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Lti?kí11g atthis study, is to find Out whetherjo
.

accorclantto its set rules and regulation, to assess the levei o
.

?a),i.)_n;.geamong the people and the study also find out the media content êf(;¡l???-.l'i\
o-;f people. it start by making a case in the process of communication and ethic.ally

!i based practices in journalism. A survey method was used for this study and a

} random sampling techniques was use to draw 20 respondentsfrom the students of

Ahmadu bello University Zaria, public administration 70 respondents from the

department of mass communication.

The study draw into conclusion that despites the challenges being faced by the

professional,, in ensuring proper application of the public opinion on the ethical

practice. Journalism ethics can still be practicable in Nigeria and in full force.
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gpmmurtication refers to the process by which a comple?.•

.
- with the aid of one or m -¡ .

1?, ore mac 1mes producês and transmits, public ··-•-·
_

·-• ..

:

·••?
tl:tal <ire directed at larger heterogeneous and scatte"ed audience (Dímock,

<\
Tucker, 2004)

01 It is also seen as the communication which is directed to

relatively large group f I ho ·

peop e w o may not be known to each other, from
various background and all works of life. This process can best achieve alt these

through the use of mass media such as radio, television, newspaper and bill
boards.

Public opinion is thought of by a majority as a pe,·manent link between the

.media and the people and its description borrows. from chemistry or physics. It
is described as a "direct current" between what people think and what is found

in the media, a "fusion," a "chain reaction," and a potential "chemical reaction."

Public opinion seemed very elusive to some, who desciibed it as "what comes

out of all media praxis, mediatization, oflife in society, as if it were a totality, a

cake, a magma, a movement, something difficult to define."

Indecision concerning public opinion has resulted in both a debate over its very

existence and in the multiplicity of meanings that have been given to it.

Multiplicity of meanings by each interviewee was more frequent. Seve?te
·

-

gave multiple definitions of public opinion that were. not ·

--

• -
. biguity is not so surprising since public o• iniqn

•

' - · le ôfthe p.eople vis?·
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. .9 ,11e. consti.-uctrori of·a
-?hó are defendin ·

th
· ·

.. .
.

. . .·. ··•··

g eir interests, a disco1.1rse that may be
·

the wi11 of the peopl Th'b• .

.

,

. ·

......e. ts am 1gu1ty reflects the nature 9f p.p·
• lânguage, designed to expi· 1

.
.

ess power re at10ns and to play a part in
construction (Kamen 2012)(2) p bl'

'
· · ·

- s, u 1c opm10n 1s clearly manipulated because
people arc only partially informed, we divide information and it is then easier to

manipulate people'
· ·

1
s opm1on on sma I aspects, for people never get the big

picture. Take the Gulf War, which is probably the best example of how public
opinion could be influenced. You give just a bit of information, there is only
one discourse, creation of images, and then there is a poll that says: "yes, the

people agree with Canada's intervention in ú1e war."

The second idea refers lo the similarity between public opinion and p\lblic
debate. The public position or social actors who have access to the public space

is mistaken for the people's opinion on an issue. A parfü;unentary reporter

explained that public opinion is what opinion leaders say publicly, that is,

political men and women, polling institutes, media, social movements, lobbies,

experts, and editorial writers, their opinions fill the newspapers and are taken to

be the opinion of the people. There are basic differences between these two

representations of public opinion, each founded on different reasoning, but

· mali'sts defended both conceptions. The first one refers to
some JOU

rp?ípµlation, that is, _the mind of the people is influenced by social áctors'

. The second one docs not have any link with the people's mind ap,,'

:ffe'\lbllc
discours!:l of the social actors. (No one ever ?i,

,·, ?ã?ld $Q' tire people's xi.1.i,i>.4, S:u?h .·a,·.'
?

.
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.x,plain daíly happen1· . d"
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ngs accor mg to a unifon,n mis
011 routines, and established societal relationships.

Their product American ne . _ . .

wspaper stones m this case helps shape the social

.1 order by controlling in formation dissemination in a ·fairly structured
environment. As a result, the press enjoys the status of a political institutíon that

operates with some authority. The characteristics of an institution include:

"taken-for-granted social patterns of behavior valued in and of themselves that

encompass procedures, routines, assumptions, which extend over space and

endure over time, in order to preside over a societal sector" (Cook, 1998;).(3)

The Web has provided the institution of the news media with a new portal for

the dissemination of- information. The diffusion of new multimedia and

interactive technologies has allowed audiences to take over some of this

control. This leads to the question: ff the press as an institution helps create our

political, economic, cultural and social reality through a constructed product,

and online news is moving toward depicting that reality minus the construction,

then doesn't such technology undermine the press as an institution in some

ways? This is a broad question that can be pared down into more manageable

h tl·ons· How do print and online journalists conceive of their
rêsearc ques .

-_
•· • r. th ewspapers' websites? How have routines such as story writing,

rn1ss10n ,or e n
- ? • d d"ti·ng changed because of the technology available? What ml? ,

.

-- ?:t111r?attmg, an e 1 '-
, •,- 'V

?.,
:-. __ ? _

_ _.
__

_

-
..

_ _ __ __.::'-·:'" "-?8'.,
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,-:
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.. eant to play upon this new platform. .• ,':f:ftl1
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'evolution by • •

·
.

. ..

' ·

reviewmg and critiquing tnaj
ng future work Th h .

.
.

· e c apter begms with a view ofethic.s
normative activity that ·

.
.

.. ·•·. ·.;.,, . ?%
_

auns to solve problems, integrate values and lie-1p\ ?½'\,:ft?
humans hve rightly, as individuals and as societies. Journalism ethics is defined

.

<•;j

as a species of appl' :l th·
1

.' tel e 1cs t 1at examines what journalists and news

organizations should do, given their role in society.
Tlw main problem areas include editorial independence, verification,
anonymous sources, the use of graphi¿ or altered images, a?d norms for new

forms of media.

Ethics is the analysis, evaluation and promotion of what constitutes correct

conduct and virtuous character in light of the best available principles. Ethics

does not simply ask how Lo live well. It asks how we should live well ethically,

!hat i:,. in goodness and in right relation with each ot?er, a task that may require

11,. to forego personal benc:11ts, to carry out duties or to endure persecution:

Fthical reasoning is about how people interpret, balance and modify their

¡,rinciples in light of new facts, new technology, and new social conditions

¡ Ward, 20D7l1'. The boundaries of ethi?s change. ln our time, ethics has éome

10 inc!Lide such íssues as animal cruelty, violence against women, the

·

. nt a,1d the rights of homosexuals (Glover, 1999).l5l' Ethical reflectiort
·cnv1ronme ·

,

• • son in social practice. Ethics is the never-completed proje¢t of
t$ normative rea

1

•.

·

....;·.·,,,;c.-.·....·.·'.. ·.• ....

•·

•.·. ··.•·.

¡

·

g and critiquing the principles that guide human interaç;tµ:m, •. \.:
:!¡f??ntmg, app yin

. .
.

..
.

.. . . .

·
. .. . .

-

\,,i,,:_-. rqles and justify institutional structures,.
Thergfi:>r?

iSm ttbli;s, is essentially a prae:ticalaç:tivit,£;\.??;? 1-
- • . - <

i:· ,i.;·
,.?

•
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¡:tracti,?t$to?ver?p
Q9.des of ethi d . .

·

·

..
•

·

· çs an other professional features.
l Cl'.lñtract was used to aro .

.

.

.

. . .. '

.

··-•

. ...
•

.· ,

ºue thªt society allowed profess10IialJOttrruí
têport freely m return for responsíble
(Klaidmahand Beauchamp, ( 1987)_<7J

1.1 STATEMENTOF THE PROBLEM

Ethics in journalism serve as a cradle upon which certain rules and

regulation guiding and promoting the activitiesº of the media are being

nursed. Journalism ethics provide direction and focus to the activities of the

media by guiding and regulating the behaviors and conduct of the working

journalists with the view to achieve the set goals safely and effectively.

However much have not been said as to whether the rules and regulations

arc absolutely practiced by journalists in Nigeria, whether the rules and

regulations are presently applicable in Nigerian context or not and what arc

the challenges in applying such rules and rctulation among the working

professionals.

It is imperative for the media to practice in a more ethical way so that the

credibility gap already created can be effectively controlled or even

\liminated completely.

•,, ., ch work intends to access the perception

r I values affects the practice of
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Which practical journalists will sfund: to'

'illadJ:aceth 1

. ff·

.1;1
° tng challenge of the profession.

lt would serve as d
· ·

a me ium through which journalistic ethics would •?
- effectively communi . t d .

.
,ca e not only to those m the trade but also to those

whose ambition is too involved into it in ne?r future.

It is also significant because it would stand as a protecting agent with which

the media operate safely and responsibly in carrying out their common

assignment.

Furthermore the research would serve as a source of reference to students

especially mass communication students and others whose research or

assignment is of relevance.

1.3 PURPOSE OF THE STUDY

This research work is aimed at identifying the
foll,?wing:

( l) To determine whether journalist is practice in accordant to its set rules and

regulation.
0

(2) To assess the level of media patronage among the people.

fi d h the media content affects the life of people.
(3)To n out ow ·

:J:,

. EARCH QUESTIONS

,

1 pects applied in journalism prc1ctice?
e ethlca as -

_ _ .. __

.·

.. hical prc1ctiêe in jo.urnalism affe¢tt:t't?.?, ..

J!?fi. :',);/:,.;;.\•' :<::?·J.é;.i;¡f':ci,'•



ied out on (Ahmadu Bello:Utiivêifsj;
f;l.te ). 'tberefore all respondent would be drawn'

. o .

.

•··••. madu Bello University, Zaria.

there arc some factors that may hinder the researcher from attain.ting th?
peak of the research work. Which are:-

The choice of the arca of study came as a result of the fact that, the study

being academic in nature that is expected to be completed within a specified

period needs smaller arca coverage so as to effectively accomplishment the

assign task. So also taking into consideration is the financial constraints

faced by the researcher.

. ... (£

? .-. ,,

·:,, , \
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.:.:,:,
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ans(2012). The Construction of Public. op'iri
te (Research in the Sociology of Education, Volume

Group Publishing limited, pp.257-279.
3. Cook, Timothy (1998) Governing with the News: the news media as a

political institution, Chicago: University of Chicago Press.

?. Ward, S . .I. A. (2007). Utility and impartiality: Being impartial in a partial
world. Journal of Mass Media Ethics, 22(2-3), 151-167.

S. Glover. J. (1999). Jlumanity: A moral hist-o,y of the twentieth century.

i .ondon: Jonathan Cape.

h Black, J., Steele B .. & Blarney. R. (1999). Doing ethics injoumalism (3rd

ed.). Boston: Allyn and Bacon.

(
198 ?) The Virtues Journalist. Oxford: Oxford¡.

( K laidman and Beauchamp. ·
·

_

University Press.
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chapter therefore revie d
. .

.

. :/we existing literature related to the topítr
study. It reviewed conce t h .

.
. . . ,

.

P sue as functions of media, Journalism practtc?r
• ·

on1mc and other relat. d t d'e s u ies. The chapter also deals with the theoretícal
frame adopted for th .

t d 1

•

e su y. n the research context, literature means a

collection of printed materials provided in the form of books, JoÜrnals,

Magazines Newspapers, document abstracts, proposals, report etc. dealing
with specific subject. According to Robinson, (2011). Journalism is_

the

production and distribution of reports on the interaction of events, facts,

ideas, and people that are the "news of the day" and that \mpacts society tq

at least some degree.
11 l The word applies to the occupation (professi?nal or

not), the methods of gathering information, and the organizing literary

styles. Journalistic media include: print, te1evisi?n, radio, Internet, and, in

the past, newsreels. Concepts of the appropriate role for journalism varies

between countries. In some nations, the news media is controlled by a

government intervention, and is not a fully independent body. In others, the

news media is independent from the govcrnm?nt but the profit motivé is in

tension with constitutional protections offreedo11J of the press.

O)'fh vi·cw of literature involves Building your research project
Ruth, (20 I e re

. d t· of earlier studies in a given area oflnterest Literatu?
on Specific foun a ton

.
.

. .

..
....

·
.

. ·.i :.::,'
•

. :fi rcnce to earlier wnter and relevant matenàl ,t .·

:; '""
·•.·• ? $1,npiy Means re e

ty.., :.,;} .

;;
·

.
..

. .
.

. .

.

.

,
. .

.1· e or Problem. Literature mâk:es u
,:i-_.,_? •. i• •..

·
•• ,_;,',<,··-;.. . . .- ..

,·_.!iJ°
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DÊFlNITIONOF CONCEPTS

Acquiring knowledge and u d _
.

_
.

·

n erstandmg, through reading, research etc.

2.1.lPublic opinion· A.. d" _

'

. . . .
· ccor mg to Kellner, (1998).Pubhc op1mon is the

opinion or attitude of the public regarding a particular matter·(3) The desires,

wants, and thinking of the majority of the people - or the collective opinion
of the people of a society or state on an issue or problem - is called public

opinion. The English term "public opinion" dates back to the seventeenth

century work by John Locke, An Essay Concerning Human Understanding,

which contains an early consideration of the importance of public opinion in

the ordering of politics. The term was derived from the French word!'

opinion, which was first used in 1588 by Michel de Montaigne.

This concept came about through the process of urbanization and other

_ political and social forces. For the first
tüne,

it became important what

people thought, as forms of political contention changed Tõnnies (1970i4J

. b d_
r. 'ti',>n public opinion is collection of individual believe

l·rom the a ove e11111

•

1,
. biect matter. The desires, wants and thinking on

towards a part1cu ar su J

¡
the collective opinion of the people in a soc:iety or

·-.. majority of the peop e or

?i¾!'.:
__

,,111llll,te;Jn an issues or problems.
?-}·)? "?··?<"'.- .,

jf?t:- According to
_

'fhompson, (201.ZJ
Ethics

· · ·

!!!" I

I
' .·

.

-.

'

.... ' of whit q():t1StiMCS CQ"Il'_?tê?1t'f
.1m,ot1on . -

, , .
, _,,,"' .,
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!
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enefits, to carry out d. •t.- .

-

.u 1es or o en. ure p
teal reasoning is abou h .

·

.

•• .
.

.

t ow people mterpret, balance and mo
·

r111c1ples m light of new f: t _

.,

.

ac s, new technology, and new social conditions.
In our time, ethics has come to include such

_

issues as animal cruelty,
violence agamst women th -

,
e environment and the rights of homosexuals.

Ethical reflection is normati -
.

_

-
-

ve reason m social practice. Ethics is the never•

completed project of inventing, applying and critiquing the princíples that

guide human interaction, define social . roles ¡ind justify institutional

structures.

From the above definition ethics are those roles or those principles that the

media or the public have to abide and work upon as one by living a fearful

or trusted life that work according to the law that guide them as a whole.

Again by avoiding those things that arc necessary to the society Odu Peace

Mass Communication Department Nuhu Bamalli Polytechnic Zaria.

t.1.3 .Journalism: According Qasim (2007).(5) Journalism is the collection,

t. nd distribution of news and related commentary and feature
prepara 10n a •

·

1 h h such media as pamphlets, newsletter, magazines, Radio,
materia s t roug

. .

.1. lcvision the internet and books .

. MotJon Pictures, e · ' -

'i'he earlíest known Journalists product was a news sheet in ancient Rome

. DI-URNA published daily froin 59 BC, it was h®&<11c1
the AC1A _

.. ,.

d d imp·
- ortant social and política! even? ... __ , . .-_

·

_

places lil!ld recor e

}-i;/f??';J¡,I
.? •• _.,/:}fe??I

'

J?;¡;J\?ã?:?l-..:ic-
:
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effort in. reportin ·•

.

.

.

.

.

.
•· .·•

·.

-
I .·.· .•

•

g JU which professíonal co
?;: ,

. research method to . tl .

bee•,.;;· .

ga ler, Interpret d
.

"dl . .
. .,

- ¡,f> étothe target a ct·

· fill vivi Y present 1nfô
. .... .

· · u 1ence .

.FUNCTIONSOF TUE MEDIA

Sambe (2005Y6l highlights th e .

e ,ollowmg as the function of the mass medía.(7)
2.2.I SURVEILLANCE ROLE· 'l'h .11• e surve1 anee function of the news
media is therefore its basic responsibil1'ty. 1'he

.

news medía survey
environment and report to the people in other to reduce uncertainties and

increase the probability that lhe audience will react to conflict and change in

a rational way.

ln performing these activities scouts round the environment and bring news

of development, danger, threats to national stability threats to public welfare

and so on to the people.

2.2.2 CORRELATlON FUNCTION: This deals with how the media

interprets and assigns meaning to issues, to help people see how their views

align with public opinion. Powerful advertisements can be great example of

correlation e.g. an advertisement showing a gun loaded with cigarettes

instead of bullets, which is supposed to be a metaphor highlighting the

dangers of smoking cigarettes. This ad is an example
?f

the correlation

• ...
,.

.,_ ... ·_-t..,_- ......._·.. f h d', because the media has expressed a
negative.view o_f

·•·

· .·•wu.tiíOn o · t e me ia,
· ··

.
. to the audience to determine whether theír views: atli·

.. a,nd1t1sup .
,•:>

.d.
,

, Guns are seen as. dang¡::rous Wl!aj)Q.\'i ·•

thei me '1ª s. · ·
·

·

.

··

.
e .

?,,_· ,. . ' _.,,· :¡:' :,:·,{i/,J<
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I . enjovn,e1 t .

' ··
"''1:h

.

,,,,,,¿,,,, '
.,

JU> 1 and relaxar•. '' ·. '' ,i •· ··,.
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provide entertainment h
rtam. People also know thatisjlíti

w en we want f
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mainly to entertain us d .
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our. avonte teams to win. This is
an relieve our n - ft

flitting about.
erves ª ·er the vañous hard news

2.2.4 CULTURAL TRANSMISSION I
.

•

fi·

: t is the function of the media to
trans er culture from one ell

.

. .

·

imc group to another, one nation to another and
from one generation to anoth
. .

er, for the purpose of promoting and even

mtegratmg cult - Tl · ·

ure. 118 mforms ll1c reasons why artistes like Mamman

Shata, Dan Maraya Jos (all soloists) were variously honoured with Doctoral

Degrees from sorne Nigerian Universities because they transmit cultural

heritage through their songs.

2.2.5 STATUS CONFERRAL / CONFERMENT OF STATUS: The

media conferment status on persons, organizations and ideas. Those whose

deeds arc reported by the mass media arc instantly elevated to prominence

more than they previously enjoyed. They also legitimize Jlie status of

organizations and movements. This function means that the more one is

featured in the media, the more one's status is raised to public prominence.

2.2.6 ENJ<'ORCEMENT <W CULTURAL NORMS AND VALUE: The
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le in the enforcement and transmission of culture
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I dysfunctional roles th t

. " .

toles in the society O f
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. ne o the noticeable d fun
.

our society today ¡ th .

ys ctional roles of the media .in
s e dominance and .
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•

d . .

propagatwn of v10lence partícularly
VI co film industry H .

now with N. .

. ome video which is very popular
igenan films also . .·

.carnes scenes of violence that children watch
on screen and are most .

.
.

p1 one to the u- violent behavior in adulthood.

2.3 MEDIA AND ITS AUDIENCE
The content of mass media plays a vital role in the society by making its

audience understands lhe message pul forward by such medium. This

scenario helps communication scholars to make a huge contribution on the

role media messages play in changing the behavior of the audience on a

particular issue message arc mostly transferred through electronic medium

of communication different perceptions are put forward by the scholars

inform of theories that can basically be categorized into those with the view

that exposure to media content affects receivers p_erception and those of the

opinion that media content only serve as the catalyst for the depicting

already built attitude and perception
of audience .

.
:e \lrhether we are watching TV, surfing the Internet, listening to our iPods, or

···• .. ·.•. •·••··.
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1 •??a novel, we areª
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the role and status of m. d' .

i ents to be able to think critically about.
e ta audiences in conte ·. .

their relative powe.
.

.

mporary society, reflecting on
1 m re lat10n t

·

1959/71

o mstitutional media producers. (Katz,

Audience' is a very importa t .n concept throughou! media studies. All media
texts are made with an aud· .

. .

. .

icnce m nund, Le. a group of people who will
receive It and make some sort of sense out of it. And generally, but not

always, the producers make some money out of that audience. Therefore it is

important to understand what happens when an audience "meets" a media

text.

When a media text is being planned, perhaps the most important question the

producers consider is "Docs it have an audience?" If the answer to this is
.

.

'no', then there is no point in going any fürther. If no one is going to

watch/read/play/buy the text, the producers aren't going to make any money

or get their message across. Audience research is a major part of any media

, k ·¡·hey use c¡ucslionnairc,
focus groups, and comparisons to

company s wor .

•

•.
·¿· . t. , 1d spend a great deal of time and money finding out if

. existing me 1a tex s, a1

\. >
.. • h who might be interested in their idea.
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However, journalism practice• N ..

_. .

.

·

m tgeua has raised a lot of question as to theproprietary of referring to 't .
. .

.

.

·
·

1 as a profoss10n. The loose definit10n of the
criteria for memberships has made the profession an all-comers affa?. Also
the absence of a prescribed qualifying test has made it difficult to moderate
the standard of journalism practice in Nigéria. To restore credibility to the

profession, the gap between school curricula and journalism practice must be

bridged. A revisit to the existing code of conduct to explicitly state those

who can practice journalism in Nigeria is necessary. Also an acceptable

remuneration package comparable with other profession must be worked

out. (Adaja, 2012)_19l

. .
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maJort o·ally and as a group a cred"t t h ,
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1 0 t e nation and their pro ess1 ..
time when the journalism profession meant something to the nation and

to the people, was when journalism practiced their craft the way it .was
meant to be practiced. ln pursuant ofthcir duties they had several obligations
and responsibility which included reporting the truth, shining light in dark

places and educating the people and the government.

· It is not correct in fact using a spiky broad.brush to pain them all would be
. .
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;;{(1?'1tis wonderful technology has also made research d
.

•b·
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¡natters availabl .

, h
.

an various su gecte via c attmg and h
. .

exc ange of messages. The internét also
push Journalists to learn new sk'll h1 s on ow to add content to a web-site blog
and create hypertext links h.

.

. .
.·

,
t e commg of the mternet 1s also lendmg

journaliSls to basically know photographic skills such as how to take di?ital
picture and upload them to a computer or add them to a blog and web-site

(Felix .201 l /1º1
•

Mass communication is seen as process of disseminating messages to a large

number of audiences through some forms of technology at a time. Therefore

forms of technology used to disseminate messages also regarded mass

media.

M d. the 111cans of public co1mnunícation reaching a large,
ass me 1a arc .

. . l •monymous audience at the same time. Mass
scattered, heterogeneous anc '

. .
.

d b to human society. With nothmg mfluencmg
media have been prove ª oon

h ·iss media have.
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If you started full-time work, 1 I d

·

s ate t 1c ate that you started. Report alÍ

employment, whether you work for someone else or for yourself. You also
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p rt those hours and the earnings.

When reporting your earnin figs or each calendar '

round to the nearest do I lar.
week (Sunday to Saturday),

Report only full hours work •d D• e or each calendar week (Sunday to Saturday).

For example, if you worked 3 8 hours and 45
.

t· mmu es, enter 38 hours.

Online reporting and other journalism produced or distributed via the

Internet. The Internet has allowed the formal and informal publication of

news stories through mainstream media outlets as well as biogs and_
other

l!elf-published news stories. (Obaja, zoo3).illl
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l leader, Alhaji Sir Ahm d B
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a u ello.)
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"'1c Ashby Commission report r .

.
. .

ccommendªt10ns gave a new impetus and
direction, and 1t was ultimate! d .·

¡Y ceie ed lo create a University of Northern

Nigeria at Zaria (rather than Kano) The uni· ·1 Id ak th• vers1 y wou t e over e

facilities of the Nigerian College of l\rts, Science 'and Technology at s?aru
just outside Zaria, and would incorporate the Ahmadu Bello College in

Kano, the Agricultural Research Institute at Samaru, the Institute of

Administration at Zaria, and the Vetçrinary Research Institute at Vom on the

Jos Plateau. The law establishing the new university was passed by the

Northern Region legislature in I 961. It was decided to name the university

. after Ahmadu Bello, and the Kano college then took the name of Abdullahi

Ba yero, a past Emir of' Kano.

1967 thanks in part to absorbing existing
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. .

. d artm t
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.
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· ·

I/!/<-:
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' YSica sciences, hfe sciences, social.

fü}'l:'?ces,a?s
l.¼lld

lan??ages,edu?ation,environmental design, engineering,
¥?tlitcal sciences. ag11cultural sciences and research facilities. The Kongo

us hosts the faculties of Law and Administration. The Faculty of
·:Âdministration consists of Accounting, Business Administration, Local

and Development Studies and Public Administration

lJcpartments. Additionally, the university is responsible for a variety of

other institutions and programs at other locations.
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, ·d ·1 li.er the Sardauna of Sokoto, A aJI rrThe urnvers1ty 1s name '

Bello, the first premier or Northern Nigeria .
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':/fhe Agenda setting theory comes li-cim a spccffic perspective because it

,}1r¢dicts that if people arc exposed to the same media, they will place

portance on the sarne issues.

"¡teording to ChafTc and Bergcrs ( 1997) in Anacto ct al (2012) criteria for

1¡:
(13)

.\.,. _.

.
· ., good theory because

iurntific theories, agcnda-setttng
15 d

•
. .

_::°', ·.
•

., •.. •x lains why most people pnontize the

-

- lbt•!. explanatory power because it e p .

Í$sues as important. . ·r eo¡,lc are exposed to the

·1 rcd1cts that 1 p

edictivc powcr bccausc 1 p
. t

. . ame issues are unportan
.

-·u,._, they will feel the s

nd ¡tis easy to

-

.
. ot complex,

a
.

-

rrnious because it is n
d to the same me

· xpose,

,_, . If people
not e

;;{,?:f?"?\·;\'ii



.. ·• .

< .·o .

.
· ... ···

·•

·

.

• • e unclear about thei.c."".?,·:.

,íl,g;¡:,tion of mass media agenda of issue-<14). In 0
,·

? n and perceptions which spread by word of mouth (ev.tte from the mass media) be considered as mass media effects or asll.al effects.

.ry is good at explaining why people with similar media exposure place
Ce on the same issues.1.

.

t hand most"f"" t pco•Jlc may feel differently about the issue a
'

h d1 1eren ,

feel the same issues are important.



ldé,..
.

J

-)?fJl01 ç'Soc.ial Media Revol t' . •
· ....

·

..
, -

..

Ctj;?,J
-

11$··.
·;tN

... i.kipediafreeenc cio d.
u:ion:

ExplorÜl&'th11-,,· -
•··

·.

e 1a W'k·
· <> .·

·.-1.lãnizations. Retrievednov b
1

1

Jo:.irnalism and NéIf --?- ern erAth.2017.
j..

111-.?Jl):(1998)
'.'Intellectuals th" ·N p bl'

.

I
?·. · ', " ew u tes" 'k' •

tJipedia/Wí
bL Retrieved

novemberAth.2017
www.w1 iped1afree

"

Iw€$,
F. (1970), Critical edition On Public Opinion, Berlin/Publisher·

fif1lpson, F. "Politi ca I Ethics". International Encyclopedia of Ethics,,: ed. Hugh La Follette (Blackwell Publishing, 2012).
.

?·

•>

Íf¡.1be,J.A. (2005). '"Introduction to
Mass_ C?mmunicationPractice In

i' Nigeria". Ibadan: Spectrum Books Lnnited.
·"

'··,
.. -.·

¡· (1959.) "lvfm·? CommunicationsResearchandtheStudyo{J,I
I Iv, ?- · ' · ·

.

/ N Possible Future ourna s.

:i', Popular Culture: 1111 Edito:·ia
ote on a

t.: Departmental Papers (ASC!: I 6.

.
.

.

·':
.

.

d Professionalism. m Lagos. .

l·.(·.·1··..
1' (2012) Nigeria Journalism

ª·.n•·.· ¡· Retrievednovember.4th.?!I, .

,w1: 1. ,oul'rn"'a?1?sm?. =---

il??.Wik?1p:·diJ
--- --

;It
.

.

Nigeria. Publis):¡er
•.

d J Lirnalism Practice m
.

"l '!11 o-

O (2011 ) The I ntcrn.. '
, t 11

11.¡.
•

1
e 11 Page . .

(
I

i'!l b l Journal. Vo um
d Project Wnt1ng.

¡;_.,_, o a
. Research an

,I
:·J·1L, municat1on .

1,

·

'??!!:!)?;:':::: td

d rheor;,:of comm:o;catioo' '••ill?? t I (2012) Models an
aook? incorporate

.

. ,.zj.;;1:1•
i-

i

?¡:,-
e a

s • an Renaissance ,

.. ,-?z.,? -

·¡•nM:
A,nc

. - ·-?.:•r- Fi-h ·

. ¡90, .,:!?-•
-

_/'··¡??12)
ibtd, p .

. . 'fi;?.1::.

_.:¡:.:;?? •tlJt6tif?'--:?W
-



-.-1-
.•,i=i11,

'1'c-J!.1¥,ii,,,.:''
i],7?

•·>< '
•·

-? "°?!; ar

7,?*";_.1•• ?- >;,'lílm+k--I
11
-??r11.: 1ke this it ís : ?-l:\í?-

1>
· •

usually imp rt . < >· ·-

(1_it1;elevant to the ca
O ant and co . . -1

-10.(,, .. •
.

se
study from the rele . ' .

•• < .

? -

t,,•fn.ake the research w ·I

vant
stak:ehol<l¢?¡?

(C), .. • •

01 <. more reliable ·
.

-tfitly, 1t 1s also a fact that s
. .

.

and scientific. Mote

, .
. . .

ucccss tn research work of this nature
?itdepends on how mlcnsivc and .

·
.

II,
. . .

sc1ent1fic the research process ís and
+fbpos1tlon ofthe source ofinformati·o ddt.

n an ata collected.
I;)
ill;,,1• N I

,

l'.t,umg
to nanye age (2001 )survey method is "a process of gathering

?..Jorn a target population through the use of questionnaire or interviews

tll1.e purpose or reaching conclusion on st•bject matter of the study and

_ ??Íçlingsolution lo identified research prob\em"111
?.1i

1·,

ij,- Wimmer and Dominick, (2005) secs research design as "any plan that

?fyhow the dala for a particular research should be collected, analyzed

1iuterpreted.
12¡

I'

·¡j¡¡\RCHDESIGN.
" r to the overall strategy that you

•,

1 )

. , . "irch rc1crs h t
'Jb;ig to Dcvaus (200 I cs1.:,

nts of the study in a co eren

·; r ffcrcnt compone
th research

I

i¡lli,e to integrate the ( I

fc.· ctively address e

º

I
t you

e ie
.,, ·uring t 1a ,

•1,? way, thereby, ens
. ,;.- ,:Jij

·., . 01 ·" .. 1an1ñ?:.::;:-,.?1·,1
1íf.tproble111.

·

.

rchdesignas. an:x? .. ,.,, .. i??=f
. k 5) secs resea

.
. ·•·. ?L?

-,;., . .
, k (200 . ,;.i ¡..,. C'. ·1·1--·,\ : d l)oro1n1c ,

.
•

. h .s.bõU»>
°"

.. :,- :___ _-
11 II In

lat resefll'C .
. ., • '·, :.r;·

'[!!-'

' ?¡:.z:w.?i,f<t?.,.
?

.?· ,,¡,._.,'t_.'f+?-=

;-,1'

¡Jj'

~
.

}ti,,-



'.
·/' •<

·

• rnanr
·estat'io:n.. _ ..

·

·· ter-check the alrc d .
.ª

Y existing 'd . < .. •Oieasandkn l
- ....

.
: ow

edge••.=•".""''.•.·-·:,
•.

,r"'.·.·...
-'

.

·.

' .l\110 .. --x.ai
'

•?":•1•\.;1;_
·:· 'ch concerns this study (5) .

• ·•\,.

?I

t:•
Jt·i

-?

.·,i¡-:,(:

,,

¡,:

¡t:A.TION OI• THE STUDY.

11¡(lfon
refers to al I cases or individual that fit a certain specifi?ation

::
1:1(2003tlpopulation is also seen as aggregate of all cases that conform

ill!'! designated set or specification (Chein in Madueme,2010fl ?uch

Íhcation may be people, subject, items, sectors etc.

i
.

·? study the population will be the entire undergraduàte ?aduBel'.º
.

I

, the contribution on public
ÍJ,,,íty Zaria. Since the research is to mov.

..·

le the op1mon of the
:;

. .
. . .,

. , It is necessary to samp

'rÍB m JOurnahsllc pi delice.
d Bello are 4000 in

:

·t dents of Ahma u

_riilllon from the undergraduate su

l1r1.
r:, ·

IQOE.:; > ING TECI-IN
'

t:SIZE AND SAMl L
fi the population.

.

or elements
rom

llcmbcrs
__

1:.
. f same I

?; the selccuon °
¡8)

:\
.

. ,, (Okaja,
2003 ). •

·

of •·
·

-

(?&stigation
is the selecte

•f "sarnrle size
•nhf nf

-""'it·:_ .
. . . 2003) a .

. tlcabti>v
.

!!!!!! F?wodu to me iJnpraP
11?1-? .. -.· ..... l tioll due

•.
.

. m:

?-'JOtJU
a

. . . satJ1pl.e ? .:- ,, .h?ii"-
? ii4t? ?,4$-,.: ,.?.)1til???ltr1

-

-

?"" 'º!:'' -,???·ª"'s

2';-??????--?
_-



· ..
,

¡r, le'#is
,

....
·.

·

··., twenty
·

o2o)·
·

Withín un
.fb

_:>iqueisseenas"a r ,,,
:,·?,

•. • .

.

p occss of
selecting a

.

.

·:

urat1on to be used in e d
.

umt of the number in "•',,,

··••
on uctmgre· . h" .

:

' .

sea1c
(Oyekami,2006iIO)_

'

mg techniques that will 6 ..
e smtable for th'. .

. echniquc.
is research is random

!]!11 sampling technique refers to the selection o·f I b d
,

samp es ase on

!l'i. where every member or the populatio!l is given equal chance of

11tlected to make up the desired population. The method of data

¡·,

lf!Hnand distribution will be questionnaire which consists ofa series of

h11li and other prompts for the purpose of gathering information from

,.,

.

·

.
. ¡·

. cedure refers to as method

ljHg to Osuala ( l 982:) random samp mg pio

t .

. so that eachi9cmber
has equal chance of

-

1Ug a portion oJ populatton
·

ll 1
:I

t Atimadu ,: ,

ll,c students
undcrgradua

e

I
"'"

,, '.:

.

b tcd to
department

wil u ..

ve··· .·· , .. ,·

,

be dístn u ·

. •stration
. where public

adinllll
t have 70, I)e??,:,;t{(-''

, Za.rta, 0ep"..tlllen .
.

. . . ..:· .-
.,

, .

n
i:u• . . ..

unicat10 .) ,
é

", ---s CoJl'l.l'O , e
•·•

, -,·,_,._,
,-,',, ..

·.,

i;t;:,..;;;,;_-... ,,:; ::;/),1::_4;·j>'
.. )_.:,

-?·

:.?

it:?
.

'

.

i;fg
• ,?{/



,,<
ii .

· Will draw r··
,

..

.

romth
· thousand ( 4000)

. ,

e Púpú at1on 0
. lhe resea hng techniques wh·

I

re
deeined it fitic 1 arc the t

o use St e
-

··••·
for the study which

:ype of
probability sa¡· . •·· •.

·

amounted to .
.

mp mg to
, k 1·

a total nu b.e sa e o random sele t·
m er of 120 sampI

·• ...

e ion. For th
e ·•.

l provide all the all th d

e sake of this, the chosen

.
,

.

e un ergradu t
.

.

a e st11dents of Ahmad ·•·.

Zana the equal opportunity t b
u Bello -, ,_:::.

0 e selected. lí\.¡.\lji
&,;,?
.-?h/4,

l':"

:?

-::.--?1

?TMENT OF DATA COLLECTION.

?95)Defines instrument as what lhe researcher uses to collect data.

Íllument in research rcl'crs to lhe tool or equipment used. Among the

,

. .

d
.

.

. ,12¡ Th
¡Int of survey method arc qucstwnnairc an mterv1ew .

.

e

11.

1 will adopt the use or questionnaire as the instrument of data

·•

t' nnai·rc ·is "a research instrument
qucs 10 ,.

.
.

Í' .
.

.
. l other prompts

for the purpose of

!?J.
of a senes ol qucstWll clll(

1,,.. I
131

mformation from n.:spo17dcnt. .

.
.

.

.

.

92 )is a written hst of

···:.
. .

. ¡>C 1)1cllOllalY (19 .

e

'·11na_

·

ire according to B ,
. 1. ·n order to provi.d

.. [ pcop
e I

\ .

. •
. ,d by a number o

• .

. stand the

-ll1Jlueh arc ans wc1 e
h the questionnaire

\....
.

. .
.

y in this rcsearc
d onvenience

to

i-tt¡r a report or sut ve
. ·f'dence

an e .

?!r 5 the con 1

';'lii; 'ô'I_ves the respondent .
.

(14)

?v- .

nnane.
i:a.·,:. .... •

• the quest!º
~·w•pesttons

!O .

.
.

e• ,,c.:::1..?--1
?

·???Í?f"<•t•'?'•,/????ji)?.ir·
e

I

i,

'

j

I





.

.

·

2005).
ass.Me.,

f!'Ô
1 ). ResearchD .

li·i?e Publication L;?1gn
in Social R.c. esearch-,

j
,

-I

'!L and Dominick J

":-
' · R. (2005)

f.
· Op cit Pg

r,p4)
Methodo/Social º.

hBelmont.
fü,,earch (411, ec/1

.

I·

1 California:

::,

?PO.3) Mass Communicati [>.
.

·1·1· J h f ,

on ,csearch d >

•

.

r. on ,cttcr l\lhn PLibl'·l
an IroJectRep rtw··

,

< 1s1er.
0 ntmg

irs. (20 l O) FundamentalsRui". S
. .

hod I l

cs m ' ocia! Science Research

•·

0 ogy .. agos. Jolyn Publisher.

,

.
,

F·_')f?:t:1:-.:,._
,,

_-_-._.,

"ii1\

'

?'-('.

\;•?Ff;?
t!,if,i_

,

'¡,?·'I

\:íl\i
.)

\1

03) Trade Modern Communication System Interface And

ion, Enugu: Immaculate Publication Limited.

7\M.O (2006) Compendi urn of BroadcaSl Production Osogbo:

Í}f=Sencc Publisher Ltd,

1:1·,
,

• " •

' Methodology
Onitsha. Africa

\{1982) I ntroduclJOll to J{cscaich

'¡1.f.

.

-

'·, b d University

:;··

.. :Nur£es.
I a an

liJ), A handbook of Research
fol ,

: .
'e% - I

ll!fl'Íª· .

od cd) London
Continlle ( -?if?r

Nri,.·••.n..
.. • ..

·

·.

l

..

pi'
.

g a Qucstionna1re(Z
... ·.. ... •·••··•· •··•.··

..
·.

..·
.

-?,.·:-?,)1.i.#
/il

,111 i,A,ve o
_ i,,, ,, ?

''],ltshing Group Ltd,
.

.
. ·.Qti?\,i,..?f:'?

=

?t""i.' .

• 1,oitd0f!.· ?,. \,.,ç .'.....

?1?, oucstio-•fC• ·····.· ..

· .. ; /:/:ti \ft?"_

I?"

.

·•
' '·:;c,!f.,;_'f?

-

I
.?,_:?,1?-1'?,.-:

I

=



ll¡J?f<i;::.
11

T-

-

--
.\'?1 lítd mterpret the d ;· _

_

_

·

· ·.

·

J;ii' .
-

-

-
-

.

ata
collecte'd lfrõk\il questionnaire. The .

?• analysis and
.

ilJ_â;terthe aim of this re sear h
Int\\tpret¡¡.tfon,

1.,:
e Work has bee hi'Ji : n ac eved ot not.

l¡[i\'hundrcd and twenty question , ...
,<

•
-

nau?s (120) were distributed to
1i\l:llts but only one hundred and five (l0S),_: were
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