AND

TUDY gp SHUWARIN MARKET

BY

TALATU ABBA SAMBO

(ADBM/1 4/BAM/016A)

BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF
BUSINESS ADMINSTRATION AND MANAGEMENT, COLLEGE OF BUSINESS
AND MANAGEMENT STUDIES, JIGAWA STATE POLYTECHNIC, DUTSE.

IN PARTIAL FULFILMENT OF THE REQUIREMENTS FOR THE AWARD OF
ADVANCED DIPLOMA.




APPROVAL PAGE

This research project h
Pro] as been read and approved to meet the standard requirements of the

award of Advan i i : o
ced Diploma in Business Administration in the College of Business and

Management Studies, Jigawa State Polytechnic, Dutse

Mal. Auwal Muhammad
Project Supervisor

Mal. Mansur e e
Head of Department Signature and Date
Business Administration

= N Sa—




DECLARATION

tu Abba S
I ambo, hereby declare that this, research work is a preduct of my research
1t, under the supervisi
effo: pervision of Mal. Auwal Muhammad. All sources of information

consulted have been duly acknowledged through references

Talatu Abba Sambo Date
ADM/14/BAM/016A




DEDICATION

i i ez, for her love,
arch work is dedicated to my late mother: Hajiva Fatima Abdulaze
This rese

i i , amin.
and support throughout her life time, May her soul. rest in peace
caring




ACKNOWLEDGEMENTS

1 wish to thank the Almight
gty Allah (SWT) for His love, kindness and for having made it

ossible for me to suce
P : essfully complete thig work. My sincere -gratitude goes to my
Supervisor Mal. Auwal Muhamn :

nammad who assisted me tremendously towards making this

research work a success. 1 thank hi e
him for his guidance, suggestions and constructive criticism

o enable this research became improved

My special thanks goes to my HOD, Mallam Mansur and all the entire staff of the

Department for their support and encouragement.

Also, T wish to thank all my class mates especially Amina Moh’d Idris, Zainab Ahmad

Muhammad, Maryam Umar, Hauwa Maina, Ustaz Misbahu, Auwal A. Baba, Mal. Shamsu,

Nura, Umar, Luka and Danladi.

My friends are worthy to be mentioned for their support such as Halima Daudu, Halima Y.

Umar, Maryam Ahmad, Maman Hafsa and Umma Aminu Tukur .

Furthermore, [ wish to appreciate the efforts of my relations and enumerators, Haruna Tijjani

(Kawu) and Mohammad Alhaji Aliyu (Baffa). Also ] appreciate the support of Chiroma

Abdulkadir, Sambo Haruna, Baba Abba Sambo, Abubakar Abba Sambo, Sani Musa,

Makama, Usman, Aunty Jurnmai, Aunty Iya Ladi, Aunty Hindatu and Kaiimatu Haruna.

- tandi f my family memb ost
Finally, 1 appreciate. the effort, SUPPOrt Ll Rl e

xpucidly 55 attier Afhaji Abba Sambo , my husband, Prof. Usman Haruna and my
nildren(Se’adat fbrahim Aliyu A’isha and Muhammad) for their encouragement
children(Sa’adatu, ; <

throughout the period of the study.

Thexk you all and God Bless, amin.




ABSTRACT

is Study examined the processin )

g'cmg Shuwarin market as a caseg ;:"ijr‘nazk?;n% of groundnut oil and cake in Jigawa State,
E selected and qu?stionnaires Wwere adminisleredamo{g leEs rando.fm‘y
Descriptive statistics in form of freguency dfsrriburizm for ’he'PWPOS@ of data collection.
hudgeting analysis in form of cost and ret ; 1‘1 and bercentages were us.ed. Also, :

he oroundnut pr i eturn estimation was used. The result indicated that b4
M ohifis £ processors in the study area were married, with a household size of 1 b
.5 persm”i:;x and had their initial capital for the business from ;;ersonaf savings. A fotal of. t
N22,816.73 was spent as processing cost per respondent and #41,156.50 was realized ﬁ"om"
the ;ales of processed products as income. Therefore, a pruﬁf'ieval of M18,339.77 was -
reai:ged per I,-espondem. Also, the business is performing very well with a marketing |
efficiency ratio of 1.80. The major constraints faced by the processors include inadequate i
- capital, lack of support from government and price variation. To improve the processing |
] husiness in the area, there is a need for the provision of soft loans lo the processors and
formation of coaperative societies to improve their business activity with generation of more

income.

A

Vi




TABLE OF CONTENT
Title PAGE - iomtzsmnztornssst st
.................................... 1
Approval PAge cocsrerersnariianiannas
....................................... ii
DeclaratiOn «cscemsasicscesinenseacus
............................................ ili
Dedication wovessencessrssnnesenes
............................................... iv
Acknowledgements ................
............................................ Y
AbSErACE vovvecerrnsannsrrnananenes :
................................................ vi
Table of Content c..ovirsncesn ii
................................................. vii
1.0 CHAPTER ONE: INTRODUCTION
1.1 Background TR B wosommpmaspisprmgforesmmn it s R 1
1.2 T 1
1.3 Justification i SRy ismeonon i e 2
1.4 Aims and Objectives B G 2
e DT S 3
1.6 Scope and 1imitations of the Sty «ooeesree e 3
1.7 Wistory of the Area B e B 4
. e 4
| 8 Definitions of K&Y Terms «- "
R TWO: LITERATURE REVIEW

vil




0.l Local Processing of Groun oo

............................... 5
222 Processing of Groundnut j > .
Into cake “kuli-kuly ... 6 4
2.3 Uses of Groundnut ..., !
....................................... o :
2.4 Uses of Groundnut Cake ., :
......................................... ]
2.5 Demand and Supply for Groundnut O _ "
2.6 Socioeconomic Characteristics of the Processors 8 |
2.7 Cost and Returns of Product Processing .................... 9
2.8Marketing Performance of Products .........ccooveeeveeneinnennns 10 *“’
2.9 Problems in Groundrnut Processing .......o.cccoieriviinaiiinnies 10 .
2.9.1 Price Variation ......o.veeeeuinmnvrnrenmsseesieeinmmnesinns 10
202 Government POLCY «.veueevriirersreremeamnm e 11 I
793 Financial Problem ...c.oieirmneremmmneesnrreen 11
204 Technical PrOBIEm ..ocioriiarnsmmssssmssrmmamnenannssnnenes 11
205 Socistal TEBIHQHOM o rvessssmrmrssigtees senmiamamn s 12
3.0 CHAPTER THREE: METHODOLOGY
............................... 13
3.1 Introduetion «..eeessressesnmtt ettt
................................. 13
3.2 Area of Study «coovermmresst
e S 13
3.3 Research Desigise-eemers
13

3.4 Sampling Technique

viil




3.5 Target Population and Sample Size

........................... 14
3.6 Method of Data Collection |
................................. 14
3.5 Methods of Data Presentation and Analysig
e 14

4.0 CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS

4.1 Introduction

....................................................... 15
4.2 Presentation of Data and Analysis . ... 15

4.3 Hypothesis Testing .........ccooviviiiiiiiiinnn., 25
4 BPINAINES ;s i e e e ket 26

.50 CHAPTER FIVE: SUMMARY, CONCLUSION
RECOMMENDATIONS

AT T e ee—— L sl Al
e DR T el 28
OO -/ L e 28
5.3 Recommendations ......comseresetes
......................... 30
ROEOTOUCES o s s it i f e s sttt
T R e R R 33
ADPENMIX . vereeemrerenseenmern
)

AND




1.0 C 8
HAPTER ONE: INTRODUCTION

1.1 Background of the Study

oundnut is an import

Gri portant source of vegetable oil in most parts of Nigeria. Oil from
undnut form a stabl X

& © part of the diet of many people, not only in Nigeria, but the world

over. Most of the traditiona .
1 methods of processing groundnut oil in Nigeria is carried out in

the Northern states of the country. The source of the raw materials is mainly the local market

with hardly any processor growing his own nuts (Umar, 1990)

Groundnut crushers could be used to produce groundnut cake popularly known as ‘Kuli-

Kuli’. It is also an important ingredjent in numerous kinds of foods we eat, such as in making

. b .
‘Suya’ meat, ice cream, coatings, etc.

The popularity of groundnut oil arose from its’ attributes, it does not smoke and does not

*absorb odours easily like other cooking oils (Ahmed, 2004).

However, groundnut might have lost its’ position as the chief foreign exchange earner for

Nigeria, it still remains one of the most important crops in the country.

This study is expected to examine the processing and marketing of groundnut oil and cake in

Shuwarin area, being one of most prominent places where the commodities are being
Tin ;

produced and marketed in Jigawa State.

1.2 Problem Statement

I peen carried out in Nigeria to promote its’ production and marketing.
A lot of researches have
. has been paid to local processing of groundnut in to important
However, little attentlon

)

nich is assuming 10 be popular, especially in the Northern
whie

products like oil and cake,

lie
1]



information concernin
i & the performance of the traditional marketing system in Nigeria

is also noticed that 1i
it little or no study has been done about the processing and marketing of

dnut pro int .
groundnut products in the study area despite the fact that it is onc of the chicf production area

in the state.

1.3 Justification for the Study

It became necessary that this study should be conducted in areas where groundnut products
are being produced, processed and marketed. This study therefore, is justified as it aims at
providing relevant information about these vital activities, which could be used by policy

makers, processors, marketers and financiers to improve the flow of the commaodities to the

prospective consumers.

The economic benefits of the stakeholders are expected to be analysed so that they could be

assisted to improve their activities leading to a better standard of living for the rural

inhabitants.

1.4 Aims and Objectives of the Study

i i f gl‘oundnu‘c in to oil and cake, and
n 1 mine the processing 0
The main aim of the study 1s 10 exal

; ; joawa State.
their marketing in Shuwarn market of Jig

2 following:
The specific objectives of 1 study include ¢

i
i)



T

e

o identify the socig
SConomic :
characteristiqs of ground
s nut processors in the study

To determine the cost,
Tetur
Ds and profitability of groundnut processing into oil and

e
cake among the rural women ; 1 the study areq,

iii.

—

To determine the m i
arketing performance of groundnut produets in the study area.

o

v. To examine th ;
e problems of groundnut processing in the study area

v. To make rec i L
ommendations towards minimizing the identified problems.

1.5 Hypothesis
The Hypotheses of the research were stated as follows

a. Null Hypothesis (Ho): There is no profitability in the groundnut processing business.

b. Alternative Hypothesis (H1): There is a profitability in the groundnut processing

business.

These hypotheses will be tested in the course of the study.

1.6 Scope and Limitations of the Study

The groundnut processors in Shuwarin market were mostly women. They are involved in

i ol it i 1 oil and cake and then they bring them to the market for sale.
rocessing the gr

ri ket. The study is limited to
. fore COVEr Shuwarin mar
The scope of the study will there
2 arket for the groundnut products. Also,
iy ost important mar
Shuwarin market only as 118 the m
overed by the study. However,

not many areas will be ¢

due to time and financial limitations

i the study is expected to give accurate information from the
regardless of these limitations,
] te.
s in the sta
representative of groundnut pEaRe 5




17 History of the Area of Study

and its” products such as groundnut of and cak
.

eople from far and ; .
Peop near used to patronize the market, usually during the market days i.e.

every Monday. Accordin
y g to the head of the marketers, Shuwarin market was in existence

since 1940 i.e. during the colonial era, and it was well known for handling food items.

1.8 Definitions of Key Terms

Mk This is a place for organizing and facilitating business activities and deciding

on what to produce and distributes. It could also refer to any arrangement that

brings buyers and sellers together.

Marketing: Marketing involves the movement of product from the place where it is produced
to the consumer or manufacturer. Through the marketing system products are

matched with market through which transfer of ownership is effected.

Processing: This involves changing the form of a product by engaging in some activities

hich adds value to the initial product. Groundnut seeds could be processed by
whic

¢ oil and cake. \

|
/

grinding and pressing t0 produc

Ground s op grown for its’ seed. Itis avery important source of oil. The oil is
roundnut:  Thisis acr

d for industrial purposes. Also groundnut cake ﬁmowns as
ing an

used in cook .
nd used as 2 food item as well as added to animal

Kuli-Kuli is being praduced a

feeds.



2.1

2.2

221

20  CcHap
T
ER Twq, LITERATURE REVIEW

Origin of Groundnut

opulated area: .
pop s of the savannah zope in Nigeria and in Senegal, Niger and Gambia,

{Anochili, 1984).
Processing of Groundnut

The processing of groundnut can be as simple as cleaning, grading and packing fresh

groundnut.

Traditional processing evolved from society’s need to enhance the usefulness of

groundnut products. The basic methods employed for this purposes are preservation
and separation, (Smartt, 1995).

The main sub-products of groundnuts include groundnut oil and groundnut cake.

Their processing is being discussed below:

Local Processing of Groundnut Oil

1 the local processing of groundnut oil are as follows:

The processing involved i

Sorting

into about 4 different
helled and visually sorted out by hand into abou
Groundnut bought ar¢ 3

grades as follows: i

r |



b)

i

ii)
) h ones wi 1] 4 skin are put aside
| € one: ith ]le 12l ht co { with no
i g lUul' and he I‘lght S.lZe but wi e i i
to be wash d ﬁISt the]’i Ioasted SEPHI'at }y
b W (& ely.
iV)

The final grade ;
15 to be o : i
e with the tight colour (that is cream, white, brown

or brick red skin ¢
2 ; :
lour) of the right size and with skin on it. This comprise

about 95% of the total bateh, (Smartt 1995)

Traditional oiling technique

The traditional oiling technique is discussed under the processing of groundnut in to cake, as

they are processed together.

2.2.2 Processing of Groundnut into cake “kuli-kuli”

>

In the world vegetable oil production, groundnut oil rank second only to soya bean

oil. Groundnut seeds are crushed for their oils.

In the local method of processing groundnut for oil, the nuts are first dried out in case

it is not properly dried. The nuts ar¢ shelled, cleaned and roasted lightly. There are

generally two geeds in each nut. The nuts are white but with a brown red skin. Next,

the skin is removed by rubbing individual kernels against each other by hand or with
e skin is 1

thegid of Jing slab dirts are removed. The skinned kernels may be grounded
e aid of a peelin s

i  The oil-rich paste is
i inding stones of grinding machines t0 & smooth paste b
using grinding ston ( »
ove the oil. A small quantity of warm water 15

o rem ;

kneaded and pressed by hand ¢t

; i uch of the oil-water mixture as
tion until as m
g operdl

added following each pressit
6




2.3 Uses of Groundnut

Asacrop of global economic in]le‘ta
: t Ops are grown for their kernels, the oil
)

d meal derived from the .
! t and the vegetative reside (haulms). The kernels are eaten raw by

humans, lightly roasted or boiled, sometimes salted or made into paste, which in the U.S.A

and Europe is known as “pear o : .
P peanut butter” and is valuable bath for local use and export,

{Smartt, 1985). Meal is made from the nuts and used in soup as meal substitute. In Senegal,
the leaves of the plants are used for seasoning vegetables and as a frying medium. The

choice however, varies from place to place.

*The kernels are roasted, grounded, made into paste and boiled, oil rises to the surface and is

skimmed off. The best oil is obtained by simple pressure and is called pressed oil, (Weiss,
1997).
hells or husks) may be used as

The dry pericarp of the matured pods (known apAY 2

" isture in flow
fuel, as a soil conditioner, as @ filler in feeds, or as an absorbent of moistu r
s

(Harkness, 1975).

o iti valuable comparable with grass hay
haulms of be nutritionally va
Ims of groundnut are reported to

es to feed livestock (Gibbons and Pain, 1983).

and are used as such in many countrt

; . = : wihic 5
i '.eld Of the crop 18 pIOCESSEd nto o1
}'Id s ¥yl ich h

At pr. o4 of the WO
present, about 40% o It may be used for co

strial applicatio

oking, for making

multitude of domestic and indu

7



el for diesel engines.

l.he peanut butter is b far lhe most 'm X
Yy Important Product made from groundnuts in th ited
P 1n the Unite

states of America. Consumption leye] reaching about 1,4
g Per person.

Peanut Oil may bE: uSed or margz :
’ ' tic indUSlIiCS lubricant and
i

emulsion for insecticides, and as fuel for diesel engines, (Cay 19
» (Cameroon, 1986),

SA §
In the U.S.A, about half of the groundnut harvest is used to make peanut butter, salted

groundnuts and confectionary products (James 1984)
2.4 Uses of Groundnut Cake

The pressed groundnut cake containing 40 — 50% protein is used locally as food ingredient, It
is usually grounded into flour and can be used for enhancing or enriching the nutritive value
of vegetables and tuber flours that are low in protein such as cassava flour. Also, the

groundnut cake is added into livestock feed, mainly poultry to enrich its nutritive value

(Asiedu, 1992).

25 Demand and Supply for Groundnut Oil

The d d for edible oil has increased worldwide due to population growth, rising standard
emand for edi
arising partly from health considerations, (Wood

of living as well as consumer preference,
and Beatite, 1981).

ic signi ot only in the wide spread
f global econonic s;gnliicemce, n y
Toundnut becomes a Crop ©

on, but als &

the even wider areas of its processing and
he

%ographical areas of its producti e 1984 and 1985 crop year
orld Bank (1988

8

) explained that t
“onsumption (Smartt, 1995) W




s et characterised by sharp}y large L
oil Seed

Groundnut ol 4 ool
nd. €mand hag TeMaineq Strop o Weak soy bean meal
g e

(988). Alse world oil seed prodycyiq,, (supply) i USA, World Bank
Y) in |

984 _

i mainly because of large yiey . 1985 increased 10 21 metric
g in

many counes
| ntry
i S notably groundmuts in
16 Socioeconomic Characteristics of th
. e Process
ors
The commonest socioeconomic ¢ isti
haractenmcs of the Processors includ
Clude age, educational

vel. marital status, household s
ey S1Z€ and source of capital income According to Emok
2 0 bEmokaro el

4 (2008) age of garri processors i
(2008) in Edo state rangeq between 32 10 62 years and 90% of them

h‘_ﬁi FIMaTY education. Sesame Processors h 9 h
ar) ad 7 m (o 1 1 e
TV & 3% of the; that are married in Taraba stat

i 005) Shini (2
(Wulnam. 2005). Shipi (2001) stressed that most of the groundnut processors in Bauchi state

ons in their households. These assisted in the processing activities within their

nzl savings to loans from friends and relatives. None of them sourced

Snzncial institutions such as banks.

. .4 oeccino of a commodity as it
| expenses incurred in the processing y

A degeye and Dittoh (2009) isted the JroceRSing WES 08
. Adeges '

I 0Ces i S ation and
i eccine equipment. ranspo
aw ma(ena]s, pr cessing &quip Tt

o : aroes. 1axes a dl 4
_ mar eting Arges es and iev? S.
k ng ci g, 1ax d levie

of marketing the processed
: :

:fference between the price

=
[
(=%

the marketing margin 18




usually influenced by the degree of processing of the commodity in question, its bulkiness, its

unit values and perishability (Adegeye and Dittoh, 2009)

2.8 Marketing Performance of Products

Marketing efficiency is the term frequently used in marketing to measure its performance. An
efficient marketing system, according to Dieter (1988) is one that gives the public as nearly
as possible what it wants. Abbot and Makeham (1990) defined marketing efficiency as the
movement of goods from producers to consumers at the lowest cost possible in consistence
with provision of goods and services, which is the consumers’ desire. Olukosi and Isitor
(1990), on the other hand, defined marketing efficiency as the maximization of the ratio of
output to input. They went on to explain that marketing inputs are the costs of providing
services, whereas marketing outputs are the benefits or satisfaction created or the value added
to the commodity to create time, place, and form utilities as it passes through the marketing
ssystern, They further noted that the higher the ratio of the consumers’ satisfaction through the
goods and services provided by the marketing costs of obtaining that consumers satisfaction,

the greater the marketing performance or efficiency.
2.9 Problems in Groundnut Processing

According to some anthors like Lyman and Carlo, (1981), Vernon and Eugene, (1981),

Huges and Philippe. (1988), the major constraints in processing agricultural products include

the followings:

2.9.1 Price Variation

Prices are generally beyond farmets control except possibly through some types of

cooperative effort or government action. Both input and output prices are variable but output
00

5 the most important. Because of time lag in agricultural production, the

price variability i p



ice received for a c i ’
B commodity may be greatly different from the price at the time the

production decisions are made.

The prices of most agricultural commodities Vary seasonally within a year as well as

changing from year to year. Both production and marketing decisions are under uncertainty

because of this price variation.

2.9.2 Government Policy

Many government policies, programmes, rules and regulations are subject to change, creating

another problem for farmers. Environmental protection, controls on the use of insecticides

and herbicides and land use planning. Government policies regarding inflation,

unemployment, money supply and foreign trade influence price levels and other factors.

2.9.3 Financial Problem

*

This relates to the finarcing of business. The increased use of borrowed capital and

unpredictable cash flows create the problem of not having enough cash to meet all obligations

which could ultimately mean disaster. There is also the problem of losing the lease on the
farm land. Also Quisumbing, (1995) stated that if women were given the same resources as

men, development would see significant increase in agricultural productivity.

2.9.4 Technical Problem
Weather, disease, insects and weeds ar¢ examples of factors which can be accurately
eather, disease,

dicted and can cause yield variation. Even if the same quality and guantity of inputs are
predicted an

/i ield varjations which cannot be predicted
3 d other factors will cause yie
used every year, these an

isi ade.
ot the time most input decisions must be mad

11

B —



2.9.5 Societal restriction

According to Abdullahi (1991) Islam frowns at women’s ownership of land. He said that the
religion encourage women to stay at home to look after the children.”These circumstances

make women 1o be lazy, redundant and less productive to the economy of a nation.

12




3.5 Target Population and Sample Size

‘The target population i
is the processors and marketers of groundnut oil in the study area.

However, a representati
P 1ve saniple of fourty (40) respondents was dfawn mainly from the

WOMEL Processo;
p s Who equally market the processed groundnut product i.e. oil and cake, in

Shuwarin market. This is the sample size used for the study

3.6 Method of Data Collection

The data for this study will be collected using structured questionnaires to be administered to
the respondents by the researcher. Personal interview will be conducted in order to get the

= necessary information of the study from tlie respondents.

3.7 Methods of Data Presentation and Analysis

The tools of data presentation and analysis to be used in this study will be the descriptive

*statistical tools such as means, percentage and frequency distribution. Also, the Gross Margin
;

analysis will be used to determine the level of profitability of the enterprises. The efficiency

ratios will be used to determine the marketing performance of the enterprises.

14




CHAPTER FOUR
40 DATAPRESENTATION AND ANALYSIS

41 INTORDUCTION:

The data coll
ected from the respondents were analysed, presented and discussed.

Also the Hypothesis was tested based on the research findings.

The tabul i :
ulated form of data were presented showings the frequency distribution and

eT '
percentages of the respondents. Also, the costs and return analysis was made and

presented.

— .

42 PRESENTATION'QF DATA AND ANALYSIS:
42.1 Socio-economic Characteristics of the Respondents:

The study examined the Qocio-economic background of the respondents. Groundnut
processing is & predominant occupation.  The personal characteristics of the
respondents covered by the study include Age, Marital status, Household size,
QOccupation, Processing experience, Educational background and Sources of Capital

for processing business.

15




Table 1: Distribution of g respong
Ents by g
ge

Age (Years) P
Tequene
Below 30 : ! "~ Percentage
1
2.50
30-—-39 #
10.00
40 -4
: 1 40.00
50 and Above 19
47.50
s =

Source: Field Survey 2015

Table 1 shows that most of the respondents (47.5%) falls in the age

which constituted 40% of the respondents, and 10%

{
Pe
Marital Status Freguency

16

bracket of 50

years and above. This is followed by the respondents within 40 — 49 years of age

of them falls within the age of 30

— 39 years.
Table 2: Distribution of the respondents based on marital status

rcentage

Single
72.50
29
Married
15.00
: 06
Widow
7.50
03 R



A

Total
40

Source: Field Survey 2015

Table 2 shows the distribus: :
e distribution of the respondents based on marital

| status. Thus, the

result indicated that 72 500
.50% of the Tespondents were Married, 15% were Widowed,

7.5% were Divo i
reed while only 5% were Single. Thus shows that majority of the

groundnut processors were married in the study area

T 5 istributi
able 3 - Distribution of the respondents on Houschold size
e — : 7
Household size Frequency Percentage
1-5 17 42.50
6 -10 16 40.00
11 and Above 07 Lot
Total 4 b

Source: Field Survey 201 5

Table 3 shows that majority of the respondents have 1 %5 pemous in thewhouschiold.
e

o s 2 505, This is followed by the respondents with perscns between 6
is constitute: A2

y ; 40% of the respondents. Only 17.5% of
i i d. This constituted

to 10 in their household.

g in their household.

them have 11 and above person

17



Table 4: Distribution of the respondent
nts

Qccupation

based on their oceupations.

1. Full time Groundnut Process'mg

2. Other activities beside processing

Total

Frequency Percentage
Bi’ 77.50
09 22.50
40 100

Source: Field Survey 2015

Result presented in Table 4 indicated that most of the respondents were engaged in

full time groundnut processing, This constituted 77.5% of the total respondents. The

remaining 22.5% of the respondents were engaged in other activities beside

processing which include grain processing, weaving, dyeing, food vending, etc.

Table 5: Distribution of the respondents based on groundnut processing
experience
Experience (years) - Frequency ‘ Percentage ‘
| | |
= ‘ 17.50
09 22.50
10-19
11 27.50
20-29
13 32.50
30 and Above
___/f 40 100
Total

Source: Field Survey 2015

18



T ——

Table 5 revealed that
mo
st of the respondents are highly experienced in groundnut

processing with 30 years i
years and above. This constituted 32.5% of the respondents. Also

27.5% of them had 20 —
29 years of experience in groundnut processing venture. As
more than half of the
respondents are well experienced in the processing activity, this

made their work more efficient in the study area

e Distribution of the respondents based of educational level
Fjducational level Frequency Percentage
Primary education 09 22.50
Secondary education o ) 02 ) 5.00
Tertiary education 01 2.50
Qur’anic education 27 67.50
Adult education = -
Never been to School 1 N' 250
m’f— 40 ] 100

[
Source: Field Survey 2015

f the respondent’s education. The level of education of the
Table 6 shows the levels ©
o heir decision making process. Majority of the
lly influences t
respondents usud
ting 67-5% had Quranic education followed by 22.5% who
nti :

fespondents IEPresE

9, attended Secondary schools. Those who had
. 0 hOOlS and 5
attended Primary 56

ed 2.5% of the respondents and similar percentage (2.5%)

Tertiary education constitut

Vi school.
d never been to any
of the 1'esp0ndents had n o



Table 7:

TRt e
Istribution gof the respong
ents

processing. based on sources of Capital for

Source of Capital
*
Frequency Percentage
-—_—:‘_——\_\_

Personal Savings

36 90
Loans from Family/Friends 10

25

Loans from Cooperatives 04 10

*Multiple response

Table 7 shows the distribution of the respondents based on their sources of capital for
groundnut processing business. Thus, 90% of the groundnut processors in the study

area sourced their capital for the business mainly through Personal savings. About

25% of them obtained financial assistance or loans from their families and friends,

i i ital fund from Cooperative societies in
while 10% of the respondents obtain their capital p

their localities.
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Table 8: Distributioy of the re
Spondentg

S based on Poings of Sale (POS) for
Points Of Sales
*Frequency Percentage

Rural market (Shuwarin) ‘

40 100
Urban market (Dutse)

32 80
Through middlemen

02 05

ek indicaled"that"the‘majm Points of Sales for the groundnut

processed products (oil and cake) is the rural market i.e. Shuwarin market. This was

attested by all the respondents (100%).

In addition to that, 80% of them also take the products for sale to the Dutse urban

market, while only 5% of them sales their processed products through middlemen.

Table 9: Distribution of the respondents based on benefits obtained from

groundnut processing

*Frequency Percentage

Benefit

b e A
e 24
Pay the school fees of my Childen

; il
Improve the living standard of my Famty

ives
Assist spouse and close relativ

ies
Buy new clothes and Jeweller!

*Multiple responses 21




]‘eSpODdeﬂtS. 4&15()1 67 5“0 of ﬂ'lf ; -
& T enis UPmEd that the come for

. . - m groundnut
processing business is used to improve the | ar
e liv

Sl ing conditions of their families. 60% of
sed the
Proceeds to pay the schog] fees of their children, while

32.5% of them used 1o assist their
®1IF spouses and close relatives 1o solve their financial

problems in the study area,
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12 Av

erage costs and Reg
urns of Processeq Groung
nut products

Table 10:
Products.

Item

Naira per respondent

Presentat;
ation of
the gy
A¥erage cost and returns of groundnut

Marketing Efficiency (ME) Ratio

23

Percentage
Variable cost items
i Value of raw materia]
i, Salt (groundnur) S0kg  20,362.50 89.24
iit. Water 115.50 0.51
vi. Fire Wood 30.38 0.13
V. Labour 398.00 1.74
Total variable cost (TVC 2llE 2y cl
__ Fixed Costitems )7 = 2111263 92.53
i: Depreciatl:on on Frying pan 172.00 0.75
ii. Depre(:}at%on on Grinding stone 143.00 0.63
1. Depreciation on Mortar and Pestle 556.25 244
iv. Depreciation on Bowls and Plates 683.60 3.00
iv Depreciation on Bottles and Gallons 138.00 0.60
V. Depreciation on Funnels, Spoons, etc 11.25 0.05
Total fixed cost (TFC) 1,704.10 7.47
Total Cost (TVC + TFC) 22,816.73 100.00
Returns (Income)
: 707.75 26.00
a) Returns on Groundnut 011k ;3,448.75 24,00
b) Returns on Groundnut caxe : 41.156.50 100.00
Total Returns (Total Income
18,339.77
Net Returns (Net Income) (TR-TC) -
) 20,043.87
Marketing Margin (TR -+
R/TFC) 10.76
Returns per naira invested (N o



Table 10 presents the average oSt ang
Teturng of

Processed groundnut products by the

respondents in the study ares, [ sh
OWs that the 1,
tal v

. : ariable cost of N2 i i
purchasing basic raw materials for Processin e
g groundnyt,

This co tt ted 9
total cost of the processing activity. Algg the tota] e i
2 otal fixed O

base
ot oL d ! of the

cost of groundnut process; o
processing activity. Therefore, the tota] cost of groundnut processing

business was found to be N22,816.73.

tota

total retur i
The tota s (total income) of N41,156.50 was obtained from the proceeds of groundnut

mljid g_rouuflﬂlz_c%lfe ,gfﬁ?fd,fqr Ele in the ‘market by the respondents. Thus, a net return
of N18,339.77 was obtained. This indicates that groundnut processing business in the study

area is highly profitable.

The marketing margin was estimated to be N20,043.87 and returns per naira invested in the

shusiness was found to be 10.76, confirming the above statement that groundnut processing is

profitable in the study area.

Also, in terms of market performance, the study shows that processed groundnut products are

efficiently marketed in the study area with an ME ratio of 1.80

413 Constraints to Groundnut processing

Table 11 Distribution of the respondents based on Constraits
able 11:

Percentage

Constraints

i. Inadequate capital
i ilities
ii. Lack of modertt processing fact

el
4 1ack of access to mark

24




iv: Price variatigng

v. Lack of suppor from 80Vernment
1

Source: Field Survey 2015

Table 11 shows that maigy
Hajority of the groundnys processing in the study area or 87.5%

complained about ina, ; :
dequate capital to improve their business activities. This is
followed by la it
y lack of Support from government in form of soft loans/credit to improve

their activities. Those that faced the problem of price variation constituted 55% of the

respondents, followed by those whc;rfa;

ed the problems of lack of access to market.

Also, 15% of the respondents complained about the problem of lack of modemn

groundnut processing facilities to improve their activities in the study area.

>

42 HYPOTHESIS TESTING
According to the Null Hypothesis (Ho) there is no profitability in the groundnut

processing business, while the Alternative Hypothesis (A1) stated that there is

profitability in groundnut processing business. Based on the findings of the study

average cosis a d returns
OtheSls were LeSted CSPGC]&I on the IE:Sults of the aver: 1

ing as presented in Table 10. From the results, it was indicated
of groundnut processin

these hyp

] iness 16.73, while the total
¢ groundnut processing DUSITESs e NaZp1h.:2
that the total cost @

pe N41,156 50. This gives a profit level of
d to be 1 -

3 il
income (returns) was fo

pondents.
o a S0kg bag of &

oundnut into oil and cake per res
N18,339.77 for processin
processing bust
esis and accept th

is very proﬁiable in the study area.
ness )

Thus, the groundnut

poth
Therefore, we reject the Null Hyp

e Alternative Hypothesis.
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FINDINGS

The key findings of this Study indicateg
€d that th

. E i
S ; groundnut processing business in

business of
groundnut Processing, it penerate NO 76k
, s N9,
Also, most of the buysj
usin iviti
©S5CS activities ape being conducted in the rural market at
ar.

Shuwarin were ma
Ny peo e ¥
People patronizes their products. It was also found that there is

less interference of the middlemen in the business

In terms of marketin ;
g perform
e p ance of the processed groundnut products, the study
indicated that the business is hiohly efficien 2
t the business is highly efficient as it has a marketing efficiency ratio of
1.80. This means that marketing system for the processed groundnut products is

efficient and is performing very well in the area.
Furthermore, the study also revealed that groundnut processing business faces many
problems especially as regards to inadequate income and lack of government support

to improve the capital base for expansion and business improvement.

Based on the fact that most of the respondents were well experienced in the groundnut

processing business, as revealed by the study, any financial assistance will contribute
;

significantly towards boosting their business venture with the anticipation of

generating more income to improve their welfare in the study area.
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The study was cong
ucted g g ¥
amine the i
profitability of
groundnut products

pI{JCESSU]g and lllalkel I as
g a f()'rn of bllS]I’l
TP ises. aimed at
€8s entel T1Ses, al GCDI’IOIIIICHH)'

empowering the rural
popul :
Pulace eSpecially women in Shuwarin market of Ki
of Kiyawa

Local Government area of Jigawa Stat
ate,

Data were colle i
cted us i i
Mg questionnaires from 40 randomly selected
ed women

processors in the study ar
Y area and analysed by descriptive statistics (frequency

analysis).
The results revealed that most of the groundnut processors (47.5%) are within the age
of 50 years and above. Also most of them were married (72.50%) with majority

(42.5%) having household size of 1 — 5 persons, and 32.5% of them had 30 years and

above in terms of processing experience. Most of the respondents (67.5%) had

Qur’anic education.

ery critical in any form of a business enterprises. The study

Initial capital is Vv

revealed that most of the grounduut processors (90%) had their initial capital for the

business from personal savings. None had the opportunity of approaching any
iness 11

commercla b kf it
an fOl any forln ()f CICd t
€ UIOUlldiIUI plOCGSSlI’]g JuSINess, an average cost of
o T

1 and returns of th
crated a total income (returns) of

In terms of cos
nd gen
N22,816.73 was incurred Per progessor £

it evel o N18.339.77P°T respondent
(0]

N41,156.50. Thus giving 2 P" ing efficiency ratio of

ing very well as it had a marke
i

Also the business i perform

1.80. -



The major constraints faced
€d by the 9
i Zrour

dnut py, .
lack of support from g0vernmen; Processors inelude inadequate income,
and prj,

S Var iEliO
H T,
cOnCl“Slﬂn

mostly by rural i
y by Women in the Study areq The busj
Aee NESS ventur

¢ was found to be very
profitable and the respondents benefits tremendougly
ously from it

However,

5

nly maintair ir '
only 1 their homes efficiently, but also assist 5 86Velop the rurl mobAT

general.

Recommendations

Based on the research findings, the following recommendations were made:-

1. The groundnut processing business requires modern processing facilities to
improve the level of output and subsequently income of the processors. Thus,
there is a need to provide such facilities especially through the government or

non-governmental organisation o assist the processors to 1mprove their business
(=}

productivity.

i 1 / il gram soft loans
2 he Bl ( % rcial b'd.]'lkS m the S[Ud} area shoulc
E deVelOpn ent an commer

- - I
W to meet their financial obligations for the business to develop
to the Women 10

.e flc]‘ﬁntl . | |
f y 55018 ShODld form COOperatwe mior
alSO I the
A i eC(]lnlﬂ&Ilded that pl()CC f 1 : =
m 0 ghet a and technical s
et SO e 10 anc
ieti t ﬂlé‘,y can g | |
societies, SO tha 1Y | . | - ”
’ il thaCﬁOn machmes mn Ofdel 0 make h
i d oll €
A% lmpI'OVe eir bus
PiOCure 1e 1

effective and efficient.
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PENDIX RESEARCH QUESTIONNAIRE
JIGAWA STATE POLYTECHNIC DUTSE
COLLEGE OF BUSINESS AND MANAGEMENT STUDIES
ADVANCE DIPLOMA IN BUSINESS ADMINISTRATION

4 STUDY OF PROCESSING AND
MARKETING OF GROUNDNU
1
AND CAKE IN JIGAWA STATE: A CASE STUDY OF SHUWARINO .
MARKET

Dear Respondent

I am a research student conducting a study of processing and marketing 08

ga:o??ci‘nut oil and cake in Shuwarin market. Kindly assist by ticking the
- ——following question appropriately.

se will be treated in confidence for research purpose only.

Talatu Abba 8 ambo

Your respon

Research Student

A Socio-Economic Characteristics

1. Age of the respondent (years)

2 Marital Status:

gle () c) widowed () d) Divorced ()

a) Married ( )b)Sin

ok Number of Children:
4. Areyoua full time processor?
a) Yes ( b
li p) No e )
\ 9
| 5 = jfNo, what other works do you undertake
| ong have you been engaged in groundnut process'mg‘? (years).o

6.~ How 1
fo. 23




8.

e —

9.

Eﬁwaﬁnnal background

a) Primary ( )
b) Secondary ( )
c) Tertiary ( )
d) Quar’anic ( )
e) Adulteducation ( )

b Never been to school ()

“What is your source of capital for processing?
a)  Personal saving ( )
b) Loan from Family/Friends ( )
c) Loan from Banks ( }
d) Loan from cooperatives ( )

Processing information (Costs and Returns)

Which aspect of groundnut process’mg are you engaged in?

a) Groundnut oil ( B
b) Groundnut cake ( )
c) Bothaand b ( )

g)  Others specity:
Please indicate the materials used for processing:

Quantity Amount purchaselunit

e

4 Grinding stor
Y 34




ﬁ

11, Grinding engine

V. Mortar & Pestle

V- Bowl & Plate

vi.  Bottle & Gallon

Vii.  Others (please specify) -

3. Please give the following information on processing.

Quantity Amount
i Quantity of Groundnut per mudu
ey —
Mo Water: 0 e
iv.  Firewood
V. Labour (no. of persons involved in processing) —-—-----  —moeeeeee

-

4. How many bottles or gallons of groundnut il do you obtain in processing?
a) Bottle - bYGallon. — sesmem
5. How much do you sell a bottle or gallon?
a) Bottle N —-ommmeooees b) Gallon S A —

6. How many mudus of groundnut cake ‘Kuli-kuli’ do you produce per week?

7. How much do you sell a mudu?........ccooovvmeennns

8 Where do you normally sell your groundnut oil and cake?
i. At Shuwarin market  ( )

51 Taken to town market ( )

iii. Through middlemen ( )
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iv. Others (please specify)

9. What do you benefit from the Proceeds of your businege?

a) Pay the schag] fees of my children ( )
b) Improve the living standard of my house ( )
c) Assist my husband and close relatives ( )
d) Buy new clothes and jewelleries ( )
&) Others (please SRECUN, o oo sivi et v

C. Constraints to Processing
—1. Do you encounter &y problem as a result of groundnut processing?
Yes ( ) No ¢ )

2. If yes, please indicate the problem below:

a) Inadequate Income ( )
b) Lack of modern brocessing facilities ( )
©) Lack of access to market ( )
d) Price variation ( )
e) Societal Restriction ( )
f) Lack of support from government ( 0]

g) Others (please SPECIEY). vt

Thank you.
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