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ABSTRACT
The study examined ATV Yola programming and its effect on its audience.

investigated the effect of ATV Yola programming on the audience,

ffcctivencess, benelits and factors hindering smooth transformation of ATV Yola

frogramming o its audience. Two methods were used, the questionnaire and
i

Ikllk‘-l‘\"tt‘\-\ﬁ were used to collect and interpret data based on the findings of the study,
he researchers drew conclusion and made recommendations on how to improve

he quality programmes of the ATV for the p rposc of informing, educating and

Mtertining the audience.
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CHAPTER ONE

INTRODUCTION:

Most countries in Africa had been under colonial bondage and therefore,
were susceplible 1o the whims and caprices of their colonial masters. The
colonial government, had been aware o f what programme could do in terms of
enhancing awareness and also promoting the culture of people in terms of its
intormation dissemination. @nabagjo (2000) “no expenses were paid to
transmit programmes dircctly from their own culture in Nigeria".
BACKGROUND OF THE STUDY

Prior to the advent of decree 38 ol 1992, the broadcast media were the
bodly of both Fedcral and state governments. ‘The programme policy thrust had
always been the propagatien of government activities.

The scenarto had been dull movements for the audience of broadcasting
since they had no choice than to listen/vicw what government thought was best
fer them. lhe Adamawa Television Authority (A.1.V) and I'cderal Radio
Corporation of Nigeria (I.RC.N) was particulacly guilty of the government
syndrome.

The long cra of military rule in the country has been a major contributing

factor that has aftect news coverage and dissemination, 2overnment at this




point has been insensitive intimidating people and this has alfected the quality
ol public allairs programming in the country's media.

Private broadceasting has brought some improvement in terms of offering
alicrnative to the audience according to Onabajo (2000:39), "in

e developed world, broadcast programming is used in many ways to reflect the

s and aspiration of these countries”.

\

: the broadcast media are known for their rules in mass education.

e couniries have used the broadeast media for political, mobilization and
doctrination  while others have used them f(or cultural awareness and
yelopment project in order to enhance the level of awarcncss among its
fzenry.

In Nigeria, programming is a problem in the broadcast media, according (o
batunde (1997) "little attention is paid to producing cultural relevant programme
it could contribute meaningfully o the development of the society *‘to himreruns
programmes aimed decades ago in television station in Europe and America are
fvenied, fer instance, Ucfere a (elevision station allocales money fer local
duction to a producer it takes producer days to get the amount needed for the
duction, sometimes he/she may not even get the money and that the idea may
up.

According to Onabajo Olufemi (2000:39), station will pay huge amount of




ncy on 20 years old station comedy that has no any impact on the audience
rms and vatues this huge amount of money that spent on forcign programmes if

cal utilized, a producer can produce meaningful programmes that will have

rect bearing on the lives of the audience, but becatsc our television stations give
ve priority to foreign programmes they prefer te spend much money on them

Fnying_: altention on local programmes that will enhance our socio economic,

plitical and cultural development.

Theve is no doubt that the influx of foreign programming through the airwaves
om one country to the other has sometimes been a course for concern, because it
as been discovered that, the broadcast media have over-bearing on the audience.

According to Onabjo (2000), the Nigeria broadcast audiecnce is net an
tertainment and this show the level of its low cducation attainment.

Nigeria the "giant" of Africa is awarc that seventy percent of its population
f@ve in rural areas, progrmming schedules ol our stations do not suit the teeming
bdicnce of this country due to lack of programming plans by the authority
ncerned.

Our next point will be what programming is all about,
gcording to Onabajo (2001) definition,” *programming 18 a broadcast material

ated to meel certain specific needs or altain some sct objcctives and transmitted




me predetermined target audience programming is making programmers and
rmining where 1o broadcast such materials programming means determining
kind ol programmes and choosing the belt in which Lo bring them out,
The drawing up of a quarterly or yearly programmer schedule preparing the
ekly line-up of the proposed synopsis of each weeks production and many more
tamed activities that puarantee what eventually reach the audience at home,
:E)muke up what is programming,.
|
STATEMENT OF THE PROBLEM

The Nigeria broadcast media still disseminale so much foreign programmers
Which do not seem to meet the needs and goals of the Nigeria audience, what
Tacior are responsibie for the transmission of thesc foreign programmers? Can
local human and material resources be harnessed in order to produce suitable
programme?
EAMIWSAN DOBJECTIVE OF THE STUDY
F{;U project is set to examine the issue of programmer perception from eur
Jia houses with reference to ATV Yola and such objectives ol the research are:-
To investigate the leelings~ views and options of the audience about
programmers broadcast by the ATV.

. To identify the cause responsible for the broadcast of programmers those




are not in line with the audience.

To suggest ways ol producing programmers that will satisty the needs,

aspirations and desites of the audience.

&liSHGARCH QUESTIONS
In ovder to understand the issue ol programiming and its effect in the

. television production assuming there arc any, the research will try to provide

answer (o the following question:-

£¢ Lhere problems faces in programmed production by our media house?

ghich makes them opt for foreign programs?

© whal extend do these problems alfect programuming in A.I.Vyo la?

Are there solution to the problems identificd in order to enhance effective?

Programming which will mect audience needs any goals?

SCOPE AND LIMITATION
|
| Problems of logistics, funds, and the tine allocated for submission of the
research are some of the constraints to be faced in the course of this study.

This explains why the study is limited to ATV Yola programming and its

audience because such problems can be adoplable to other media houses

programming.




I'his research examines the perception of ATV, Yola programmers by

fie audience.

6. SIGNIFICANC

< OF THE STUDY

It is our hope that this research work will serve as a usefu] guide to

b‘Ug;l':HNH-U planners in broadeast stations and also be ol assistance te students who

|

;Ea_\ wish o undertake research on a similar topic in the future
i

b7 DEFINITION OF TERMS

IROGRAMMING
According to Eastman 1967 pl06 can be regarded as the strategies involved
& liest searching out and second acquiring programme materials then mto concrete

Brvice.

IWWDIENCE

§ aroup ol people who have gathered o fisten or watch something (a play,
bricbody speaking)

o




CHAPTER TWG

LITERATURE REVIEW

0 INTRODUCTION

This chapter reviews related literature on the concept of programming as

Vel as that of audience

‘!..ll PROGRAMMING IN VIEW

Programming according to East-man ([967: 106) can be regarded as "the
fratcgics involved in first searching out and second acquiring programmed
naterials and then fitting them into concrete service"
Lvery programmer is hinged upon a gencralized and a specified function
which the broadcast media conveys across to its audicnce. Therefere the
aim ol a programmer maybe (o sensitize, mobilize, inferm, educate,
motivate ,destruct open up a debate or discuss, integrate the people.
Broadcast media in Nigeria has the f{ollowing task of fashioning out
programmer that would promote national unity in diversity and help toster
the spirit of togetherness in the nation.

According to Onabajo, (2000) programmer is the base word of
programming. Programmer is a broadcast material created to meet cerlain

specitic needs or aftain some sct of objectives, and transmilted to some




predetermined target audience. Programming means determinc the kind of
programs make the belt or slot in which to bring them out to the target

audience.

WHAT IS THE FUNCTION OF THE BROADCAST MEDIA

TO ITS TARGETED AUDIENCE?

ey
N

Our broadcast media move especialiy . T. V Yola, is to
cducate informing, entertain its targeted audience. With thesc basic
function. A.T.V Yola is expected to create a programmer that will
educate, entertain  and inform its audience, more especially,
programmer that will have direct beaving on the life's of its audience e.g. like
programs on agricoliure, cconomic, health cducation and such programs
suppose to be produce in owr local languages for easy understanding of the
audience " possible, such programs should be produced in difterent
fanguages of the ethnic groups in the state for eflective viewer ship. Such
programmer will help in broadeasting our socio-economic and political

development of our great state and the nation in general.

Sood program's presentations that have direct impact or bearing on the lives of
wience get attention and also retain such interest of the audience because the

ogrammer is of interest t® them.




There is need for Nigeria breadcast media especially AT. V Yola localized

ere programmer in order to suit thie life style of their teaming audience both in
ral and urban societies.

There should be proffered on how to truly indigenes

ical programming to geniality serye interest of Nigerian audiences as in other

I&)U““ ies like India and Canada for the benefit of (heiraudience or people as stated
¥ Onabajo Olutemi, (2000, 59) in his book international and foreign broadcasting
fgucs that (o motivate and retain the interest of audicnce, programmers of interest
) the audience most be produced and presented o them.

ypical examples of such programmes are NETWORK PROGRAMMES "POINT
LANK" INSIDE THE SENATE, HOUSE TICKET, AFRICAN BIHES, through
ot all people or audience and or stand the contents but it has a serieus pesitive
pact on the audience. Also back home here in Yola, ABC, Yola has prominent
fogrammes in house, tabakida, tabakaratu through is much of jokes but it has an
ipact on the audience. Also some countries as mentioned above, India and
anada has use more than 34 local direct of their audience to preduce programmes
! { will enhance an develop their socio-cconomic of such countries. Today India
attained more than 90% self reliance all aspects of television ranging from
bramming Lo cquipment production. Nigeria broadenst imedia need to adopt
th (echniques in order to enhance their programming for the benefit of their

dicnce. thowever Harold lass Nell acknowledge political scientist classified the




Lions of mass media into three which he summarized as lollowed:-

irveillance of the environment

orrelation of the parts of society in responding to the environment
& Transmission of the social heritage from one gencration lo the next.

A‘ . . . . . . . . .
£ 1“rst function to the news dissemination aspects ol the media. This can now

said to include the monitoring of other radio and television stations and news

ﬁ':ncim: lor geiting the reports of other socicties in order lo keep your
|

i e !
wironmment informed about the happening elsewhere.
|

The second function is simply talking about the interpretation of these
ippenings with aim of properly explaining them to the guidance form proper
iderstanding and making suggestions to them as regards what Lo do in response (o
hat is required of them.

[n the third functions you find things like transmission of intormation
farding the transfer of culture social values and other social norms from one
tneya[ion {0 the other. This is turn is to make sure that those values and cultures

und uselul by the older generation are not discarded by the upcoming ones.




AIMS AND OBJECTIVE OF BROADCAST MEDIA IN

NIGERIAS CONTEXT

the main aims and objectives of broadcast media in Nigeria are to educate,

entertain and inform its people or audience about the happenings around

them and elsewhere (or them to be aware ol such. [Example of such

mlormation may be on disasters, diseases or an outbreak of epidemics.

A renown scholar Farold lass Nell (1948) further made these

objectives of media clearer by giving them simply titles they are :-

|. Surveillance of the environment

(O

. Correlation of parts of the society

3. ‘transmission ol culturc

4. Entertainment.

Thesc aims are what provide opportunities for the broadcasters to play
these roles of molding or shaping the society's opinions especially on
topical issues by watching the on goings in the society with a view to

making appropriatc common Lo ensure that the right things are done and

rejecting injustice.




4 THEORETICAL FRAMEWORK

Seeing, people as active media consumers led to the uses and

gratification research. The uses and gratification models suggest that the user
can actively choose media programme for consumption [or many different
purposc (Severcin and Tankard, 2001 ).

i In many cases programme presentation has a very important role

to play in motivating audicnce towards it. Also the content or package

of the programme also contributes in motivating audience in media
choice.

People choose the media entertainment that might best repair and
improve their emotional condition (Zillmen 2000) Anderson etal. 1996)
founding a survey that stressed women waiched more games and variety
shows as well as more television in general than unstressed women and

stressed men watched more action and violent programming the unstressed

men.
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|

compress of structured and unsgructured questions, which were raised based on
the objectives of the research. Even though this method of data collection has
advantages it also has disadvantages.

In the administration of questionnaire and the face to face interview
method will be used, the questionnaire were distributed and reviewed by the

researcher. A total of 100 guestionnaives were distributed 1o respendents.

&.4 MIETHQD OF DATA COLLECTION

The method used data collection are the questionnaire oral interview and
divect observation techniques. All categorics o’ ATV Yola audience within
Yola North metropolis constitutes the primary source of information, while

information from books, internct are used as the secondary source.

3.5 METHOD OF DATA ANALYSS

Secondary source of information used in this research werc golien frem the

inteenet and text books werealso uscd.

14




CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

INTRODUCTION

In the collection of data, primary methods of data collection were used
jch include questionnaire and administration interviews. The questionnaire
Iministcred was about ATV Yola Programming and the audience.

A total number of one hundred (100) questionnaires were administered

1t“wugh random sampling on male and female, marvied and unmarried, young
éd old civil servants, politicians, farmer, drivers ete. ninety three (93)
iueslionn:lires were retrieved from people.

5.1 DATA PRESENTATION AND ANALYSIS

}/\Bl,li (1) ONE

|

f;llf\R.‘~\(;"iwl"fl{lS'I'lCS OF RESPONDENTS ACCORDING TO AGE

GERANGE  TNUMBER @F RESPNDENTS [ PERCENTAGE |
= ey 15%
e 33%
R 330/0

S SRR R
= e 5.4%
TR 4%

D

:bs




the above lable s St "
SHOWs that 3| fepresenting 33.3" ol the respondents are

stwvecn the ages of 21 - 30 veare AT ] .
WL 2 S0 years old. Similarly 31 which equals o 33.3% of the

frpondents: tall within ihe ape range of 31 - 4o years old It can therefore be

od that 62 vepresentipo . :
fod that 62 vepresenting about 67% of the respondents ure aged between 21 -

44 the mudal age rapge of e 93 respondents thercefore 8 21 - 40 years.

FABLLE (2) TWO

CIH VCTERISTICS  OF  RESPONDENTS  ACCORDING TO  NMARITAL

|

BNARITA RESPONDENTS PERCENTAGE |

! 15 (2635 0 L

{ [ 25 20.88 i

Divol 10 10.75 '

I Widove / Widower j 8 | 7.44 ’|
!| 93 | 1000, ] 7’

[able 1o shows the distribution ol respondents by marital staws. It can be

been hat 45 representing about 800 ol the respondents are married while 25

pondents sy they wve single. Light (8) representing

tepresenting 27% ol the tes

k. s . Fr W have lost their pastners w death while 10
1.4% of ihe |‘\:};pL)I\LfC“15 report that they h !

16




g

I ; o 10754 ¢ > a

= & LO75% of the pondents sat (ha they are divorce
FABBLE (3) TURLL:

PIS TRIBUTION OF RESPONDENTS BASED ON OCCUPATION.

a0

TTON ,, RESPNDENTS | PLRCENTAGLE

i f 10 10.75 B

12 12,90 |
ﬂ | Ry , 13.66 |
Bludents J 24 7 15.66 7
_W.Tf sess People |7 _ 7
Dih [ 18 935 0
i 93 | IOOPA i

bove shows

students form the highest number ef

andents they are 24 in pumber which equal to 80% the business people

nber ol respondents ol which equic

TABLE (4) FOUR

Bl A RACTERISTICS OF RESPONDENTS ACUORDINGLEO Sh

Bl | RISSPNDENTS | PERCENTAGE /
? 40 _; .00/0

g = | 569900 \;
Clliale et < = ey
“_:_.,: 93 1 0% : |
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wve shows that 53 respondents

presen S1% of the lotal number

Bpondents are lemale while 40 representine 430

WHERISTICS - OF - RESPONDENTS  BASED ON  LEVEL OF

OF EDUCATION [ RESPNDEN

i 7

: _
2

2 258 |

il
I represciting
b 340
§ LIND cortilicate holders constitute 22 representing

1290 ol them have higher

ls

aats while 11 whic

1 ¢




. PABLE (60) 81

Lol the followine A 'V v
hiclh o ng-ACTY Yala Programme do you attend (67

PNDY : L
LHENTS | PERCENTAGE

v bushin A1y

—

o | S 7 OO

RN 3

Mlc table aboyve shows that 35 respondents which is equal 1o 37%0 keep time with

ews iime while 18 presentin

5% of the respondents.

ATV Yola. Also

spondents which is equal to 15%

> art programune their time drama and discussion have same

ol 10 cach and Noma Tushin Arziki go with 10 respondents W hich is

19




FABLL (73 SEVEN

b you think that ATV vy

ola prowr: . S .
Programmes suic ihe needs of the audience?

P | NUMBER OF RISPNDENTS PERCENTAGE |
ik || 46 | +9.46 T '
LNO b 43,01 " '
o | 93 \
| e | S T00%

i he above shows that ATV Yola s doing vwell i terms ol iLs prograniming
Blicii aducating. entertaming and informing the populace as 46 representing
=0 ol the gespondent share the view that ACEV s doing well, while
i 3% ol the respondents discharge with that und said ATV Yola

g inlorm on its programmes 40 representing 43% heep silent on the issue.

IABLE (8) LIGIHT)

I .V Yola progeames infTuence your belvior?
|
b NUMBLER OF RESPRDENTS [ PERCENTAGE |
4 = i
\ o i
- 1.I5
. Fo some extent | 20 .‘ ,’
b AT !
{ Slighul, E |
| = 13.93 |
J L dai't know 15 |
; 19.35 |
Not gt all 18 f
1000/0 |
Fowl 93 I




1he wbles above indicae
Jeate thay 2 e T 2 . o
MAE2T cepresenting 29 034 of the respondents

view that ATV Yola proor . : g
vla Programmics des not inllucnee (heir behavieur

il representin 13979 e ol
! { & /% 6l the respondems sy Ut AUV Yela programmes

My Tuence thet . : " -
N way influence their behavior, unotier i, and representing 160,13 keep

F“- an e questons provided.
|

TABEL (D) NINE

B\ andicnce benelited from AT,V Yola Progranumes’
b NUMBER QF RESPNDENTS [ PERCENTAGE |
L el
Ve 60
No 29 |
So N 11.83 ‘
| - |
I 93 100 |
k. dbote shows clearly that the audienwe benelited rom AL LV

! s v ol e respondents garee that they benelit
[lu iimes, 60 representing, 0-1.32% ol the 1oy < 2

1 B8 ST e -
Catly | A1V Yola progranines. While 22 yepruseiiing 23.00% say nothing
ally (rom AL ol Eh

. $3% of the respondents baye it in mind that they
UL that adl || representing I1.5.

~ . \ 4 progrannties,
B ot henclit lrom aiy ol ATV Yulalios

ok |




CHAPTER FIVE
WMMARY, CONCLYSK(
SUMMARY, CONC LUSION, RECOMMENDATIONS

) DUCTION

ol Wthis vesearch s e
Phe ¢ esearch s (o examine the issue ol programning with the
Vs deermine the extent w which proor
3 vhieh programmes affect the targel audicnee whe
(e vonstmers of such programmes. Similarly, o evaluate A 1.V Yola

LT, andestablish factors which wee responsive  lor the seeming

B taerory Derlormance ol P Tt X - .
Satisfactory performance ol the station in endearing itseti 1o the audience.

| fwst chaprer contains the introductory part ol the vescarch the second

‘i-ipml' contins the scholars on progrannning and progrsinie production and ils

ElL-.'. vt the audicnce

Ui tird chapter deals wilh rescarch design and methodotogy of the study.

- e (KT e and result while ehapter hve
Chapter Tour is about dala presentation il ysts NG TESU RIS

] Y e adaton.
Fe. - o . conelusion and revoiit
ent the sumpary Nndings, &

among others

3 o v Vala progr i
e problems assoviated with Al U programmnil

o,
elude tie fullow g,

g . . (" g Ju progr: \ H“ill Bl
So 1 ynbers O i qoe Sa) that LU ) L) 3
: Some l\lkl]ll crs | e (H] )

)




their needs and oo, B o
e of A A it
dre of the view (hat programmes
produced by AT\ vy
I
okt do not suit theyy needs in sy way because of
the language used
SUage used in e -
MOSEproduction we yo undersiood by them
Some audience g
Q s SUY L OSIS v .
S8USIS view tha /A p v Yola needs of improve in

order o maintain its vigwoer ship

f_;s.,w!.u'xmw

i veonclusion the need for ATV Yolu o INprove o ks programime for the
|

comments ol its audienees Also, AV V Yaola should wake up from its

¢ loreltective programme  production especialty  locally  produeed

then given cruphasis on foreigu pragrammes that has litde or no
value or cubture rather introducing, adubieraton norms and value

culiure which chunge the behavior ol our y oung aiice nowaday s,

B WECOMMIEND A TIONS
|

f-rom the rescarch ¢ wricd out some ol AT Yola pudience are of the
e C Ieatelite .

SHIE povenient i oorder W satisky
ew that ATV Yola prograiniies pecds Improse

the pead ol s audience

Vo Yola to tinance local
g | weod o the managectit ol A
CLC 1n dlso Daw

. - g also. Enhance invareness
Pro i Jor lo maintin 1t vicwer ship i
Lramimes i order o nibl

28




amnong the citizen of the state,

sgrammes: produce locally

will help in miaintain

wdience sinee the progeam .

ithes audience to contribute their quarter throu

L4
e

audience

sugpests that AL, \

Yola

I £t

il its viewership.

me 18 produce lgeally 1o 1l

O viewer

NCL

- understanding~

' participation in the

y improve in order to
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