STUDENTS PERCEPTION AND ATTITUDE
TOWARDS BUSINESS EDUCATION AT
FEDERAL COLLEGE OF EDUCATION

(TECHNICAL) GOMBE

BY

FAUZ1YA MUHAMMAD IDRIS
13/32335[D/GM/6

NOVEMBER. 201



STUDENTS PERCEPTION AND ATTITUDE TOWARDS BUSINESS EDUCATION AT

FEDERAL COLLEGE OF EDUCATION (TECHNICAL) GOMBE

BY

FAUZIYA MUHAMMAD IDRIS

13/32335/D/GM/6

A RESEARCH PROJECT SUBMITTED TO SCHOOL OF UNDERGRADUATE STUDIES
FEDARAL COLLEGE OF EDUCATION (TECHNICAL) GOMBE IN AFFILIATION WITH
; ABUBAKAR TAFAWA BALEWA UNIVERSITY BAUCHI, FOR THE AWARD OF

BACHELOR DEGREE IN BUSINESS EDUCATION (B.TECH ED) ACCOUNTING

NOVEMBER, 2017




APPROVAL PAGE

The project titled “Impact of Motivation on Human Performance in an Organization (A Case
Study of Gombe State University)” by Mohammed Salisu, meets the requirement for the
award of Bachelor Degree of Technology (B.Tech. Ed) Business Education (Managemeat) in
aftiliation with Abubkar Tafawa Balewa University (ATBU) Bauchi and is approved for its

contribution to knowledge and literature presentation,

Malam Unar Abdullahi Date
Supervisor

Dr. Abdurrahman Abdulkadir Date

(H.0.D) Under Graduate Studies
School of Business Education

Ddlt.

Extemal Examiner Date




DEDICATION

| dedicate this research project to Almgihty Allaah and )50 1o my parents’ late Hon justice,

Muhammad Idris, Hajiya Hauwa Muhammad [dris (Adda) and my |ate sjster Zainab Muhariad

Idris (Ummi). For their financia, spiritual and mora support. I also dedicate the project to my

lovely Husband Hon. Manu Adamu Gidado, my sister Aishatu Muhammad Ideis and my son

| Adamu Usman (Adnan) and my daughter Hauwa Usman Adamu (Amira) as well as all members
!

of my famﬂy for their endless support




ACKNOWLEDGEMENT

All praise be to Allah (S.W.T) the one, the noble, the supreme, the most forgiving and the
most merciful. May peace and blessing be upon our noble prophet Muhammad (S.A.W), the seal
of the prophet and the leader of all messengers, his family companions and those who follow his

food steps till the judgment day.

I would like once again to thank Almighty Allah for giving me opportunity and strength to
accomplish this significant study. There was never lack or want. Throughout this entire study, He
took care of everything that would have stopped me in my tracks and strengthened me even

through my most difficult times.

No human endeavor is ever achieved without the contribution of other people; this
research work is no exception .I owed much too many pcople in numerous places who have
contributed immensely to the successful completion of this project. I am also indebted to Anas

Tbeahim for the role he played in guiding me during the entire research period.

I therefore wish to express my propound gratitude and special thanks to my project
supervisor Malam Umar Abdullahi of school of business education for his impressive
contribution and scholarly encouragements that motivated me in the course. I am also very
grateful to him for his effort to see the completion of this study: [ pray may almighty Allah to

reward him with Aljanna Firdausi, ameen.

On this vein therefore my profound gratitude goes to my beloved parent, Late Hon. Justice
Mohammad Adamu Rtd Hon Grand Khadi of Gombe State !dris. Late Hauwa'u Moh'd Idris
(Adda) and Malama Zubaidatu Yahaya Ahmed, Aunty Fatima for immeasurable and great

contribution to make this work reality.




I would like to extend my gratitude to the following people of my family; my Goggo’s
Goggo Addayi, Goggo Fendo, Goggo Goggoji,Bappah Bako without forgetting my Noble
Uncles: Uncle Muhammad, uncle Usman, uncle Abdulmalik who in one way or the other

contributed in my academic goal.

Also my appreciation goes to my lecturers; Abdulganiyu Jimoh, Malam Abdullahi Saleh,
Malam Garba Tela, Malam Adamu Gombe, and Malam Abdullahi Muhammad among others. [
duly indebted to my friends Maryam M Bello, Rukayya Mansur, Nafisa Usman, Rukayya
Isma'il, Hadiza Dahiru, Hadiza Umar Bappah, Maimuna, Adda Yalwa, Madam Thamar, maman

Angela,yaya Habu, Uncle Bello, Uncle Ahmed, and maman Nusaiba, among others.

Special thanks to my biood Brothers and Sisters: Zubaida. Aliya, Abdulfati, Zainab (Ummi)
Adamu (Abul), Yahaya (khadi), Maryam, Maimuna (Walida) Mahmood, Hafsat. Ibrahim,
Abdul-Rahman, Aishat, Abdul-Ganiyyu, Abubakar. Latc Abdulsalam, Hassana, Hussaina,

among others.

Finally, | appreciate the effort of my beloved husband Hon Usman Adamu Gidado (manu)
and my son Adamu Usman(Adnan) and my Daughter Hauwa'u (Amirah). Zuya-ulhaq. Usman
Khalifah, Aishat, Hauwa Afrah, Abdullah, Jamilah.Abdullah, Nana Aisha. Muhammad Mubarak,
Abdul-rahroan, yahaya, Zubaida, (walida) Abdul-Rahman. Nana Aisha. Muhammad Shakur,
Hafsat (Yusra) Aisha, Muhammad Mubarak, Fatima S.Y. Abubakar and My Aunty's maman
Naja, Aunty mamawo, Aunty Salma, Aunty Adama and all those who I do not mention their

names, may Allah reward them abundantly, amen.




ABSTRACT

.
4

| The purpose of this study was to determine the Students perception and attitude towards
Business Education at Federal College of Education (T) Gombe. The population of the study was

- (240) students in N.C.E IIl where 60 students were randomly selected for the study. Four

| research questions were formulated to guide the study,; twenty (20) items questionnaire were
used o collect the relevant data from the respondents. The instrument was validated by lecturers
and my supervisor from School of Business Education at F.C.E (T) Gombe. The findings of the

* study revealed that students' perception and attitude toward Business Education in F.C.E (T)
Gombe is positive. It prepares them to teach Business Studies, it requires hardworking and both
male and female were treated equally. The study also recommends that both the home and school

. environment should be made exciting and conducive for learning to the students. Other

. educational requirement such as library, laboratories, teaching materials and workshops should
be provided and equipped by parents, teachers and government.
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CHAPTER ONE

INTRODUCTION

1.1 Background Of The Study

Formal business education in Nigeria was established in the early 1914 as a
Tesponse to the needs created by the setting up of a colonial administration and the
opening of business centres. M.A Mkpa (2004). It started with the establishment of
private secretarial studies school that trained young men and women in specific skill such
as Book — Keeping, Filling stenography and office procedures. From a humble beginning,
business education in the country kept on growing and waxing stronger and stronger
yearly. With the introduction of 6-3-3-4 system of education by national policy on
education in 1977, Anyanwu et all (1999), business education found its rightful place in
the scheme. It is therefore the desire of every Nigerian interested in business to know the
extent to which this aim of education has gone. Business education as a subject in tertiary
institutions is aimed at developing a balance understanding of the nature of business,
typewriting, shorthand, office practice, book keeping. economics. English ]Janguage |,
communication, management business Jaw. mathematics. computer appreciation among
others, In addition to these courses, business education students in the college of
ional courses such as method of teaching. psychology. principle of

education take educat

etducation, curriculum studies, primary education. teaching practice in order to prepare
s

the participants for teaching business subjects in secondary schools.

The Nigerian Certificate in Education (NCE) busintss programme last for (3)

years (Odey 2000). It will be pertinent to take a cursory look at the perception of
three ye; 8 -



siness education in Niger; i
busine Nigeria, before attempting 1o bring 1o light its true meaning and

definition.

Commenting on so My
g me Nigerjan people on the perception of business education
1994) st !
Udo, (1994) stated that to such People business education is to trained student to become
atypist or all the information student acquired to become successful in business, still to

them business education has often been conceived as education for the drop outs or slow

learners or education for the disabled.

Some Nigerians look at business education as education for the less privileged.
Because of these. they tend to look down on business education. no wonder business
education suffered a set-back in the past during colonial era and immediately after

independence Babat, (2008).

Agbionu, (2002) sees business education being synonymous with any education for
entrances in to the business work given at any educational jevel. The business education
programme is a skill based one. Business education is considered to have a positive

impact on the recipients, their families. society and the nation at large. Although. the

programme was regarded as inferior one attended by never do well. but now the

programme is very popular and its demand is increasing tremendously. Aliyu (2001)
Ogr i

. i iary Is of education.
i d from the demand in our tertiary leve
sated that this trend can be observe

IS a prog amme of instruction
Accor dﬂlg to Osuala (2004)v Business education 2r e

which consists of two parts:



(@

Office education: pej :
n ton: being 4 vocational education programme for office careers
e

SIESENV LS refrestint and Upgrading education leading to employability and
advancement in office occupation,

General business education: being a programme of instruction to provide students
with information and competencies which are needed by all managing personal
business affairs and in using the service of the business world. According to Udo
(1994). some of the students interviewed believed they will make it in the
business world. They also revealed that they do not want to teach but do business
at the end of their training programme. Basic business education can be defined as
the deals with a nation’s economic system. It identifies and explains the rate of

business contentment and experiences that preparc individuals for the effective

participation as citizens, workers and consumers.

Osuala (1998) state that it is abundantly clear that business education is part
of general education aimed at preparing young people to be intelligent consumers of
the goods and services available and also to enable them take their rightful place in
the world of work. It also prepare individuals to enable them organize and manage

business of their own if no one has employed them. Business education is therefore

an educational endeavor that provides young people with the experience and the

opportunity to prepare for carriers in business.

1.2 Statement Of The Problem

ssed undesired and
It can [o] Served that cerfain PIOPOIllon of students ex
be b. pre:

i i i ay be due to wrong pCICC‘)tI'()n
negative ti oW, s business education. This m
B at! lludes B ard e

of the course by the students.
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(b)

e catton; being a vocational education programme for office careers
thought initia, refresher and upgrading education leading to employability and
advancement in office occupation,

General business education: bemg a programme of mstruction to provide students
with information and competencies which are needed by all managing personal
business affairs and in using the service of the business world. According to Udo
(1994), some of the students interviewed believed they will make it in the
business world. They also revealed that they do not want to teach but do business
at the end of their training programme. Basic business education can be defined as
the deals with a nation’s economic system. [t identifies and explains the rate of
business contentment and experiences that prepare individuals for the effective

participation as citizens. workers and consumers.

Osuala (1998) state that it is abundantly clear that business education is part

of general education aimed at preparing young people to be intelligent consumers of
the goods and services available and also to enable them take their rightful place in
the world of work. It also prepare individuals to enable them organize and manage
business of their own if no one has employed them. Business education is therefore

an educational endeavor that provides young people with the experience and the

opportunity to prepare for carriers in business.

1.2 Statement Of The Problem

negative attitudes tow

rtain proportion of students expressed undesired and
It can be observed that ce

ards business education. This may be due to wrong perception

. of the co rse by the students.




According to Undo 1994 education a
( ) some people perceived business cati 3

education for the drop out, _
slow ~leamers and disabled. However, those who had little or

po idea about the cour i
se feel that s for those students with less than average

intelligence, while some view it as a course exclusively for woman

Odey (2002) in addition some students shown negative attitude in their
perceptions of shorthand does not help matters at all, the above statement lead the student
show lack of interest and poor perception attitudes toward the business education. The
attitude of students toward leamning business education could be worrisome as finding
indicates that Students have shown undesired and unfavorable attitudes towards leasning
the course. At their earlier stages some viewed it as the type of course for the slow —

leaner or is mainly for woman only this lead 1o show the negative atiitude 10 the course

(Udo 1994 and Yahaya. 1989).

The situation therefore prompted the researcher to carry out a study on the

student’s perception and attitude towards business education in Federal College of

Education (Technical) Gombe (F.C.E.T).

1.3 Purpose Of The Study

The main purpose of the study is to investigate student’s perception and attitude

towards business education at Federal College of Education (T) Gombe. Specifically the

study tends to investigate:-

Whether student gender differences influence their perception of Business

Education in F.C.E.(T) Gombe:

& titude towards Bustness Education in F.C.E. (T) Gombe as the purpose
students attitu:




Whether stude .
nts/teachers relatlonship influence their attitude toward Business

Educationin F.CE. (T) Gombe

1.4  Research Question

i Does a gender difference influence the student’s perception toward Business

Education in Federal College of Education (T) Gombe?

2. What are the attitudes of students toward Business Education in Federal College

of Education (T) Gombe?
5. Does student/teacher relationship influence student’s attitude toward Business

Education in Federal College of Education (T) Gombe.

1.5 Scope Of The Study

The scope of this study will only be limited 10 Business Education students in

Federa) College of education (T) Gombe. Only N.C.E [1l students will be involved in

the study.

1.6 Significance Of The Study

w 0 the Study Wi i insi dent’s perception and
will give an insight on the stu
hen completed the study

atitude toward Business Education in FCE (D) Gombe: The findings' {rom this
1tude lowar

1 advice 10 appropriate quarters with the view to develop

study will give usefu

. rse to the students in the area under
ing the cou
owards leam

positive attitude 1
:on in genefal.
consideration the cn(irc state and the nation n g

can benefit from the study by adopting a better
ers

Also teachers and lectur

w i i Education. Finally, it will
learning the Business )
students 10 ard

sthod of attracting
5




also benefit the parents, society and the researchers to reveal some probleins that

influence the Perception and attitude of students towards Business Education..




CHAPTER TWO

REVIEW Of RELATED LITERATURE

20 Introduction

This chapter is reviewed and organized under the following sub headings:

2.1 Theoretical Frame work of the study

2.2 Factors that influence students attitude toward Business Education courses.

2.3 Motivational level of the business education

24 The influence of student Teacher relationship on student attitude toward Business
Education

2.5 Some interest available in leaning Business Education.

2.1 Theoretical Framework of the Study

Attitude is probably the most widely used conceptual term in social psychology.

Abiri (1996) defined Attitude as acquired tendency to react whether covertly or overtly in

a manner which is an expression of a certain degree of favorability or in relation to
an

cenain objects, person ideas 10 2 situation in the environment. Mukherjee (1979)
0 8

nt of attitude; cognitive,

anifest consistently if such balance is

effective and behavioral. Also believe
suggested threc compone

thet amitude and behavior of an individual m

achieved.

(2001) defined attitude as the opinion and feling that you

Schwarz and Bohner
s attitude as the way you behave toward

~ usually have about something. It also see




Perception is a m
ental pr
b SR process by which experience is both simplified and
organized. Perceiving involves
more than the reception of SR e VG e
es.

Perceptions Tesult when a per : g
person gives meanmg to sensation. People base their actions on

the way they believe things to »
g be. The experience aviation maintenance technician for

example, perceives an engin g :
) gine malfunction quite differently than those an experience

student. Real meaning c . o
g comes from within a person, even though the perceptions which

e i ‘ S
evoke the meaning result from external stimuli. The meanings which are derived from

ion i Ll 1
perception are influenced not only by the individuals experience but aiso by many other

factors. Knowledge of the factors which affect the perceptual process is very important to

the aviation instructor because perceptions are the basic of all learning.

1t operates at two levels.

il The level of sensory abstracting in which from color and motion are responded to

perception regularities and

as percepts and intemationalized as non-verbal

which interpretive patterns are developed

2. A more advanced perceptional Jevel in

n integrative guide to observation. These

r as an overall gestate or O

by the learne
rames of references. The world perception

ideas guides are often referred to as: F

students and specialists.

means many things both to untrained

Bindra (1978) postulate
gful as predictors.

d that al} learning is basically perceptual in

ss become meanin

that perceptual gue

nt parts about perceptions.

Bruner (1973)m akes three VETY importa

he stimulus attributes of what is being

dependent O u
y the perceiving individual experiences

Perception is not only

<o determinal® b

perceived but is al
periment done with decide.

Thus in an &%

intention and social needs-




Good man,
Bruner showed that when children did (1947).

2. The perceiver is not i il
a passive and indifferent organism but one who actively
selects  informatj
mation and forms perception and decided what precisely is
happening.
3

Perception is N .
P 1S an activity that s fundamentally of the same nature as concept

attai i
nment on the higher mental process. Thus our perceptual process hell us to

build up our model of the world so that we can anticipate future happening and

deal with them appropriately.

22 Factors That Influence Student Perception and Attitude toward Business

Education.

According to Aliyu (1975). the factors that ncgatively influence student’s
attitudes toward the course are ignorance and lack of awareness of what the
course is all about. Most students are out of ignorance of the importance of
business education courses tend to show non-chaplain attitude toward the course
simply because they believe that business education programme are meant tor

students who are drop out of the school system. Idih (1998) showed that the

employment of unqualified business teachers in Nigeria secondary schools has

also conmributed of the student towards learning the courses.

Akamu (1988) stated that some of the topic/course like shorthand is very
amu

Sl o understand and pass. It is viewed that the unfavorable student's
ithcult to

o R all or any of the following students of inadequacy in

attitude may

English Language and jack of background in shorthand from the secondary
nglts! ng

“ ironment in which learning takes place and also the
schools. In addition, the enviro




difficulties.

Njoka (1977), also ;i
opined that faculty admission exercise causes, students
who do not po: s
Possess entry requirement for JAMB and S.S.C.E those with less them

average are admitted j isi
1n to the course, This is the result of quota system catchment

area and preliminary programs.
2.3 Motivational Level of the Business Courses

Awoyokun (1999) stated that the teacher is given every assistance in each
topic of the course which contains facts on the subject matter discussion session,
activities exercises for the class to do: this format is aimed at getting the students
directing involved in the leaming process. Taiwo (1973) recognized that students
are equipped to find a job if they get the training in cluster of skills rather than in
a single specialized skills. The aim of the subject course (Business Education) is
to educate in a cluster skills for numerous specific jobs. This is because of the
belief that such skills will enable students to be minimally competent in any topic

which are proper attitude to service that area acquired in business of fice.

2.4 The fofluence of Students-Teacher Relationship on Students Attitude toward

Business Education.

A teacher can only be seen to be effective if the

According to Menicol (1977).
r ease and perform well with help than without his help*,

Students can learn with greaté
r learning 1 be poor. If he does not adopt participation and

Teacher apitude can hinde
when he presents himself as a highly intellectual and

discussion methods especially

10




available for the learning. A o )
fore Tequire ad e tyPewriting is the skilled oriented and
re require a e
therefo q cquate facilities for its effectiveness where these are lackin
- g

stration an diversion i 2
fro SEts in leading 10 negative attitude toward leaning the courses by
(Mai 2000).

Okeke and i
e Ngozi (1985), sces why do people regards it as education for

intelligent, defined and drop out? Why should education and elites show a lukewarm

attitude and claim could not be made the entrance examination i.e, Jamb into higher
school? In another school of thought it is believed to be a programme for supply of
middle man power. Zumuk (2001) lack of effective efficient and dedicatedly trained
instructors and lecturers. when business education finally come to limelight. it ran into
problem of lack of an effective. efficient and dedicated teachers, instructions. reason
being that most of the teachers trained even those through the Technical Teacher Training

Progranme (TTTP) where lost to various business corporations. firms and banks are

contributed immensely to the Negative attitude 10 students towards learning the course.

2.5 Some Ingerest Available In Learning Business Education Courses.

i iness into learmers to enable
Business study is a set of knowledge inculcated busi
e tasks Wwhich lead to relevant productivity,
them perform an expected busincss
; he above courses of study so as to facilities
B . rom part of t
communication and social skills f
3 i.e the world of job. Men and
F . e workers social set up 1.€
idea interaction with the prospective
oo accounting, finance. marketing. and personal industries
Woman who occupy position !

ial position thereby satisfy their
t and secretari
gemen

 felation, general, general mana

bition and to get the head of the work.

i1




Lawal (1991) opined that
t J i
he major aim of teaching business education at higher

level is to provide a through orientai
&f orientation 1g the basics in commerce, a i d
, accounting an

typewriting. Eno (1998) stated that bysipess Bl i
" ation is like any other discipline has it is
al objectives lined
gener: ) up towards the development of basic skills in office occupation.
Uniform (1982), simply viewed busi i
business education for business or training in business

ills which are acquired 3 .
@ qured for use in business office, clerical occupation and business

licy analysis the training of ; ; ;

policy analy g of total education experience that is the universal education as
provide by the Church. the military. the school or the home through the business
education programmes, student experience the practical application of basic skills for real

world and real work situation.

Obikoya (1976). an effective involvement with the business world result where

cerain linkages are in place. linkages which provide desirable avenues for interaction

among business person, educationist and student. However. in practice most students

iespective of the numerous importance of business education course. as indicated

above, still exhibit favorable and unfavorable attitude toward learning business course. it
il

is obvious that business course has important towards leaning business course. It is
obvious that business course has important role to play in the economy and technological
i i i is a deport ot human

i i Business education course 15 a ep

development of a country like Nigen#
i 1 nation.
resources that can be effectively utilize for the development of a nation

12




CHAPTER THREE

RESEARCH METHODOLOGY

3,0 Research Methodology

This chapter described the research design, area of the study, popilatios 0RThe

study, sample and sampling techniques

» instrument for data collection, validation of the

.~ instrument, method of data collection, and method of data analysis.
3.1 Research Design

The research design for this study was a survey design. According to Nworgu
(1991), sees survey survey as a design that described the nature of an event by collecting

and analyzing data from a sampled group or items considercd to be representative of the

eutire group.

32 Ares of the Study

s Gombe Local Govermnment in Gombe State. Also the
wal

The area of the study

ived its name from the Gombe district which lither to serve as the
Local Government derived 1ts

illages Local Government shares boundary with
aministrative centre of many Vi .

Gombe
t to the South and Kirfi Local Government in Bauchi
Yamaltu-Deba Local Governmen

State 10 the extreme west.

33 Population of the Study

f all 240 N.C.EI Students in the Business
s 0

e study consist

tion
ent Federal College of Educat!

The population of S e

ation Departm:

echniques

. and Sampling T a3




The sample of this study consisted of s;
sixt
groups of all N.C.E Students of py; Y (60) students for each of the three (3)
Iness education
department. And ra :
o ndom sampling

hniques in drawn that each
i members of the Population has a probability of being

ipcluded.

36 [pstrument for Data Collection

The instrument for data collection was a stryctured questionnaire developed by
the researcher for the study. It was divided in to two sections (A and B). A was a personal

data of the responded. While section B are questionnaire items using 5 point scale.

Scale Abbreviation Points

Strongly agreed SA 5

Stongly disagreed SR

36 Valigation Of The Instrument
Jecturers from the School of Business

Jidated by three

The instrument was 2
Technical) Gombe:

ge of Education (

- Education Federal Colle

1 Method of Data Collection

e




data was gat
The gat ered and collected directly from he T Y
mwhﬂ using t € questionnaire ¢ rough personal ¢ont t
act.

38 Method of Data Analysis

ta was an ] -
T e data was analyzed using mean statistics and percentage. However, age and
sex Were compared in order to analyze the respondent variable so as to find out their
attitude and perception toward business education whereby multiple options are weighted

as follow:-

Disagreed = 5. Agreed = 1. for decision rule, a cutoff point 3.0 is going to be accepted

while any item with a mean 2.99 and below will be rejected.
T e mean of each item will be analyzed using the (ormula below:
X =3 N
Where
X = mean
Y = sum
N= Number of case

F= Frequency

15




CHAPTER royr

D

AT
A PRESENTATION AND ANALYSIS

40 Data Presentation and Analysis

This chapter d i :
5 SH1S sl o analysis of the data collected, The responses of the

sample of 80 students w
total P students were analyzed, so as to find out their views on the attitude and

perception of students toward business education

Table 1: Age distribution of respondents

Age range Frequency Percentage of scorec %
20-23 32 40%

24-26 29 36%
27-above 19 P

Total 80 100%

Table ] above shows that 40% of the respondents were within the age range 23
(4

2023 years old, 36% of the respondents Wer¢ within age range of 24-26 years and 24%
(]
’

i rcentage of
. Cf above 24 years the hlghCSl perce t
0’ “! reswnded are “’i“"” :

core are wi he analysis of student in Business
ithi .23 years based on't
thin the age range of20

i Gombe.
Education department of Federal Cole&® of Education (1) &om
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Tgble 2: Sex distribution

Sex Frequen
quency Percentage of score

Male
g 75%

Female
2 25%

Total $0 .

Table 2 show that out of 80 students uscd as sample for the study, 60 (75%) of the
respondents were male. while 20 (25%) were female. This means that most of the
respondents were male.

Research Question One

Table 3: Student perception towards Business education in F.C.E (T) Gombe
X Remarks

SN  Questions
1

Business education is one of the 44 A
most interesting course in this

college
i 4.0 A
Business education prepares student
to teach business studies
43 A

: i hard
Business education require

work ' L
; in
I dislike business education most

this college i
ake 4.2
Business education lecturer '

3 to
his/her teaching €asy FOIRITS



ple above shows that the
e TeSpondents ,
Ereed wnh

items l 2 3
gen of4.4,4.0,43and 42 TeSpectively ang e and 5 which have
TCe

Research Question Two

Table 4 Influence of gender differences on student

2 ercepti §
Education perception towards Business

Xim)  Remarks  X,(f) Remark Mean Remark

total
1received the same encouragement 395 A 34 A 3.8 A
from lecture as other students do
The lecturer gives as much attentionto  3.75 A 425 A 4.0 A
my questions as to other students
questions
! . 2 .
lget the same attention of help from 3.7 A 42 A 3.95 A
the lecturer as do other students
4.1 A 385 A
" ! Ianueatcdthe same as other students 36 r
1 business education course
" DA 245 A 248 DA
The performance of male students In ’
business education course
A
3.69

"Mean
- re with all the items in the table with an
e

ts 2,
Table 4 shows that the responde™s %

- SXeeption of jtem 10 which is having
plics that lectd

i d mean of 3.69 which is
2.48. The Gran
a mean of

rers are ot favoring one side of the

Ve the 3.0 for decision rule im|
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oducation students in F.C E (T) Gombe
Research Question Three

Table 3: Students attitude towards Business Education in F.C.E(T) Gomb
C. ombe

SN Item Question

X Remarks
11 Business education is among the course 2.73 DA
boring me in this college
12 Attending business education lecturer 2.0 DA
always is a waste of time in this college
13 Most of the business education students 4.2 A

do assignment and home work if given
any

14 1 enjoy studying business education in 4.2 A
this college

15 Most of the students participate activity 4.0
in classroom discussion or work

A
Grand Mean Al

Table 5. above shows that the respondents agreed with the mean scores 0f 4.2, 4.2
€ J,

ced with items 11 and 12 with mean of 2.73 and 2.0
gr

ad 4.0 respectively and disa

d mean of 3.43 which i
<5 education in F.C.E (T) Gombe is positive.

s above the 3.0, for decision rule implies

®Spectively. The gran

ine
that the artitude of students toward bus!

- Research Question Four

tionship towards Business Education at
a

er rel
Table 6. [nfluence of students OF g



S/N Item Que! i X I:I
3 Thel Cct t
=
7 ecturer akes pe al inty TE€st in me 2 ;6

3 DA
17 The lecturer goes out of histher way 10 pel
€lp 348

A
me
18  The e-lecturer consider my feelings 3.36 A
'19  The lecturer help me When 1 have troubje 335 A
with the work
20  The lecturer is interest in my problems 3.5 A
- T— 3.29 A

The 6, above shows that the respondents agreed with items 17. 19, and 20 which
have a mean of 3.48, 3.35 and 3.5 respectively and disagrecd with only item 16 with the
mean score of 2.76. The Grand mean of 3.29 which is above 3.0 for decision rule which
implies that students teacher relationship does not influence student’s aititude toward

business education in F.C.E (T) Gombe.
41 Major Finding of the Study

The major findings of this study are:

i i i CE( G mbe is posilive.
S‘udel) T ti towards B\ISII'ICSS Education in F C.E(T 0
ts percep ion d

P eption towards
“"uellc ni factor that mﬂucnces st 1d¢
€ 1S ot a 1ac nts perc

mbe.
Business Education in F. C. E(T) Gombe
tionin F .C. E(T) Gombe is positive.

i Educa
Student attitudes towards Business
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Student-teacher i i :
4. relationship does not influence students attitude toward Business

Education inF .C. E (T) Gombe.
42 Discussion of the Findings

From the findings, it was discovered that Business Education requires hard work

which dispute the statement made by Udo (3994). Another response in question one
where students agreed that Business education courses prepares them for teaching

Business Studies, which tally with the finding of Odey (2000).

However, in gender differences both female and male respondents showed that
they are treated equally with agreed mean of 3.69 which implies that lecturers are not
favoring one side of the gender. So gender diffcrence does not influence student’s

perception toward Business Education.

Also in the area of student attitudes toward business education majority of the
student showed positive attitude toward the course because the students are committed
themselves by attempting assignment and home work with the Grand mean of 3.43 which
implics that the attitude of student towards Business Education in F.C.E (T) Gombe is

positive.

Finally, in the area of students”/teacher relationship in Business Education does
f

not influence student’s attitudes toward Business Education in F.C.E (T) Gombe.
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CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATION

5.1 Summary

The main purpose of the study was students' perception and attitude towards
Business Education at F.CE. (T) Gombe. The statement of the problem, research
questions and purpose of the study were presented with regard to the topic. Research
questions were formulated in order to guide the study, the signiticance of the study, scope

limitation of the study were all presented.

Relevant literatures that will provide basic for this study were reviewed. Also the
research work focuses on the methodology. population consist of the whole N.C.E I
students and 80 students were used for the research. A close ended questionnaire with 20
items were used as the instruments for data collection and was distributed by the

researcher, the returned questionnaire was analyzed based on the research questions.

5.2 Congclusion

From the findings of the study, it was discovered that Business Education requires
hard work which in disagreement that the statement made by Udo (1994). Also the study

showed that there is a significant relationship between the student's perception and

attitude toward Business Education.

5.3 Recommendation

The findings of the study have revealed the students’ perception and attitude toward

Business Education at F.CE(T) Gombe. The following recommendations are proposed
iness 2
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3.5

improve Student’ i ;
to ImP t's perception and attitude toward business educati
ucation at F.CE (T)

Gombe-

e school environment should be made exciting and conducive for learning to the
sudents and others educational requirement such as library should be made adequate;
supply of materials should be made by the government. Government should organize
conference, seminar. and workshops 1o teachers on effective teaching techniques.

Parents should improve their assistance 10 their children in encouraging them by paying
their school fees in time and provision of learning materials.

There should be reward for good conduct for both the government and the parent.
Business education students should acquire educational endeavor that provide young

people with the experiences and the opportunity to prepare for carries in business.

Suggestion for Further Study

The study was limited to Business Education students in F.C.E (T) Gombe.
Gombe State is located in North Eastemn geopolitical zone and it does not cover all the
ss cducation of the zone. It is

aspect of student’s perception and attitudes toward busine

expected that further study will be carried out in the remaining parts of the zone.
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Appendix i

School of Undergraduate Studijes Federal College of Education (Technical) Gombe,

In affiliation with Abubakar Tafawa Balewa University Bauchi State, Nigeria.

Dear respondent,

My name is Fauziya Moh'd Idris, an undergraduate student from the above named
institution conducting a research on the topic: Student’s Perception and Attitudes
Towards Business Education at Federal College of Education (Technical) Gombe.
hereby need your assistance filling this questionnaire. All information provided will be

kept confidential and only used for the purpose of this work.

Yours faithfully.

Fauziya Moh'd 1dris
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Appendix ii
Section A: Demographic information
ol Male [ ) Female [ |
Age: J
; 1525 (] 26-36 [ ] 37-47(] 48 and above [ ]
Section B

Please respond to these questions by ticking the appropriate columns for answers:

Key:

SA= Strongly Agree A = Agree U = Undecided DA = Disagree SD =Strongly

Disagree
Q1. What are perceptions of students toward Business Education in FCE (T)

Gombe?

S/N SA|A |U

Item Questions

DA

SD

1 Business Education is onc of the most intcresting
course in this college

2 | Business Education prepares students to teach
business studies

3 | Business Education reguires hard working

1 dislike Business Education most in this collcge

5 [Business Education lecturer make his/her teaching
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Q2. Does gender difference influence the
FCE(T) Gombe?

S/N | Item Questions

| easy forme 1o understang

e

bl

; 3 ;
student’s perception of Business Education in

SA U |DA |SD
-
I am D‘?ﬁ!ed the same as other students in Business
I | Education course
g The lecturer gives as much attention to my questions as to
= | other students questions
| I get the same attention and help from the lectureras other
3 | students
| | receive the same encouragement from the lecturer as
4 | other students
The performance of male students is lower than [emale
S students in Business Education coursc
|
Q3. What are attitudes of students towards Business Education in FCE (T) Gombe?
‘ Item Questions SA U |DA | SD
|
| SIN
== Business Education is among the course boring inc in
|
| 1 this college
Attending Business Education lectures always is waste
2 | oftime in this college
Most of the Business Education students do assignment
3 and homework if given any
Tenjoy studying business education in this college
4
Most of the students participalc actively in classroom
5 | discussion or work
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3. Does student ionship
Q s/teachers relationship influences student’s attitude towards Business

Education at FCE (T) Gombe?

SN Item Questions SA DA | SD
1 The lecture takes personal interest in me
2 The lecturer goes out of his/her way to help me
3 The lecturer consider my feelings
The lecturer help me when [ have trouble with the
4 work
5 The lecturer is interested in my problem
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