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ABSTRACT

This study exan_úned
the processing and marketing of groundnut oil and cake in Jigawa Srate;

taking Shuwarzn m?rket -?sacase Studt. A total offourty (40) respondents were randomly
,. selected ?nd qu:st?on?a¡¡ es were admzmstered lo them for the pwpose of data collection

Descnptzve sratis!z?s
in form of fi·equency distribution and percentages were used. Also,

budgeting analysis zn form of cost and return estimation was used. Thé result indicated that

most of the groundnut processors in the study area were married, with a householdsize of I
_ 5 persons, and had their initial capital for the business from personal savings. A total of_

N22,816. 73 was spent as processing cost per respondent andN41,156.50 was rea/izedji·om
the sales of processed products as income. Therefore, a profit level of NI 8,339.77 w:as

realized per respondent. Also, the business is peiforming very well with a marketmg

efficiency ratio of 1. 80. The major constraints faced by the processors include inadequate

capital, lack of support _fj-0111 govemme/11 and price variation. To improve the processing
business in the area, there is a need for the provision of so.ft loans fo the processors ªnd

formation of cooperative societies to impro,,e their business activify with generation Q(more

income.
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1.0ClIAJ>TER ONE: INTRODUCTION

1.1 Background of the Study

Groundnut is an important source f0 vegetable ·¡
·

01 m most parts of Nigeria. Oil from

groundnut form a stable part of the d" 1 fie O many people, not only in Nigeria, but the world

over. Most of the traditional meü1ods of .
.

piocessmg groundnut oil in Nigeria is carried out in

the Northern states of the country Th· e source of the raw materials is mainly the local market

with hardly any processor growing his own nuts (U mar, 1990).

Groundnut crushers could be used to produce groundnut cake popularly known as 'Kuli-

Kuli'. It is also an important ingredient in numerous kinds of foods we eat, such as in making

'Suya' meat, ice cre?m, coatings, etc.

The popularity of groundnut oil arose from its' attributes, it does not smoke and does not

·absorb odours easily like other cooking oils (Ahmed, 2004 ).

However, groundnut might have lost its' position as the chief foreign exchange earner for

Nigeria, it still remains one of the most imp011ant crops in the country.

• . d t
. 1ine the processing and marketing of groundnut oil and cake in

This study 1s expecte o exan

.
. f most prominent places where the commodities are being

Shuwann area, bemg one o

produced and marketed in Jigawa stªte.

1.2 Problem Statement

.

t
·

Nigeria to promote its' production and marketing.

b can-1ed ou m
A lot of researches have een

·

d 1
local processing of groundnut in to important

H atte¡1tl. on has been pm o

owever, little
lning to be popular, especially in the Northern

.

d k which is assu

products like oil an ca e,
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:Nigeria. Most people do not enga .

ge m groundnut .

. .

processmg because it is tedious Thus

neglect this aspect winch has a lot f .

·

0 economic i mpact on those in the rural area.

Also, less research work has been c don ucted on the 1
1

.

.

oca processmg of-groundnut which has

been the maJor occupation of the rural d liwe ers, especially the women. Further, there is little

information concerning the performance of the t
. .

.rad1tional marketmg system in Nigeria.

It is also noticed that little or no stud h bY as een done about the processing and marketing of

groundnut products in the study area de
·

. .

spite the fact that lt 1s one of the chief production area

in the state.

1.3 Justification for the Study

It became necessary that this study should be conducted in areas where groundnut products

are being produced, processed and marketed. This study therefore, is justified as it aims at

,providing relevant information about ?hese
vital activities, which could be used by policy

makers, processors, marketers and financiers to improve the flow of the commodities to the

prospective consumers.

The economic benefits of the stakeholders are expected to be analysed so that they could be

thel·r activities leading to a better standard of living for the rural
assisted to improve

inhabitants.

1.4 Aims and Objectives ofíbe st"dy

•

ti e processing
of groundnut in to oil and cake, and

d
· to examme 1

The main aim of the stu Y is '

. arket of Jigawa State.

their marketing in Shuwann m

d
_

. elude the following:
1-h

• f the stu Y 111

e specific objectives o
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i. To identify the socio-ec .

onom1c cha .

ractenstics of
area.

groundnut processors in the study

=

ii. To determine the cost retu' ms and profitabT1 ity of groundnut processing into oil and
cake among the rural wome .

h
·

·

n Ill t e study area.

iii. To determine the marketing .,.
pe!iormance of d

.

groun nut products m the study area.

iv. To examine the problems of groundnut processing in the study area.

v. To make recommendations to d
. . . .war s mmumzmg the identified problems.

1.5 Hypothesis

The Hypotheses of the research were stated as follows

a. Null Hypothesis (Ho): There is no profitability in the groundnut processing business.

b. Alternative Hypothesis (HI): There is a profitability in the groundnut processing
-?

business.

These hypotheses will be tested in the course of the study.

1.6 Scope and Limitations of the Study

• Shuwarin market were mostly women. They are involved in

The groundnut processors m

.

·¡ and cake and then they bring them to the market for sale.

processing the groundnut li1 to 01

b
. cover Shuwarin market. The study is limited to

The scope of the study will there me

· ortant market for the groundnut products. Also.

·¡
· the most unp

Shuwarin market only as I
is

Y areas will be covered by the study. However.
.

l
¡· itations not man

due to time and financia im
• iected to give accurate information from the

· the study is ex¡

regardless of these Jimitat1ons,

cessors in the state.

representative of groundnut pro
3
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1,7 llistory of the Area of Study

The study area, Shuwarin Market .

1is ocated in Ki
•

yawa local
Jjaawa State. Historically sh .

government area (LGA) of
? ' uwarm mark .

et is popular and h b
. .

years in terms of dealing with .

as een m ex1stance over the

grams such as ·¡¡
.

·
·

m1 et, gumea corn b

and its' products such a

'
e ans, as well as groundnut

s groundnut oil and cake.

People from far and near used t
.

0 patromze the 'kmai et, usually during the market days i.e.

every Monday. According to the ¡ d fiea o the mark t SI
.

e ers, mwann market was in existence

since 1940 i.e. during the colonial e d
.

ra, an 11 was well known for handling food items.

1.8 Definitions of Key Terms

Market: This is a place for organ·
·

d f -1-
. .

1z111g an ac1 1tat111g busmess activities and deciding

on what to produce and distributes. It could also refer to any arrangement that

brings buyers and sellers together.

Marketing: Marketing involves the movement of product from the place where it is produced

to the consumer or manufacturer. Through the marketing system products are

matched with market tlu·ough which transfer of ownership is effected.

Processing: This involves changing the form of a product by engaging in some activities

which adds value to the initial product. Groundnut seeds could be processed by

grinding and pressing to produce oil and cake.

Groundnut:
,. . ·ts' seed It is a very important source of oil. The oil is

This is a crop grown 101 1

·

Also groundnut cake{knowns as

. k' g and for industrial purposes.
used 111 coo 111

. d and used as a food item as well as added to animal

Kuli-Kuli is being produce

feeds.

4
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2.0

Origin of Groundnut

Groundnut is a native ofB .

razil which was int .

.
.

.

roduced mto Africa by the Portugese It
1s now grown extensively

•

th .

·

Ill e tropical a d b
.

n su tropical areas of the world.

Groundnut, (Arachis hypogaea)
.

bIS oth a food dan a cash crop and its foliage or

haulm provides a valuable D dd .

0 er for hveStock. The crop does well in the densely

populated areas of the savannah zon
. . .

e m N1gena and in Senegal, Niger and Gambia,

(Anochili, 1984).

2.2 Processing of Groundnut

The processing of groundnut can be as simple as cleaning, grading and packing fresh

grow1dnut.

Traditional processing evolved from society's need to enhance the usefulness of

groundnut products. The basic methods employed for this purposes are preservation

and separation, (Smartt, 1995).

The main sub-products of groundnuts include groundnut oil and groundnut cake.

Their processing is being discussed below:

2.2.1 Local Processing of Groundnut Oil

I

. cessing of groundnut oil are as follows:
.

.

1
d

· the loca p1 o ·

The processing mvo ve 111

a) Sorting

CHAPTER.Two·LITE. RA TURE REVIEW

sorted out by hand into about 4 different

helled and visually
Groundnut bought are s

grades as follows:

r
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i

i)

ii)

iii)

iv)

Those which are dark and w·th1 erect

Th

are of no use
ose which

and therefore thr
are small

,
own away.

.

and withered
aside to be used

, but are with
as sauce beca .

.

a normal colour are put
use it is felt that

The ones with th .

they contain no oil.

e nght colour and .
.

to be w h

the right size b t
•

·

as ed first then
u with no skin are put aside

roasted
separately.

The final grad
.

e is to be on .

.

e With the right colour ( I

.

or bnck red ski

t 1at is cream, white brown
n colour) of ti

.

'

le nght size and , .

about 953/c of

\\ 1th skm on it. This comprise
º the total batch (S, martt, 1995).

b) Traditional oiling te l
.

e uuque

The traditional oiling techniqu
.

d'e is iscussed under th .

h

e processmg of groundnut in to cake as

t ey are processed together.

'

2.2.2 Processing of Groundnut into cake "kuli-kuli"

ln the world vegetable oil production, groundnut oil rank second only to soya bean

oil. Groundnut seeds are crushed for their oils.

In the local method of processing groundnut for oil, the nuts are first dried out in case

it is not properly dried. The nuts are shelled, cleaned and roasted lightly. There are

generally two seeds in each nut. The nuts are white but with a brown red skin. Next.

the skin is removed by rubbing individual kernels against each other by hand or with

the aid of a peeling slab, dirts are removed. The skinned kernels may be grounded

using grinding stones or grinding machines to a smooth paste. The oil-rich paste is

kn d b I d to remove the oil. A small quantity of warm water is

eaded and presse y 1an

• eration until as much of the oil-water mixture as

added following each pressing op

6
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possible has been extracted. ,..,_'ue oil-water ·

nnxture is fi
·

dt of the w t (Ih
ne over a low fire to removemos a er, ekoronye and N goddy, 1985) .

The resulting cake is mixed w·th .
1

seasoning h d,
s ape and then deep fat fried in the

groundnut oil until golden brown (Ih k .
_

' e oronye and Ngoddy, 1985).

z,3 Uses of Groundnut

As a crop of global economic impo1tance d ., groun nut crops are grown for their kernels, the 011

and meal derived from them and the vegetative reside (haulms). The kernels are eaten raw by

humans, lightly roasted or boiled, sometimes salted or made into paste, which in the U.S.A.

and Europe is known as "peanut butter" and is valuable both for local· use and export,

(Smartt, 1985). Meal is made from the nuts and used in soup as meal substitute. In Senegal,

the leaves of the plants are used for seasoning vegetables and as a frying medium. The

choice however, varies from place to place.

d . ded made into paste and boiled, oil rises to the surface and is'111e kernels are roast e
, g1 oun ,

·1
.

bt
.

d by simple pressure and is called pressed oil, (Weiss,skimmed off. The best 01 is O ame

1997).

(k variously as hells or husks) may be used as
t ed pods nownThe dry pericarp of the ma ur

. .

absorbent of moisture m flour
as a filler in feeds, or as an

fuel, as a soil conditioner,

(Harkness, 1975).
. valuable comparable with grass hay

d to be nutnt10nally
e reporteThe haulms of groundnut ar

(G bbons and Pain, ! 985).
. to feed livestock 1

-

.

y countriesand are used as such 111 man
.

-1 foch has a.

processed mto 01
,

w
.

Id of the crop is

?spe
?At b 40º/c of the wor

d for cooking, for ma mgpresent, a out O

• It may be use
.

1 applicatwn..

d industriamultitude of domestic an

7



¡J1argarínes
and dressing vegetables (or ghee)

·

I d
' for softenj

pharJJlaceut1ca
an cosmetics products as

ng in pastries and bread, for

.
.

, a lubricant and e
.

.

fuel for diesel engmes. muJsion for msecticides and as a

The peanut butter is by far the most im .
,

portant product made f
States of America. Consumption lev .

rom groundnuts in the United
el reachmg about 1 4k· g per person.

peanut oil may be used for margarine h .

' P armaceutical a d
. .n cosmetic industries, lubricant and

emulsion for insecticides, and as fuel for die .

sel engmes, (Cameroon, 1986).

In the U.S.A, about half of the groundnut harv t
.

es IS used to make peanut butter, salted

groundnuts and confectionary products (James, 1984).

2.4 Uses of Groundnut Cake

The pressed groundnut cake containing 40 - 50% protein is used locally as food ingredient. It

_is
usually grounded into flour and can be used for enhancing or enriching the nutritive value

of vegetables and tuber flours that are low in protein such as cassava flour. Also, the

groundnut cake is added into livestock feed, mainly poultry to enrich its nutritive value

(Asiedu, 1992).

2.5 Demand and Supply for Groundnut Oil

ld .d due to population growth, rising standard
.

· sed wor w1 e

The demand for edible 01! has mcrea
. .

1¡y from health considerations, (Wood
.

, ? rence, ansmg pai
of hvmg as well as consumer pre e

and Beatite, 1981 ).

¦

. .fi e not only in the wide spread
mie s1gn1

ica11c ,

G f global econo
roundnut becomes a crop O

,.d areas of its processing and
. the even ,,-1 er

.

n but also m

geographical areas of its productJO
'

. hat the J 984 and 1985 crop year

k (I 988) explamed
t

consumption (Smartt, 1995). World Ban

8



mainlv because of large yield¡.:,nnes.
.

t,een characterised by sharply lar1¢ ge World oil !leed
SU¡,p¡-

. _.nil. Groundnut oil demand has re . ies, and Weak soy bean meal?- ltlaíned stro ng
CSJ>eciaiI

.

Also world oil seed Proclucti' Y 10 the USA, World Bank1¡988). on
(supPly) ;ftu, 1984 - 1985 .

. mcreased to 2 I metric
Increase in

.
,

many countri es notably groundnuts in

•
6

c?•ioN:onomic Characteristics of the p;. .,.,.
rocessors

Toe c,:,!IlffiOile:>• socioeconomic characteristics of the .

processors include age, educational
hei. marital status. household size and source of cap·tal

.

.

•
1 income. Accordmg to Emokaro et

ai l:0081 age of garri processors in Edo state ranged between 32 to 62 years and 90% of them

had r,-irnary education. Sesame processors had 73% of them that are married in Taraba state

tirulmm. :0051. Shipi ( 2001) stressed that most of the groundnut processors in Bauchi state

t.:j ¡ ;0 5 ¡:,ers0=s in their households. These assisted in the processing activities within their

.ir:}'e- Tee ,¿-re a:nJ1or also reYealed that the sources of the respondents capital income

fri d d l t. :\one of them sourced.,..; .. "-,- "?------,• saúm,s to loans from ·ens an re a i,·es.•- ... ? .1....·,_ ........ ::-? ... ....... -
....

:,,-,::-s ;";-c-:::, ::::."-.'.l?ial ü15:innions such as banks.

2.· cost and Rttums of Product Processing



r
't'.

usually influenced by the degree of pro
·

f .

cessmg o the commodity in question, its bulkiness, its

¡-

f
unit values and perishability (Adegeye and Dittoh, 2009).

r

2.8 Marketing Performance of Products

Marketing efficiency is the term frequently used in marketing to measure its performance. An

efficient marketing system, according to Dieter (1988) is one that gives the public as nearly

as possible what it wants. Abbot and Makeham (1990) defined marketing efficiency as the

movement of goods from producers to consumers at the lowest cost possible in consistence

with provision of goods and services, which is the consumers' desire. Olukosi and !sitar

( 1990), on the other hand, defined marketing efficiency as the maximization of the ratio of

output to input. They went on to explain that marketing inputs are the costs of providing

services, whereas marketing outputs are the benefits or satisfaction created or the value added

to the commodity to create time, place, and form utilities as it passes through the marketing

•system. They further noted that the higher the ratio of the consumers' satisfaction through the

goods and services provided by the marketing costs of obtaining that consumers satisfaction,

the greater the marketing performance or efficiency.

2.9 Problems in Groundnut Processing

According to some authors like Lyman and Carlo, (1981), Vernon and Eugene, (1981),

H d Pl ·¡· e (1988) the major constraints in processing agricultural products include
uges an 11 1pp ,

,

the followings:

2.9.1 Price Variation

d farmers control except possibly through some types of
Prices are generally beyon

. f" government
action. Both input and output prices are variable but output

cooperal!ve e ·,ort or

·

rt nt Because of time lag in agricultural production. the

price variability is the moSl impo ª ·

10



price received for a commodity may be greatly different from the price at the time the

production decisions are made.

f

I

I,

The prices of most agricultural commodities vary seasonally within a year as well as

changing from year to year Both d
·

· pro uct10n and marketing decisions are under uncertainty

because of this price variation.

2.9.2 Government Policy

Many government policies, programmes, rules and regulations are subject to change, creating

another problem for farmers. Enviromnental protection, controls on the use of insecticides

and herbicides and land use
-

pl;;¡-?i1;g.
-

G;venunent policies regarding inflation,

unemployment, money supply and foreign trade influence price levels and other factors.

2.9.3 Financial Problem

This relates to the financing of business. The increased use of borrowed capital and

unpredictable cash flows create the problem of not having enough cash to meet all obligations

which could ultimately mean disaster. There is also the problem of losing the lease on the

fann ]and. Also Qui sum bing, (1995) stated that if women were given the same resources as

men, development would see significant increase in agricultural productivity.

2.9.4 Technical Problem

d weeds are examples of factors which can be accurately
Weather, disease, insects an

. yield variation. Even if the same quality and quantity of inputs are

predicted and can cause

I

. d other factors \\ill cause yield variations which cannot be predicted
used every year, t 1ese an

.

d
· ·

ans must be made.
at the time most mput ecisi

11
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z.9.5 Societal restriction

According to Abdullahi (1991) Islam frowns at women's ownership ofland. He said that the

religion encourage women to stay at home to look after the children. These circumstances

make women to be lazy, redundant and less productive to the economy of a nation.

12



3,5 Target Population and Sample Size

The target population is the process ors and marketers of groundnut oil ín the study area.

However, a representative sample of £owty (40) respondents was dráwn mainly from the

women processors who equally mark t the e processed groundnut product i.e. oil and cake, in

Shuwarin market. This is the sample size us d
e tl de 1or 1e stu y.

3.6 Method of Data Collection

The data for this study will be collected using structured questionnaires to be administered to

the respondents by the researcher. Personal interview will be conducted in order to get the

necessary 111formaflortoftlre stüdy from the- respondents.

3.7 Methods of Data Presentation and Analysis

The tools of data presentation and analysis to be used in this study will be the descriptive

'statistical tools such as means, percentage and frequency distribution. Also, the Gross Margin

analysis will be use<Í to _determine the level of profitability of the enterprises. The efficiency

ratios will be used to determine the marketing performance of the enterprises.

14



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS

INTORDUCTION:

The data collected from the drespon ents were analysed, presented and discussed.

Also the Hypothesis dwas teSte based on the research findings.

The tabulated form of d ta a were presented showings the frequency distribution and

percentages of the respondents. Also, the costs and return analysis was made and

presented.

4.2 PRESENTATION1QF DATA AND ANALYSIS:

4.2.1 Socio-economic Characteristics of the Respondents:

The study examined the Socio-economic background of the respondents. Groundnut

processing is a predominant occupation. The personal characteristics of the

respondents covered by the study include Age, Marital status, Household size,

Occupation, Processing experience, Educational background and Sources of Capital

for processing business.

15



Table 1: Distribution of the r
espondents by age

• Age (Years)
! Frequency

Below 30
OI

30-39
04

40-49 16

50 and Above 19

·,
Percentage

2.50

10.00

40.00

47.50

I
Total

Source: Field Survey 2015

4Õ 100

Table 1 shows that most of the respondents (47.5%) falls in the age bracket of 50

years and above. This is followed by the respondents within 40 - 49 years of age

which constituted 40% of the respondents, and 10% of them falls within the age of30

-39 years.

Table 2: Distribution of the respondents based on marital status

Percentage
Marital Status

Single

Frequency
5.00

72.50
29

Married

06
Widow

03
Divorced

16

15.00

7.50



Total
-

Source: Field Survey 2015

40
100

J

Table 2 shows the distribution of the respondents based on marital status. Thus, the
result indicated that 72.50% of the respondents were Married, 15% were Widowed,
7.5% were Divorced while only 5% were Single. Thus shows that majority of the

groundnut processors were married in the study area.

Table 3: Distribution of the respondents on Household size

Household size Frequency

1
- 5 17

6 - 10 16

11 and Above 07

40Total

Percentage

42.50

40.00

17.50

100

. -?
. p· Id Survey 2015Source. 1e

l ve 1 to 5 persons in the1r household
.

. f the respondents ia
I t naJonty o

6
Table 3 shows t 1a 1

dents with persons between
.

.

fi !lowed by the respon
.

2 5%. This JS o

• 5% ofThis constituted 4 .

. 40% of the respondents. Onl) 17.

Id This constituted
•

h useho ·

to l O in their o
. heir household.

bove persons
Jl1 t

them have 11 and a

17



Table 4: Distribution of the respondents based on their occupations.

Occupation--------------

I. Full time Groundnut Processing

2. Other activities beside processing 09

Total

Frequency Percentage

31

40

Source: Field Survey 2015

77.50

22.50

100

Result presented in Table 4 indicated that most of the respondents were engaged in

--
full time groundí1útprocessi1ig. This constituted 77.5% of the total respondents. The

remaining 22.5% of the respondents were engaged in other activities beside

processing which include grain processing, weaving, dyeing, food vending, etc.

Table 5: Distribution of the respondents based on groundnut processing

experience

------

I
-

Frequency Percentage
!Experience (years)

07 17.50
1-9

09 22.50
10- 19

11 27.50

20-29
13 32.50

30 and Above

40 100

Total

Source: Field survey 2015

18
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Table 5 revealed that most of the respondents are highly experienced in groundnut
processing with 30 years and above. This constituted 32.5% of the respondents. Also
27.5% of them had 20 - 29 years of experience in groundnut processing venture. As

more than half of the respondents are well experienced in the processing activity, this

made their work more efficient in the study area.

Table 6: Distribution of the respondents based of educational level

I
Educational level

Primary education

Secondary education

Tertiary education

Qur'aníc education

Frequency Percentage

09 22.50

02 5.00

OI 2.50

27 67.50

Adult eduéation

Never been to School

40

Total

111¦1

2.50

100

2015
Source: Field Survey

The level of education of the1dent's educalion.
J

levels of the respm
T bl 6 shows t 1e

Majority of the
a e

·r decision making process.
.

fluences the1
respondents usually 111

.
•

·

£ Bowed by 22.5% who
h d Qur' ame education o

· 67 5% ª

Presentmg
·

1 Those who hadrespondents re

d d Secondary schoo s.
d 5% atten e

hools an

(7 -'X)attended Primary se

, f l respondents and similar percentage __ ) º

d 2 5% 0 t1e
. constitute

.

• educatJon
1

Tertiary
10 any schoo .

had never been
of the respondents 19
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Table 7:

processing.

Distribution of the r espondents based on sources of Capital for

ÍSource of Capital

Personal Savings

Loans from Family/Friends
¡
?

¡
I
=---------

-----?-

¦
iiii

i
-

Loans from Cooperatives

*Multiple response

*Frequency Percentage

36 90

10 25

04 10

Table 7 shows the distribution of the respondents based on their sources of capital for

groundnut processing business. Thus, 90% of the groundnut processors in the study

area sourced their capital for the business mainly through Personal savings. About

25% of them obtained financial assistance or loans from their families and friends,

while 10% of the respondents obtain their capital fund from Cooperative societies in

tlleir localities.

20



Table 8: Distribution of the
respondents ha

groundnut products
sed on Points of Sale (POS) for

Points Of Sales

*Frequency Percentage
-

Rural market (Shuwarin)
40 100

Urban market (Dutse)
32 80

I
Through middlemen

02 05

I *Multiple responseI
I
ã------- --T'he result-in-Table 8. indicated that th .

p
.

e
'

- e- maJor omts of Sales for the groundnut
-
¦ processed products (oil and cake) is the rural market i.e. Shuwarin market. This was

attested by all the respondents (100%).

In addition to that, 80% of them also take the products for sale to the Dutse urban

market, while only 5% of them sales their processed products through middlemen.

Table 9: Distribution of the respondents based on benefits obtained from

groundnut prncessing

*Frequency Percentage
Benefit

Pay the school fees of my Children

d d ofrny Family
Improve the living stan ar

24

d I relatives
Assist spouse an e ose

d Jewelleries
Buy new clothes an

27

13

60.00

67.50

32.50

32
80

-----------
*Multiple responses 21
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T ble 9 shows the benefits obta· db
·

a

ine
Y the

respondents due to groundnut procesSmgin the study area. It revealed that the proceeds obtained from groundnut processingbusiness is used in buying new clothes and jewelleries as indicated by 80% of lhe
respondents. Also, 67.5% of the respondents opined that the i??ome form groundnut
processing business is used to improve the living conditions of their families. 60% of
the respondents used the proceeds to pay the school fees of their children, while

.
.

.

¡ their financial
32.5% of them used to assist then spouses and close relatives to so ve

problems in the study area.

¡
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Average costs and Returns of lltocessed G roundnut products
Table 10: Presentar
products.

ion of the
average cost and returns of groundnut

Item
N. ..

:ura per respondent Percentage

A. Variable cost items

i. Value of raw m 1
·

1

I
ii. Salt

a ena (groundnut) 50kg 20,362.50 89.24

iii. Water 115.50 0.51
I vi. Fire Wood 30.38 0.13

I v. Labour 398.00 1.74

! Total variable cost (TVC)
206.25 0.90

??--Fixed Cost items _
_

21,112.63 92.53

I
5

l. Depreciation on Frying pan 172.00 0.75
- IL Depreciation on Grinding stone 143.00 0.63

Ill. Depreciation on Mmiar and Pestle 556.25 2.44
iv. Depreciation on Bowls and Plates 683.60 3.00

iv Depreciation on Bottles and Gallons 138.00 0.60

v. Depreciation on Fmmels, Spoons, etc 11.25 O.OS

Total fixed cost (TFC) 1,704.10 7.47

c. Total Cost (TVC + TFC) 22,816.73 100.00

D. Returns (Income)

Returns on Groundnut oil 10,707.75 26.00

a) 30,448.75 74.00

b) Returns on Groundnut cake
41,156.50 100.00

Total Returns (Total Income)

Net Returns (Net Income) (TR - TC) 18,339.77
E.

Marketing Margin (TR-TVC)
20,043.87

F.

. t d (NR /TFC)
10.76

G. Returns per naira mves e

1.80

H.
. (]VIE) Ratio

Marketing Efficiency

23
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Table ¡ O presents the average cost and retu rns of processed groundnut products by the
respondents in the study area. It shows that th e total variable cost ofN2!,l 12.63 was spent in

urchasing basic raw materials for .P
processmg groundnut. This constituted 92.53% of the

total cost of the processing activity. Also th t
1

, e ota fixed cost of Nl,704.10 was calculated
based on depreciated values of equipment used ·

.In processmg. This constituted 7.4 7% of the
total cost of groundnut processing activity. Therefore, the total cost of groundnut processing
business was found to be N22,816.73.

The total returns (total income) ofN41,156.50 was obtained from the proceeds of groundnut
0¡¡ and ?oun?nu?_c;a_k_e _ <:_ffe_r_ed

for
s_al_e

in the
_11u1r:k_et by the respondents. Thus, a net return?-?-

"' ofN18,339.77 was obtained. 1l1is indicates that groundnut processing business in the study

area is highly profitable.

The marketing margin was estimated to be N20,043.87 and returns per naira invested in the

.

fi d b I O 76 confirming the above statement that groundnut processing is·'\Jusmess was oun to e ·
,

profitable in the study area.

the study shows that processed groundnut products are
Also in terms of market performance,,

. tud ' area with an ME ratio of 1.80
efficiently marketed m the 5 )

4.1.3 dnut processingConstraints to Groun
d Constraintsndents base on

. f the res po
Table 11: Distribution°

??-?- Percentage1
• Frequency

Constraints
----:::3-;:5---R'87.50

·1 1

I. Inadequate cap1 a

·11" facilities
Process1 "

ii. Lack of modern

to market
iii. Lack of access

06 J 5.00

24



iv: Price variations

v. Lack of support from government
08 20.00

22 55.00

24
-

Source: Fie!d?S?urã=v?e?y-;-:22!0)]11S5i----------?

60.00

-
i

I
-
?
ii

Table 11 shows that majority of th e groundnut processing in the study area or 87.5%

complained about inadequate e ·1 1

·

• • · · ·ap1 a to nnprove then- busmess act1V1t1es. This is

followed by lack of suppo1i from government in form of soft loans/credit to improve

their activities. Those that faced the problem of price variation constituted 55% of the

respondents, followed by those who faced the problems of lack of access to market.

Also, 15% of the respondents complained about the problem of lack of modern

groundnut processing facilities to improve their activities in the study area.

4.2 HYPOTHESIS TESTING

H ) there is no profitability in the groundnut
According to the Null Hypothesis ( o

l t. , Hvpothesis (Al) stated that there is
. while the A terna ne ,

processing busmess,

Based on the findings of the study
cessing business.

rofitability in groundnut pro
P

lt f the average costs and returns

is were tested especially on the resu s o

. .
these hypothes

O F the results, it was md1cated
d

· Table I .
mm

•

as presente
111

of groundnut processmg
.

, N22 816.73, while the total
.

g busmess was ,

f ·oundnut processm
that the total cost o gI

Th·s oives a profit level of
b N41,156.50.

1 "

found to e
•

(returns) was
.

.1 d cake per respondents.mcome
. dnut mto 01 an

. 50kg bag of groun
N18 339.77 for processmg

a

.
, profitable

in the study area.
,

. business is ,ery
rocessing •

H •pothesisTh the groundnut p
t the Alternanve )'

.

us,
1 • and accep

N 11 Hypothesis·

t the u
Therefore, we reJeC

25
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FINDINGS

The key findings of th·is study
·

ct·in icated that th
Shuwarin market is ve

e groundnut processing business in
ry profitabl -

.

e, as md1cated b

invested in the bus·
Y the level-of returns per naira

mess to be 10.76. This means that ti
. . .

business of grou d
or every naira invested 111

n nut Processino ·

"" it generates W9.76k
Also, most of the busin esses activities are be'

.

mg conducted in the rural market at

Shuwarm were many peo le .

p patromzes their products. It was also found that there is

less interference of the middle .

men 111 the business.

In tenns of marketing performance of 1t 1e processed groundnut products, the study

indicated tl1? -ti;; business is l'lihC ·r·¡¡·-
.·

--

.

-

g Y e 1c1ent as 1t has a marketing efficiency ratio of

1.80. This means that marketing system for the processed groundnut products is

efficient and is performing very well in the area.

Furthermore, the study also revealed that groundnut processing business faces many

problems especially as regards to inadequate income and lack of government support

to improve the capital base for expansion ood business improvement.

Based on the fact that most of the respondents were well experienced in the groundnut

-

b
· ealed by the study. any financial assistance will contribute

processmg usmess, as rev -

boosting their business venture with the anticipation of

significantly towards

. .

.

1 rove their welfare in the study area.

generating more rncome to Ill P
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5,0

5.1

CHAPTER.FIVESUMMARY,CONCLUSION
ANDREcoM

SUMMARY MENDATIONS

The study was co dn ucted to examine
•

the
profitability of groundnut productsprocessmg and marketing as ª form of business ·

. enterprises, aimed at economically
empowermg the rural populace

especially w •

omen m Shuwarin market of Kiyawa
Local Government area of Ji'ga Swa tate.

Data were collected using quest'
.

10nna1res from 40 randomly selected women

processors in the study area and
I dana yse by descriptive statistics (frequencyI

!
,-- füs1nbutJon ,iiid ·percentage) as well ·as ·the· budgeting analysis (cost and returns

I
!

analysis).

The results revealed that most of the groundnut processors (47.5%) are within the age

of 50 years and above. Also most of them were married (72.50%) with majority

(42.5%) having household size of 1

- 5 persons, and 32.5% of them had 30 years and

above in terms of processing experience. Most of the respondents (67.5%) had

Qur'anic education.

.

. .

1

.

any foml of a business enterprises. The study
Initial capital 1s very cnnca m

d t rocessors (90%) had their initial capital for the

revealed that most of the groun nu P

None had the opportunity of approaching any

business from personal savings.

. k for any form of credit.
commercial ban

.

b
• an average cost of

d t processing
usrness,

of the gro un nu

In terms of cost and returns
d total income (returns) of

Or and generate
a

d Process
N 3 incurre per

122,816.7 was
139_77 per respondent.

fit level ofNl8,-
.

•

a pro 1
· f

N41 156.50. Thus g1v1ng .

d marketing efficiency ratio o

'

.

11
as tt ha ª

· very we
. erfonning

Also the business 15 P

1.80. 27
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5,2

The major constraints :I:aced by th e
groundnut

Jack of support from governm
processors include inadequate incomeent and price Vari .

,

Conclusion ation.

The study indicated that groundnut
-

processing is a ver
.

mostly by rural women .

h
Y important business engagedIll t e stud y area. -The business

Profitable and the
venture was found to be very

respondents b tiene its
tremendously from it

However, based O ti
·

·

n 1e1r commitment to the b
.

. .

usmess, it is therefore important for
them to be economically en1powered so that th ·11

. . .

.

ey wi contn bute s1gmficantly to, not
only mamtain their homes effic·

1 bient Y ut also a
·

t d' ss1s to evelop the rural economy in
___ generaL

5.3 Recommendations

=

Based on the research findings, the following recommendations were made:-

1. The groundnut processing business requires modern processing facilities to

improve the level of output and subsequently income of the processors. Thus,

there is a need to provide such facilities especially through the government or

non-governmental organisation to assist the processors to improve their business

productivity.

d
.

·

1 banks in the study area should grant soft loans
2. The development an commeic,a

.

fi
•

al obligations for the business to develop

to the Women to meet theIT manCI

'efficiently.
1 uld form cooperative unions or

d h t the processors
s 10

3. It is also recommende t ª
.

fi f financial and techmcal support to

et some orm o

that they can g .
•

societies, so
.

. der to make their busmess

OI·¡ extraction machines m or

· oved
procure new 1mpr

effective and efficient.
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., m pricing •Yoon, of th, -., .. ""'"" "" """ q=tify ef

A um1or?

.

ment should be
introduced and

enforced by all
marketing agencies in e

rneasure

minimize the problems of price
variation.

State to

=

ii
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AfPENDlX
1: RESEARCH QUESTIONNAIRE

JIGAWA STATE POLYTECHNICDUTSE

COLLEGE OF BUSINESSAND MANAGEMENT STUDIES

ADVANCE DIPLOMA IN BUSINESS ADMINISTRATION
.

A STUDY OF PROCESSING AND MARKETINGOF GROUNDNUT OIL

AND CAKE IN JIGAWA STATE: A CASE STUDY OF SHUWARIN

MARKET

Dear Respondent

I am a research student conducting a study of processing and marke:ing
og

groundnut oil and cake in Shuwarin market. Kindly assist by tickmg the

----fõlloWihg-questioh appropriately.
- -

Y e Wl.11 be tr·eated in confidence for research purpose only.
our respons

Talatu Abba Sambo

ii

It
i;

I

t

Research Student

A

l.

S
. Economic Characteristicsocio-

Age of the respondent (years)
········· .

2 Marital Status:
·

. le ( ) c) Widowed ( ) d) Divorced ( )

a) .Married ( ) b) Smg

Number ofChildren:
.

3.

···············

\
4.

full time processor?Are you a

a) Yes

s.

6.

)

( )

b) No
k 9 ·························"

k do you underta e
.

If No, what other wor s

. dnut processing'? (years)
.

u been engaged 111 groun

How long have yo

33



t

jdv:cational
background

a)
Primary ( )

h) Secondary ( )

e) Tertiary ( )

d) Quar'anic ( )

e) Adult education ( )

f) Neverbeen to school ( )

8. What are your reasons fo .

• .

1 engagmg m processing of groundnut?
..

•?-????-
..

?--

.

?
9. What is your source of capital for p1?ocessing?

a) Personal saving

b) Loan from Family/Friends

c) Loan from Banks

d) Loan from cooperatives
)

B. Processing Information (Costs and Returns)

l. Which aspect of groundnut processing
are you engaged in?

a)

b)

c)

Groundnut oil

Groundnut cake

Both a and b

(

(

(

)

)

)

\

\ 2.

d) Others specify: .

-------------------------------------------------------------

Please indicate the materials used for processing.

Quantity Amount purchase/unit

.-----------------
______________________

...
_

i.

ii.

Frying pan

Grinding stone
----------------

.....-------------------------
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I
iii. Grinding engine ----------------

iv. Mortar & Pestle ----------------

v. Bowl & Plate ----------------

vi. Bottle & Gallon ----------------

vii. Others (please specify) ----------------

3. Please give the foll ·
· ,. .

.owmg 1111ormat10n on processmg.

Quantity Amount
1. Quantity of Groundnut per mud u

-?----¡t- -salt-- -

iii. Water

1v. Firewood

v. Labour (no. of persons involved in processing)-------

4. How many bottles or gallons of groundnut oil do you obtain in processing?

a) Bottle

5. How much do you sell a bottle or gallon?

b) Gallon

a) Bottle N ------------ b) Gallon N -----------

6. How many mudus of groundnut cake 'Kuli-kuli' do you produce per week?

·······························································

7. How much do you sell a mudu? ..

8. Where do you nonnally sell your groundnut oil and cake?

i. At Shuwarin market

ii. Taken to town market (

iii. Through middlemen
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iv. Others (please specify)
.

9. What do you benefit from the proceeds of your business?

hj

a) Pay the school fees ofmy children
(

b) Improve the living standard ofmy house (
c) Assist my husband and close relatives
d) Buy new clothes and jewelleries

)

)

e) Others (please specify)
.

.(·;
'.!

,

-??-_LJ)Clyg_g_eg_c_()m??r_ a_nyprobler11_as a
i-es_tJlt of groundnut processing?

C. Constraints to Processing

Yes ( ) No
2. If yes, please indicate the problem below:

'C

,
¡::(
!

'j
I

I I
'

,,

a) Inadequate Income

•b) Lack of modem processing facilities
c) Lack of access to market

d) Price variation

e) Societal Restriction

t) Lack of suppo11 from government

(

(

(

g) Others (please specify) ,
,

, .. , .

Thank you.
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