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based practices in journalism. A survey method was used for this study and &

random sampling techniques was use to draw 20 respondentsfrom the students of
Ahmadu bello University Zaria, public administration 70 respondents from the
departinent of mass communication.

The study draw into conclusion that despites the challenges being faced by the
professionalsin ensuring proper application of the public opinion on the ethical

practice. Journalism ethics can still be practicable in Nigeria and in full force.




the aid of one or more machines produces and transmits, pubh o

that are directed at larger heterogencous and scatteved audience (Dimock, and
lucker, 2004) g i also seen o ihe Corumunication whi s dictedi
relatively large group of people who may not be known to each other, from :
various background and all works of life. This process can best achieve all these
through the use of mass media such as radio, television, newspaper and bill
boards.

Public opinion is thought of by a majority as a pezmanent link between the
_media and the people and its description borrows from chemistry or physics. Tt
is described as a "direct current” between what people think and what is found
in the media, a "fusion,” a "chain reaction," and a potential "chemical reaction."
Public opinion seemed very clusive to some, who described it as "what comes
out of all media praxis, mediatization, of life in society, as if it were a totality, a

cake, a magma, a movement, something difficult to define."

Indecision concerning public opinion has resulted in both a debate over its very
existence and in the multiplicity of meanings that have been given to it.
Mulnphcuy of meanings by cach interviewee was more frequent. seve,mefm

s gave multiple definitions of pubhc oplmon that were not 1




guage, designed to exXpress power

construction (Kamens,2012)®

- relations and to play a part in
Public opinion is clearly manipulated because
people are only partially informed, we divide information and it is then easier w0
manipulate people's opinion on small aspects, for people never get the big
picture. Take the Gulf War, which is probably the best example of how public

opinion could be influenced. You give just a bit of information, thete is only

one discourse, creation of images, and then there is a poll that says: "yes, the

people agree with Canada's intervention in the war."

The sccond idea refers to the similarity between public opinion and public

debate. The public position of social actors who have access to the public space

is mistaken for the people's opinion on an issue. A parliamentary reporter

.cxplaincd that public opinion is what opinion leaders say publicly, that is,
political men and women, polling institutes, media, social movements, lobbies,
c);pcrls, and editorial writers, their opinions fill the newspapers and are taken to
be the opinion of the people. There are basic differences between these two
representations of public opinion, cach founded on different reasoning, but

some journalists defended both conceptions. The first one refers ,té ;

the mind of the people is influenced by social actors'

ulation, that is,
se Th& second one does not have any link with the peupl&s mind



1S explain daily happenings according to a uniform .-ImSBl
On routines, and established societal relationships.

Their product American newspaper stories in this case helps shape the secial
order by controlling information dissemination in a fairly structured
cnvironment, As a result, the press enjoys the status of a political institution that
operates with some authority. The characteristics of an institution include:

““taken-for-granted social patterns of behavior valued in and of themselves that [

encompass procedures, routines, assumptions, which extend over space and l"
endure over time, in order to preside over a societal sector’” (Cook, 1998:).% i '@
The Web has provided the institution of the news media with a new porFal for
the dissemination of: information. The diffusion of new multimedia and |
interactive technologies has allowed audicnces to take over some of this
control. This leads to the question: If the press as an institution helps create our

political, cconomic, cultural and social reality through a constructed produet,

and online news is moving toward depicting that reality minus the construction,

{hen doesn’t such technology undermine the press as an institution in some

ways? This is a broad question that can be pared down into more manageable

research questions: How do print and online journalists conceive of their

¢ newspapers’ websites? How have routines such as story writing,

sion for th
| g, and editing changed becau
meant to play upon this new platform.

se of the technology available?



normative activity tbat aims to solve problems,

i integrate values and
© humans live tightly, as individual

s and as societies, Journalism ethics is defined

35 2 species of applied ethics that examines what journalists and news
organizations should do, given their role in society.

The main problem areas include editorial independence, verification,
‘anonymous sources, the use of graphic or altered images, and norms for new

[orms of media.

5]

Ethics is the analysis, evalvation and promotion of what constitutes correct

conduct and virtuous character in light of the best available principles. Ethics

does not simply ask how 1o live well. It asks how we should live well ethically, =
that is. in goodness and in right relation with each other, a task that may require T
i1s to forezo personal benelits, to carry out duties or to endure persecution. '.
{'thical reasoning is about how people interpret, balance and modify their
principles in light of new facts, new technology, and new social conditions
{Ward, 2007)‘”. The boundaries of ethiucs change. In our time, ethics has come
i include such issues as animal cruelty, violence against women, the

environment and the rights of homosexuals (Glover, 1999).") Ethical reflection

iy ﬂarmanve reason in social practice. Ethics is the never-complsted gt

g, applying and critiquing the principles that guide human interactio

s and justify institutional structures. Therefor

mle



ﬁ’rmac
T was used to argue that society al]owed professional J

it freel
po ely in return for responsible coverage of essential public is
(K aidmanand Beauchamp, (1987) ("

1.1 STATEMENT OF THE PROBLEM

Bithics an Jjournalism serve as a eradle upon which certain rules and

regulation guiding and promoting the activities® of the media are being

nursed. Journalism ethics provide direction and focus to the activities of the
media by guiding and regulating the behaviors and conduct of the working

journalists with the vicw to achicve the set goals safely and effectively.

However much have not been said as to whether the rules and regulations

arc absolutely practiced by journalists in Nigeria, whether the rules and

regulations are presently applicable in Nigerian context or not and what are

the challenges in applying such rules and regulation among the working

profcssionals.

It is imperative for (he media to practice in a more ethical way so that the

credibility gap already creale
iminated completely.

d can be effectively controlled or even

ea.rch work mtcnds. to acces‘i the perceptmn of the pul



:effmtlvely communicated not only to those in the trade but also to ﬂmse ;

‘whose ambition is too involved into it in near future.

It is also significant beeause it would stand as a protecting agent with which
the media operate safely and responsibly in carrying out their common

assignment.

Furthermore the research would serve as a source of reference to students

especially mass communication students and others whose research or

assignment is of relevance.
1.3 PURPOSE OF THE STUDY
This research work is aimed at identifying the following:

(1)Fo determine whether journalist is practice in accordant to its set rules and

repulation. © Lo
ess the level of media patronage among the people.

(2)To ass
(3)To find out how the media content affects the life of people. 3

} RESEARCH QUESTIONS
ethical aspects applied in journalism practice?
- ethical practice in journalism



madu Bello Unwersﬁy,

Zaria,

There are some factors that may hinder the researcher from attamnng the
peak of the research work. Which are--

The choice of the area of study came as a result of the fact that, the study
being academic in nature that is expected to be completed within a specified
period needs smaller area coverage so as to effectively accomplishment the
assign task. So also taking into consideration is the financial constraints

faced by the researcher.
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S {:ha i
p er’thereforc reviewed existing literature related to ¢
fﬁudy

It revie fon ] :
wed concept such as functions of media, journalism practice,

online and other related studics. The chapter also deals with the theoretical
frame adopted for the study. In the research context, literature means a
collection of printed materials provided in the form of books, Journals,
Magazines Newspapers, document abstracts, proposals, report etc. dealing
with specific subject. According to Robinson, (2011). Journalism is the
production and distribution of reports on the interaction of events, facts,
:' ideas, and people that are the "news of the day" and that impacts society to

at Jeast some degree.'" The word applies to the occupation (professidnal or

not), the methods of gathering information, and the organizing literary
- styles. Journalistic media include: print, te'levisign, radio, Internet, and, in

the past, newsreels. Concepts of the appropriate role for journalism varies

between countries. In some nations, the news media is controlled by a

overnment intervention, and is not fully independent body. In others, the

2
news media is independent from the government but the profit motive is in

tension with constitutional protections of freedom of the press.

Ruth, (2010)The review ol literature involves Building your research pmject

u 3

Specific foundation of earlier studies in a given area of Interest Literatur
pﬂCl ic

Mea.ns refcrcncs 1o earher writer and relevant ma




Acquiring knowledge and understanding, through rea G e

2.1.1Publi i e e : :
7 1¢ opinion: According to Kellner, (1998).Public opinion is the
opinion or attitude of the public regarding a particular matter™ The desires,

wants, and thinking of the majority of the people — or the collective opinion

of the people of a socicty or state on an issue or problem — is called public
opinion. The Lnglish term "public opinion” dates back to the seventeenth
century work by John Locke, An Essay Concerning Human Understanding,

which contains an carly consideration of the importance of public opinion in

the ordering of politics. The term was derived from the French wordl'

opinion, which was first used in 1588 by Michel de Mentaigne.

This concept came about through the process of urbanization and other

political and social forces. For the first time, it became important what

people thought, as forms of political

| contention changed Ténnies (197(})(43

lvom the above definition public opinion is collection of individual believe

subject matler. "The desires, wants and thinking on

lowards a particular

people or {he collective opinion of the people in a society or

maJnrlty ol the
an issues or Pr oble

ardmg to Thompson, (2‘312} Ethlcs

1118,

Acc



Ethical reasoning is ' -
i 2 13 about how Ppeople mterpret balance and mOdJ
principles in light of new facts, new iechﬂology

I and new social conditions.
n our ti g
! me, ethics has come 1 include such issues as animal cruelty,

violence against women, the environment and the rights of homosexuals.

ithical reflection is normatjve reason 1n social practice. Ethics is the never-

completed project of inventing, applying and critiquing the principles that
" guide human interaction, define social .roles and justify institutional

structures.

I'rom the above definition cthics are those roles or those principles that the
media or the public have to abide and work upon as one by living a fearful
or trusted life that work according to the law that guide them as a whole.
Again by avoiding those things that are necessary to the society Odu Peace

Mass Communication Department Nuhu Bamalli Polytechnic Zaria.
213 Journalism: According Qasim (2007).(5) Journalism is the collection,

preparation and distribution of news and related commentary and feature

materials through such media as pamphlets, newsletter, magazines, Radio,

MOUOH Pictures, [C]CV]\IOH, .
ar 1CS wn JO s sheet in ancient Rome
1 "e C 1 kno J Lrnahbls plOdLlCl wias a new i
i 1 -

Lhe ACTA DIURNA published daily from 59 BC, it was
and r&;orded important social and political events

the internet and books.




_ rt in rapomng in Whmh profe
r@search method to gather, inte

: tpret and vividly preser
> the target audience. -

FUNCTIONS OF THE MEDTA

e o
s b hlghhg,hls the following as the function of the mass media.?

2.2.1 SURVEILLANCE ROLE: The surveillance fonction of the news
media is therefore its basic responsibility. The news media su.rvey
environment and report to the people in other to reduce uncertainties and
increase the probability that the audience will react to conﬁict and change in ¥ |
a rational way.

In performing these activities scouts round the environment and bring news

of development, danger, threats Lo national stability threats to public welfare

and so on to the people. +
222 CORRELATION FUNCTION: This deals with how the media '

interprets and assigns meaning to issues, to help people see how their views

align with public opinion. Powerful advertisements can be great example of

correlation e.g. an advertisement showing a gun loaded with cigarettes

instead of bullets, which is supposed to be a metaphor highlighting the
dangers of smoking cigarcttes. Thi

{ the media, because the media has expressed a negative view of
on ol t dia, |

d it is up to the audience to d

, media’s. Guns are seen = da:_n% i

s ad is an example of the correlation

etermine whether their vie







. ;;)Oiltl.tertam Us and relieve our nerves afier the various hard news
bt CULTURAL TRANSMISSION: 1t is the fiiction of e it
transfer culture from one ethnic group to another,‘one nation to another and
from onc generation to another, for the purpose of promoting and even
integrating culiture. This informs the reasons why artistes like Mamman
Shata, Dan Maraya Jos (all soloists) were variously honoured with Doctoral
Degrees from some Nigerian Universitics because they transmit cultural
heritage through their songs.
2.2.5 STATUS CONFERRAL / CONFERMENT OF STATUS: The
 media conferment status on persons, organizations and ideas. Those whose
deeds are reported by the mass media are instantly elevated to prominence
more than they previously cnjoyed. They also legitimize die status of

organizations and movements. This function means that the more one is

media, the more one’s status is rais
CULTURAL NORMS AND VALUE: The

nt and transmission of culture

| . ed to public prominence.
_ featured in the

2.2.6 ENFORCEMENT OF
V s media play a rolc in the enforcems .
\ their coverage of cultural festivals, traditional dances, exhibitions of
h their coverage . .
lilore and vernacul

tions in NEWSpape

' fis, fo ar discussion progr
s and crals, ’
aﬁW 1 as publica




e i‘m_p.act POsitive valyes attri
: has been noteq for dysfunction,
oles in the society,

i butes on many societ

al roles that is, for ?j'ﬂ'ayiﬁg;
One of the noticeable dysfunctional rol
is the dominance and
on television and video

es of the media ir

 our societ toda : :
: . v Propagation of violence particularly

Im industry. Home video which is very popular
now with Nigerian filmg als carties scenes of violence that children watch

on screen and are most prone o (hejr violent behavior in adulthood.

23 MEDIA AND ITS AUDIENCE

The content of mass media plays a vital role in the society by making its

audience understands the message put forward by such medium. This
scenario helps communication scholars to make a huge contribution on the ;

role media messages play in changing the behavior of the audience on a

particular issuc message are mostly transferred through electronic medium

of communication diffcrent perceptions are put forward by the scholars

inform of theories that can basically be categorized into those with the view

media content affects receivers perception and those of the

that exposure to
opinion that media content only s¢

erett [ audience.
already built attitude and perception of auci

rve as the catalyst for the depicting

hing TV, surfing the Internct, listening to our iPods, or
i . atchin, e Tl i
Whether we are walching 4 with media as members of an audienc

ing a novel, we ar¢ llinen 8



. S of medja, and g5
a. The goal of the lext is for
~ the role and

producers and subcultures

students to be able to think critically about
b= status of media audienges in contemporary society,
their relative power

 1959)7

reflecting on

I relation 1o institutional media producers. (Katz,

Audicnee' is a very important coneept throughout media studies. All media
texts are made with an audience in mind, je. a group of people who will
receive it and make some sort of sense out of it. And generally, but not
always, the producers make some money out of that audience. Therefore it is

important to understand what happens when an audience "meets" a media

text.

When a media text is being planned, perhaps the most important question the

i is "Docs 1 G 2 ience?" Il the answer to this is
producers consider is "Does it have an audienc _ ‘

'no', then there is no point in going any further. If no one is going to
watch/read/play/buy the text, the producers aren.'t going. e mone'jy
: or gel their message across. Audience rescarch is a major part of an).r‘ medlfl.
company's work. They use questionnaire, focus groups, and compa‘rlsons t:f
5 e : ts. and spend a greal deal of time énd mosiey fidine
existing media texts, might be interested in their idea.

s anyone out there who

=




~ fabled vampires that suck

However,

to the

se definition of the

journalis ractice in Nioer
i J S practice in Nigeria has raised a Tot of question as
proprictary of referring 1o it aq a profession. The Joo

criteria for MR ;
I memberships has made the profession an all-comers affair. Also

7 the absence of a prescribed qualifying test has made it difficult to moderate

the standard of journalism practice in Nigéria. To restore credibility to the

profession, the gap between school curricula and journalism practice must be
bridged. A revisit to the existing code of conduct to explicitly state those
who can practice journalism in Nigeria is necessary. Also an acceptable
remuneration package comparable with other profession must be worked

out. (Adaja, 2012).”

Livery society needs ils intellectual and journalism class mostly because you

cannot entrust governance and the wellbeing of the people wholly to

politicians, the elite and the bureaucrats as the vast majority of politicians

the elite and the burcaucrats arc {he scam or the carth. They are like the
- the el

blood and sap human energy.
to some of {he best and the brightest journalists and
o Several Nigerian media houses produced

o oflet.
the world had to © ke
s tellectuals and social eritics of no means feat. Aﬂd m
dlectus G
. inﬁ&l-l'ecma[s work fm: or gsa@e« ted




lly and for Sy
hevaari o
ually and as proy vast majority of

P eredit o the nation ang their profession.

lo the people, was oy
beop s when journalism practiced their craft the way it.was

to be practi o !
practiced. In pursuant of their dutjes they had several obligations

meant

and responsibility which included reporting the truth, shining light in dark
places and cducating the people and the government.

- It is not correct in fact using a spiky broad.brush to pain them all would be
insincerely and sinful. That is because in spite of the rotten state of
profession there are few good men and women wheo are dedicated to the idea
and the ideals of the profession. Journalists toil day and night to the glory of

their craft.

ONLINE MEDIA

The internet has change the face of communication with journalisn are

beginning to have a new way ol packaging and disseminating news to the
public.

lists in Nigeria have access 1o the internet and most of
ists 1 .

ve places of work \ &
s limited to senior people especial

ugh few journa
o that in their respectl ‘
: { connection !

(without personal internet

gcause interne




‘push journalists to learn new g

- media have been p

' the lives of modern men a3 the ma:

‘matters available vig chatting

and create hypertext links klljll: ‘:;H h(')w i, C(?mem T

S, oming of the internet is also lending
cally know photographic skills such as how to take di'gital
picture and upload them o a computer or add them to a blog and web-site

(Felix .201 1)

journalists to basi

_ Mass communication is scen as process of disseminating messages to a large

number of audiences through seme forms of technology at a time. Therefore

forms of technology used to disseminale messages also regarded mass

media.

Mass media are the means of public communication reaching a large,

scattered, heterogencous and anonymous audience at the same time. Mass

roved a boon 10 human s

s media have.

ociety. With nothing influencing

ne Reporting

online and us

{ is just like being in the real w{_jﬂd - e

; internc
ing the I ; i et
o5 and ghare pictures: _Emt sometimes

people, play gam oni




carnings for each calendar week

! Sund
round 1o the nearest dollar. {Sunday to Satu.rday),

Report only full hours worked for each calendar week (Sunday to Saturday).
Ior example, if you worked 38 hours and 45 minutes, enter 38 hours.

If you started full-time work, siate the date that you started. Report all
employment, whether you work for someone else or for yourself. You also

" must notify us if you leave your job or lose your job, and tell us the reasorL.
Online reporting and other journalism produced or distributed via the

Internet, The Internet has allowed the formal and informal publication of

stream media outlets

2003).4"

. blogs and other
news stories through man as well as blog -

self-published news stories. (Ohaja,
‘ AIIMADU BELLO UNLVERSITY

TORICAL EVOLUTION OF

gnce 00 October 1, 1960, it I'hmi

; d
mproached indepet g
iwpmath University ©of fbadan, esteblished

.

m“




b

Ashby

Commissi
sion r ;
feport recommendations gave a new it e

direction, and it was ultimat .
! was ultimately decided (o create a University of Northemn

ng.e.r l.a at Zaria (ratber than Kano). The university would take over the
facilitics of the Nigerian College of Arts, Science and Technology at S'amarll
just outside Zaria, and would incorporate the Ahmadu Bello College in
Kano, the Agricultural Research Institute at Samaru, the Instiite of
7 Administration at Zaria, and the Velerinary Research Institute at Vom on the | k
:'- -_ Jos Plateau. The law establishing the new university was passed by the i

Northern Region legjslature in 1961. 1t was decided to name the university !

~ after Ahmadu Bello, and the Kano college ¢

hen took the name of Abdullahi

Bayero, a past Emir of Kano.

g in part to absorbing existing

ober 4, 1962, thank
g 15 departments.

|tics comprisin
only 426. The challenges-faced

At the opening on QOct
| ABU claimed  four
rams numbered
ritish colonial rul
{he two southera regions. Few

ituti facu
nstitutions,
ever, students in all prog

[ B e, education in the
60 years 0

enormous. Qver

1 rar behind that of
cgi dla gedfarbe g b
: e t: nghad qualiﬁcatiugs. for university --ént.ram.e, -an_d f
from the Norllt o
bhad ’fziualiﬁaaﬁans for teaching &Pk

7 wete [rom



ative offices, faculties of: e :
> sical sgien 2.
s, arts an - ces, life sciences, social-
: d languages, education, eny; e
:

ronmental design, engineering,
: i research facilities, '
pus hosts the faculties of | es. The Kongo

e ‘ ! -aw and Administration. The Faculty of
dministration consists of Accountine
{=})

dical sciences. agricultural sciences and

Business Administration, Local
Government and  Development  Studies and  Public  Administration
Departments, Additionally, the university is responsible for a variety of

- other institutions and programs at other locations.

The university is named afler the Sardauna of Sokoto, Alhaji Sir Ahmadu

' Bello, the first premicr of Northern Nigeria.

HEORETICAL FRAME WORK
a Selting Theory.Propound byCombs and

is study will employ Agend
w in 1972/1973.

A(12)
ons ol'the Theoty"

enets /Assumpti
press: do not

reflect social reality because

mass media, such as the

m staff or broadcasters ecause people €0 not pay

imi rces
ws [rom [imited SOU




e following could be responsible for agen ——

) The number of times an issue is reported;

b) Using headline and picture display strategies to play up a report in the
edia;

' ) Reports that give room for “points and counter-points.”
he Agenda setting theory comes [rom a spectfic perspective because it

dicts that if people are exposed to the same media, they will place

nportance on the same issues.
ording to Challe and Bergers (1

seiting is 8 800

{ gxplains why m

997) in Anaeto et al (2012) criteria for

13)
theor because(
fic theories, agenda- d theory

b 1s¢ i ost people prlorltize the
A 2o L1SE
p()wb] ccaul

s explanatory

issues as important. Lo sl 0 e

- edicts that if PO
edictive power because It predicts i
. cipe AT MPOREE
, they will feel (he same igsues ar
ot ex
us beeause it is not compleXs
OU! _




is good at explaining why people with similar media exposure place
ice on the same issucs.

different people may feel differently about the issue at hand, most

feel the same issucs are important.
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