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ABSTRACT 

The purpose of this study was to determine the Students perception and attitude towards 
Business Education at Federal College of Education (I) Gombe. The population of the study was 
(240) students in N.C.E Ill where 60 students were randomly selected for the study. Four 
research questions were formulated to guide the study; twenty (20) items questionnaire were 
used to collect the relevant data from the respondents. The instrument was validated by lecturers 
and my supervisor from School of Business Education al F C. E (I) Gombe. The findings of the 
study revealed that students' perception and attitude toward Business Education in F C. E (I') 
Gombe is positive. It prepares them 10 teach Business Studies. ii requires hardworking and both 
male and female were treated equally. The study also recommends that both the home and school 
environment should be made exciting and conducive for learning to the students. Other 
educational requirement such as library. laboratories, teaching materials and workshops should 

be provided and equipped by parents. teachers and government. 
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CHAPTER ONE 

INTRODUCTION 

1.1 Background Of The Study 

Formal business education · m Nigeria was established in the early 1914 as a 
response to the needs created by the setting up of a colonial administration and the 

opening of business centres. M.A Mkpa (2004). It started with the establishment of 

a rame young men and women tn specific skill such private secretarial studies school th t t · d · · · 

as Book - Keeping, Filling stenography and office procedures. From a humble beginning, 

business education in the country kept on growing and waxing stronger and stronger 

yearly. With the introduction of 6-3-3-4 system of education by national policy on 

education in 1977, Anyanwu et all ( 1999). business education found its rightful place in 

the scheme. It is therefore the desire of every Nigerian interested in business to know the 

extent to which this aim of education has gone. Business education as a subject in tertiary 

institutions is aimed at developing a balance understanding of the nature of business. 

typewriting, shorthand, office practice, book keeping. economics. English language , 

communication, management business law. mathematics. computer appreciation among 

others, ln addition to these courses. business education students in the college of 

education take educational courses such as method of teaching. psychology. principle of 

education, curriculum studies, primary education. teaching practice in order to prepare 

the participants for teaching business subjects in secondary schools. 

The Nigerian Certificate in Education (NCE) business programme last for (3) 

three years (Odey, 2000). It will be pertinent to take a cursory look at the perception of 



business education in Nigeria bee . , 1ore attempting t b . . . o rmg to hght us true meaning and 

definition. 

Commenting on some Nige . nan people on the perception of business education 

Udo, ( 1994) stated that to such peo le b 
. . . P usmess education 1s to trained student to become 

a typist or all the infonnation stude . nt acquired to become successful in business, still to 

them business education has ofte be · n en conceived as education for the drop outs or slow 

learners or education for the disabled. 

Some Nigerians look at business education as education for the less privileged. 

Because of these. they tend to look down on business education. no wonder business 

education suffered a set-back in the past during colonial era and immediately after 

independence Babat, (2008). 

Agbionu, (2002) sees business education being synonymous with any education for 

entrances in to the business work given at any educational level. The business education 

programme is a skill based one. Business education is considered to have a positive 

impact on the recipients, their families. society and the nation at large. Although. the 

programme was regarded as inferior one attended by never do well. but now the 

programme is very popular and its demand is increasing tremendously. Aliyu (2001) 

stated that this trend can be observed from the demand in our tertiary levels of education. 

According to osuala (2004), Business education is a programme of instruction 

which consists of two partS: 
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(a) 

(b) 

Office education: being a . vocattonal education programme for office careers 
thought initial, refresher and . upgrading education leading to employability and 
advancement in office occupation. 

General business education· b · · emg a programme of instruction to provide students 

with information and com t . . pe enc1es which are needed by all managing personal 

business affairs and in usi th . ng e service of the business world. According to Udo 

(1994), some of the students interviewed believed they will make it in the 

business world. They also revealed that they do not want to teach but do business 

at the end of their training programme. Basic business education can be defined as 

the deals 'Vith a nation's economic system. It identifies and explains the rate of 

business contentment and experiences that prepare individuals for the effective 

participation as citizens . workers and consumers. 

Osuala ( 1998) state that it is abundantly clear that business education is part 

of general education aimed at preparing young people to be intelligent consumers of 

the goods and services available and also to enable them take their rightful place in 

the world of work. It also prepare individuals to enable them organize and manage 

business of their own if no one has employed them. Business education is therefore 

. d that provides young people with the experience and the 
an educational en eavor 

opportunity 10 prepare for carriers in business. 

1.1 Statement Of The Problem 

ed h t crtain proportion of students expressed undesired and 
It can be observ 1 a c 

d b · ness education. This may be due to wrong perception 
negative attitudes towar 5 usi 

of the course by the students. 
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(a) 

(b) 

Office education: being a vocatt
.
onal education programme for office careers 

thought initial refreshe d . ' r an upgrading education leading to employability and 

advancement in office occupation. 

General business educaf . b · . . . ton. emg a programme of mstruct10n to provide students 

with information and competencies which are needed by all managing personal 

business affairs and in using the service of the business world. According to Udo 

(1994), some of the students interviewed believed they will make it in the 

business world. They also revealed that they do not want to teach but do business 

at the end of their training programme. Basic business education can be defined as 

the deals with a nation· s economic system. It identifies and explains the rate of 

business contentment and experiences that prepare individuals for the effective 

participation as citizens, workers and consumers. 

Osuala ( 1998) state that it is abundantly clear that business education is part 

of general education aimed at preparing young people to be intelligent consumers of 

the goods and services available and also to enable them take their rightful place in 

the world of work. It also prepare individuals to enable them organize and manage 

business of their own if no one has employed them. Business education is therefore 

ed · I deavor that provides young people with the experience and the 
an ucattona en 

opportunity to prepare for carriers in business. 

1.2 Statement Of The Problem 

d h rtain proportion of students expressed undesired and 
It can be observe I at ce 

d b · ess education. This may be due to wrong perception 
negative attitudes towar 5 usm 

of the coune by the students. 



According to Undo (1994) some people perceived business education as 
education for the drop out, slow_ 1 . earners and disabled. However, those who had little or 
no idea about the course feel that ·t' � h 1 s 1or t ose students with less than average 
intelligence, while some view it as a course 1 . 1 � exc us1ve y 1or woman. 

Odey (2002) in addition some students shown negative attitude in their 

perceptions of shorthand does not help matters at all, the above statement lead the student 

show lack of interest and poor perception attitudes toward the business education. The 

attitude of students toward learning business education could be worrisome as finding 

indicates that Students have shown undesired and unfavorable attitudes towards learning 

the course. At their earlier stages some viewed it as the type of course for the slow -

leaner or is mainly for woman only this lead to show the negative attitude to the course 

(Udo 1994 and Y ahaya, 1989). 

The situation therefore prompted the researcher to carry out a study on the 

student's perception and attitude towards business education in Federal College of 

Education (Technical) Gombe (F.C.E.T). 

1.3 Purpon Of The Study 

d is to investigate student" s perception and attitude The main purpose of the stu Y 

. F deral College of Education (T) Gombe. Specifically the towards business educauon at e 

study tends to investigate:-

I. Wbether student gender differences inOuence their perception of Business 

. . F C E (T) Gorobe. Educauon tn · · · 

· 5 Education in F.C.E. (T) Gombe as the purpose 
students attitude towards susmes 

4 



4. 

1.4 

J. 

2. 

3. 

Whether students/t h eac ers relationship infl 
Ed . . 

uence thei tt' d 
ucation m F.C E (T) 

r a ttu e toward Business 

· · Gombe. 

Research Question 

Does a gender diffi erence influence the . d , 

Ed . . 

stu ent s perception toward Business 

ucatton m Federal Coll ege of Education (T) Gombe? 

What are the attitudes of stud t en s toward Bu · E 
. 

smess ducation in Federal College 

of Education (T) Gombe? 

ns tp influence student's attitude toward Does student/teacher relatio h' . 

ucalton (T) Gombe. Education in Federal College of Ed 
. 

Business 

1.5 Scope Of The Study 

The scope of th is study will only be limited to Business Education students in 

Federal College of education (T) Gombe. Only N.C.E Ill students will be involved in 

the study. 

1.6 Sipifiunce Of The Study 

When completed the study will give an in sight on the student's perception and 

attitude toward Business Education in F.C.E (T) Gombe. The findings from this 

study will give useful advice to appropriate quar ters with the view to develop 

positive attitude towards teaming the course to the students in the area under 

consideration, the entire state and the nation in general. 

Alto teachers and lecturers can benefit from the study by adopting a better 

IDllbod of attraeting students toward learning the Business Education. Fin ally, it will 

s 



also benefit the parents, society and the researchers to reveal some problems that influence the perception and attitude of students towards Business Education .. 
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CHAPTER TWO 

REVIEW OF RELATED LITERATURE 

2.0 Introduction 

This chapter is reviewed and 0 
. 

rgaruzed und h . er t e following sub headings: 

2.1 Theoretical Frame work of the study 

2.2 Factors that i nfluence students attit d . u e toward Business Education courses. 

2.3 Motivatio nal level of the business ed 
. ucauon 

2.4 The influence of student T h 1 · . eac er re at1onsh1p on student attitude toward Business 

Education 

2.5 Some interest available in leaning Business Education. 

2.1 Theoretical Framework of the Study 

Attitude is probably the most widely used conceptual term in social psychology. 

Abiri (1996) defined Attitude as acquired tendency to react whether covertly or overtly in 

a manner which is an expression of a certain degree of favorability or in relation to 

certain objects, person ideas to a situation in the environment. Mukherjee ( 1979) 

suggested three component of attitude; cognitive, effective and behavioral. Also believe 

that attitude and behavior of an individual manifest consistently if such balance is 

achieved. 

Schwarz and Bohner (2001) defined attitude as the opinion and feeling that you 

lllUally have about something. It also secs attitude as the way you behave toward 

7 



Perception is a me t I n a process by which experience is both simplified and 

organized. Perceiving involves more th th . an e reception of stimuli from the five senses. 

Perceptions result when a person gives · meanmg to sensation. People base their actions on 

the way they believe things to be. The experience aviation maintenance technician for 

example, perceives an engine malfunction quite differently than those an experience 

srudent. Real meaning comes from within a person, even though the perceptions which 

evoke the meaning result from external stimuli. The meanings which are derived from 

perception are influenced not only by the individuals experience but also by many other 

factors. Knowledge of the factors which affect the perceptual process is very important to 

the aviation instructor because perceptions are the basic of all learning. 

I. 

2. 

I. 

It operates at two levels. 

The level of sensory abstracting in which from color and motion are responded to 

. . r d as non-verbal perception regularities and 
as percepts and mtemauona 1ze 

. 1 level in which interpretive patterns arc developed 
A more advanced perceptiona 

on integrative guide to observation. These 
by the learner as an overall gestate or 

. F ames of references. The world perception 

ideas guides are often referred to as. r 

. d students and specialists. 
means many things both to untrame 

. 
1 d that all learning is basically perceptual m 

Bindra ( 1978) postu ate 

e meaningful as predictors. 
that perceptual guess becom 

. t parts about perceptions. 
th very 1mportan 

Bruner (1973) makes ree 

h stimulus at1ributes of what is being 
dependent on I c 

P--ion is not only · �·-r 
h perceiving individual expenences 

by t e 
d 1 rrninatc 

. d but is also e e 
perceive iment done with decide. 

d Thus in an exper 
intention and social nee s. 
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2. 

3. 

Good man, Bruner showed that . when children did (1947). 
The perceiver is not a . 

passive and ind"f!i . 
• 

t erent organism but one who actively 
selects mformation and � orms perception and decided what precisely is 

happening. 

Perception is an activity that i fu d s n amen tally of the same nature as concept 

attainment on the higher men 1 ta process. Thus our perceptual process hell us to 

build up our model of the w Id h or so t at we can anticipate future happening and 

deal with them appropriately. 

2.2 Factors That Influence Student Perception and Attitude toward Business 

Education. 

According to Aliyu ( 1975). the factors that negatively influence student "s 

attitudes toward the course are ignorance and lack of awareness of what the 

course is all about. Most students are out of ignorance of the imponance of 

business education courses tend to show non-chaplain attitude toward the course 

simply because they believe that business education programme are meant for 

students who are drop out of the school system. ldih ( 1998) showed that the 

employment of unqua lified business teachers in Nigeria secondary schools has 

also contributed of the student towards learning the courses. 

Akamu (J 988) stated that some of the topic/course like shonhand is very 

difficult to understand and pass. It is viewed that the unfavorable student's 

. be d e to all or any of the following students of inadequacy in 
attitude may u 

English Language and Jack of back.ground in shonhand from the secondary 

add. . the environment in which learning takes place and also the 
1ehools. In 1uon, 

9 



facilities available £ or the learning is not adequate can influence learning difficulties. 

Njoka (I 977), also opined that C . . acuity adm1ss10n exercise causes, students 
who do not possess entry re . quirement for JAMB and S.S.C.E those with less than 
average are admitted in to the co , . . Urse. 1 his 1s the result of quota system catchment 
area and preliminary programs. 

2.3 Motivational Level of the Business Courses 

Awoyokun (I 999) stated that the teacher is given every assistance in each 

topic of the course which contains facts on the subject mat1er discussion session, 

activities exercises for the class to do: this format is aimed at getting the students 

directing involved in the learning process. Taiwo ( 1 973) recognized that students 

are equipped to find a job if they get the training in cluster of skills rather than in 

a single specialized skills. The aim of the subject course (Business Education) is 

to educate in a cluster skills for numerous specific jobs. This is because of the 

belief that such skills will enable students to be minimally competent in any topic 

h. h t·t ·tude to service that area acquired in business office. w 1c are proper a 1 

2 S d t Teacher Relationship on Students Attitude toward .4 Tbe lnfiuence of tu en s-

Buiaeu Education. 

. (I 977) "A teacher can only be seen to be effective if the 
According to Menicol · 

nd perform well with help than without his help ... 
students can learn with greater case a 

· to be poor. If he docs not adopt participation and 
Teacher attitude can hinder learning 

. h he presents himself as a highly intellectual and 
dilcuuion methods especially w en 

10 



formidable person. The learnin . g env1ronm . em is not good d 
available for the learning. A pro . 

an also the facilities are not 
gt"amme hke typ . . . 

. 
ewntmg is the skilled oriented and 

therefore requtre adequ ate facil"f I ies for its effectiven h . . . 
ess, w ere these are lacking 

f:rus!rllUOn an d1vers1on sets in le d" a mg to negativ tf d e a llu e toward leaning the courses by 
(Mai 2000). 

Okeke and N gozi (198S) ' secs why do people regards it as education for 

intelligent, defined and drop out? Why h Id d 
. · s ou e ucatton and elites show a lukewarm 

attitude and claim could n t be d o ma e the entrance examination i.e. Jamb into higher 

school? ln another school of thought it is believed to be a programme for supply of 

middle man power. Zumuk (200 I) lack of effective efficient and dedicatedly trained 

instructors and lecturers. when business education finally come to limelight. it ran into 

problem of lack of an effective. efficient and dedicated teachers, instructions. reason 

being that most of the teachers trained even those through the Technical Teacher Training 

Prognunme (TIIP) where lost to various business corporations. firms and banks arc 

contributed immensely to the Negative attitude to students towards learning the course. 

2.5 Some Interest Available In Learning Business Education Courses. 

. . f knowledge inculcated business into learners to enable 
Business study 1s a set o 

..._ d b · css tasks which lead to relevant productivity. 
u""" perform an expecte usin 

. . . � art of the above courses of study so as to facilities 
comnnuucation and social skills ,rom P 

. . kers social set up i.e the world of job. Men and 

idea interaction with the prospecuve wor 

. . ting. finance, marketing. and personal industries 

YiOmlrt who occupy position tn accoun 

ltbition, general, general management 

-.ibition and to get the head of the work. 

and secretarial position thereby satisfy their 

11 



Lawal ( 1 991)  opined that them . . 

. . 
aior aim of teachin . . 

level 1s to provide a through . . 

g business education at higher 
onentation to the b . . as1cs in comm . 

iypewriting. Eno ( 1998) stated that b . 

erce, accounting and 

usiness education is lik . 

general objectives lined up tow d 

e any other discipline has it is 

ar s the development of b . . . 
. . 

asic skills m office occupation. 

Uruforrn ( 1982), simply viewed b . us mess education � b · 
. . 

or usmess or training in business 

skills which are acquired for use . b . m usmess office, clerical occupation and business 

ucauon experience that is the universal education as policy analysis the training of total cd . 

· e sc oo or the home through the business provide by the Church. the military th h 1 

education programmes, student experience the practical application of basic skills for real 

world and real work si tuation. 

Obikoya ( 1976), an effective involvement with the business world result where 

ccnain linkages are in place. linkages which pro' idc desirable avenues for interaction 

among business person, educationist and student. However. in practice most students 

irrespective of the numerous importance of business education course. as indicated 

above, still exhibit favorable and unfavorable attitude toward learning business course. it 

is obvious that business course has important towards learning business course. It is 

obvious that business course has important role to play in the economy and technolo gical 

�-· 1 f l'k "' igeria Business education course is a deport of human 

�e opmcnt o a country 1 e ,, · 

fli . 1 ti'lize for the development of a nation. 

resources that can be e cell ve Y u 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3,0 Research Methodology 

This chapter described the research d . es1gn, area of the study, population of the 

stUdy, sample and sampling techniques · , instrument for data collection, validation of the 

mstrument, method of data collection and method f d 1 . ' o ata ana ys1s. 

3.1 Research Design 

The research design for this study was a survey design. According to Nworgu 

(1991), sees swvey swvey as a design that described the nature of an event by collecting 

and analyzing data from a sampled group or items considered to be representative of the 

entire group. 

3.2 Area of the Study 

d Gombe Local Government in Gombe State. Also the 

The area of the stu y was 

. . f the Gombe district which lither to serve as the 

Local Government derived its name rom 

. G mbe Local Government shares boundary with 

ldministrativc centre of many vi II ages. 0 

South and Kfrfi Local Government in Bauchi 

YIDlaltu-Deba Local Government to the 

Slate to the extreme west. 

3.3 r.,.1attoa of tbe StudY 

. f 11 240 N.C.E Ill Students in the Business 

ud consists o a 

The population of the st Y 
f Education Technical Gombe. 

l!duc.ion Department federal College o 



The sample of this study consisted f . 0 sixty (60) students for each of the three (3) 
ups of all N.C.E Students of business educati . 'd° on department. And random samplmg 
IJniques in drawn that each members of th . tee e population has a probability of being 

jneluded. 

3.s instrument for Data Collection 

The instrument for data collection was a s1ructured questionnaire developed by 

the researcher for the study. It was divided in to two sections (A and B). A was a personal 

data of the responded. While section Bare questionnaire items using 5 point scale. 

Scale Abbreviation Points 

Strongly agreed SA 5 

Apd A 4 

Undecided u 
2 

Disagiud 0.A 

Slrongiy disagreed 
s.D 

16 Validadoa Of Tbe IDJtrument 
. 

fi m the School of Busmess 
three lecturers ro 

validated by 
The ·---· ... ent was 

be 111 .. u _.. 
·cat) Gorn · 

. (fcchni 
fE<fucauon 

Educ.tion Federal College 0 

l'7 M6od of Data CollediOll 
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The data was gathered and con ected directly from the respondent by the 
_ •• ,.rcher using the questionnaire through p al � erson contact. 

8 Method of Data Analysis 3, 

The data was analyzed using m · · ean statishcs and percentage. However, age and 

sex were compared in order to analyze the respondent variable so as to find out their 

attitude and perception toward business education whereby multiple options are weighted 

as follow:-

Disagreed = 5. Agreed = 1. for decision rule, a cutoff point 3.0 is going to be accepted 

while any item with a mean 2.99 and below will be rejected. 

The mean of each item will be analyzed using the formula below: 

X=tfx/N 

Where 

X=mean 

I:= sum 

Nn Number of case 

F= Frequency 



CHAPTER FOUR 

DATA PRE SENTATION AND ANALYSIS 

4.0 Data Presentation and A nalysis 

This chapter deals with the analysis of the data 

total sample of 80 students \ 

collected. The responses of the 

:vere analyzed ' so as to find out th · · 

perception of students toward b . 

eir views on the attitude and 

usmess education. 

Table I :  Age distribution of respondents 

Age range Frequency 

20.23 32 

24-26 29 

27-abo:ve 19 

Total 80 

Percentage of score % 

40% 

36% 

24% 

100% 

Table I above shows that 40% of the respondents were within the age range of 

20-23 years old, 36% of the respondents were within age range of 24-26 years and 24% 

of the responded are within the age range of above 24 years the highest percentage of 

ICore are within the age range of20-23 ye� based on the analysis of student in Business 

Education department of Federal College of Education en Gombe. 

16 



Table 2: Sex distribution 

Male 60 75% 

female 20 25% 

Total 80 1 00% 

Table 2 show that out of 80 students used as sample for the study, 60 (75%) of the 

respondents were male. while 20 (25%) were female. This means that most of the 

rcspoodeots were male. 

Research Question One 

Table 3: Student perception towards Business education in F.C.E (T) Gombc 

SIN 

2 

4 

Question.s 

Business education is one of the 

most interesting course in this 

college 

Business education prepares student 

to teach business studies 

Business education require hard 

work 
· n most in 

I dislike business educano 

X Remarks 

4.4 A 

4.0 A 

4.3 A 

2.1  DA 

this college 
ak 4.2 A 

Business education lecturer m e 

his/her teaching easy for me to 



table above shows that the res 1be pondents agreed . th . 0 
W\ items I 2 3 .-..n of 4.4, 4. , 4.3 and 4.2 respe t' ' ' and 5 which have iu-- c 1vely d . an disagreed with item . 

1 '[be grand mean of 3.8 whi h . 
4 of which has a mean 

2. c is above the 3 0 c d . · ior ec1sio I · . 
.....ception of the students towards bu . 

n ru e 1mphes that 1he 
r-- siness education in F C . · .E CT) Gombe 1s positive. 

!lcSdrcb Question Two 

Table 4: Influence of gender differences on studem 
f.ducation 

perception towards Business 

QltSDoDS X1(m) Remarks X2(f) Remark Mean Remark 

total 
I received the same encouragement 3.95 A 4.4 A 4.18 
from lecture as other students do 

The lecturer gives as much attention to 3.75 A 4.25 A 4.0 

my questions as to other students 
questions 

I get the same attention of help from 3.7 A 4.2 A 3.95 

the lecturer as do other students 

3.6 A 4.1 A 3.85 
I am treated the same as other students 
in business education course 

DA 2.45 A 2.48 

The perfonnance of male students in 2.5 

business education course 

A 
).69 

. . h all the items in the table with an 
ndents agree wit 

Table 4 sbows that the rcsPo 
Th Grand mean of 3.69 which is 

. mean of 2.48. e 

� · h · haVlng a . 
-"""l'Uon of item 10 wh1c is 

not favoring one side of the 

. . ... t lecturers are 

.i..... . I ·mphes u ... 

- the 3.0 for decision ru e 1 

A 

A 

A 

A 

DA 



gender. So gender differe nee does not i 
. d 

nfluence stud 
education stu en ts in F c E (1) 

ent' s perc . 

· · Gombe. 

epuon toward business 

Research Question Three 

Table 5: Students attitude t owards Business Ed . ucat1on in F.C.E (T) Gombe 

SIN 

I I  

12 

13 

14 

IS 

Item Question 

Business education · 
. 

is among the course 
bonng me in this college 

Attending business ed . ucauon lecturer 

always is a waste oftime in this college 

Most of the business education students 

do assignment and home work if given 

any 

1 enjoy studying business education in 

this college 

Most of the students participate activity 

in classroom discussion or work 

Grand Mean 

x Remarks 

2.73 DA 

2.0 DA 

4.2 A 

4.2 A 

4.0 A 

3.43 A 

Table 5, above shows that the respondents agreed with the mean scores of 4.2. 4.2 

and 4.0 respectively and disagreed with items 1 1 and 12 with mean of 2.73 and 2.0 

lelpectively. 
The 

grand mean of 3.43 which is above the 3.0, for decision rule implies 

lblt the attitude of students toward business education in F.C.E (T) Gombe is positive . 

.... rcll Question Four 

'J:..&.•- 6· lnfl tud teacher relationship towards Business Education at 

- . uence of s ents or 
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SIN Item Question 

x Remarks f The lecturer takes person y--a interest in me 2.76 DA 
17 The lecturer goes out of his/h er way to help 3.48 A 

me 

18 The e-lecturer consider my ti r ee ings 3.36 A 
' 19 The lecturer help me when 1 h ave trouble 3.35 A 

with the work 

20 The lecturer is interest in my problems 3.5 A 

Grand Mean 
3.29 A 

The 6, above shows that the respondents agreed with items 17. 19, and 20 which 

have a mean of 3.48. 3.35 and 3.5 respectively and disagreed with only item 16 "�th the 

mean score of 2.76. The Grand mean of 3.29 which is above 3.0 for decision rule which 

implies that students teacher relationship does not influence student's attitude toward 

business education in F.C.E CD Gombc. 

4.1 Major Finding of the Study 

I. 

2. 

The major findings of this study are: 

8 · css Education in F.C.E (T) Gombe is positive. 
Students perception towards usm 

ha . Oucnces students· perception towards 

Gender influence is not a factor t t 1" 

. c E (T) Gombe. 
Business Education in f. · 

Student attitudes towards . d ,;0n in F .C. E (T) Gombe is positive . 
Business E uca ... 

20 



4. Student-teacher relationshi d . P oes not influ 
. . 

ence students attitude toward Business 
Education m F .C. E (T) Gombe. 

4.2 Discussion of the Findings 

From the findings, it was discov d th . ere ·at Busmess Education requires hard work 

which dispute the statement made b U Y do (1 994). Another response in question one 

where students agreed th t B · . a usmess education courses prepares them for teaching 

Business Studi es, which tally with the finding of Odey (2000). 

However, in gender differences both female and male respondents showed that 

they are treated equally with agreed mean of 3.69 which implies that lecturers are not 

favoring one side of the gender. So gender difference docs not influence student"s 

perception toward Business Education. 

Also in the area of student attitudes toward business education majority of the 

student showed positive attitude toward the course because the students are commilled 

themselves by attempting assignment and home work with the Grand mean of 3.43 which 

implies that the attitude of student towards Business Education in F.C.E (T) Gombe is 

positive. 

Finally, in the area of students"/teachcr relationship in Business Education does 

not influence student's attitudes toward Business Education in F.C.E (T) Gombe. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMME NDATION 

5.1 Summary 

The main purpose of the study was students' 
. 

perceptton and anitude towards 

· · · om . The statement of the problem, research Business Education at F c E (T) G be 

questions and purpose of the study were presented with regard to the topic. Research 

questions were formulated in order to guide the study, the significance of the study, scope 

limitation of the study were all presented. 

Relevant literatures that will provide basic for this study were reviewed. Also the 

research work focuses on the methodology. population consist of the whole N.C.E lil 

students and 80 students were used for the research. A close ended questionnaire with 20 

items were used as the instroments for data collection and was distributed by the 

researcher, the returned questionnaire was analyzed based on the research questions. 

5.2 Conclusion 

From the findings of the study, it was discovered that Business Education requires 

hard work which in disagreement that the statement made by Udo ( 1 994 ). Also the study 

showed that there is a significant relationship between the student· s perception and 

anitude toward Business Education. 

5.3 Recommendation 

The findings of the study have revealed the students" perception and attitude toward 

· · F c E (D Gombe. The following recommendations are proposed 

Busmess Educatton at · · 
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10 iJ!lprove student's perception and attitude toward b . . usmess education at F.C.E (1) 
aorobe. 

The school environment should be made 
· · 

exc1tmg and conducive for learning to the 

students and others educational requirement such as library should be made adequate; 

supply of materials should be made by the government. Government should organize 

conference, seminar, and workshops to teachers on effective teaching techn iques. 

Parents should improve their assistance to their children in encouraging them by paying 

their school fees in time and provision of learning materials. 

There should be reward for good conduct for both the government and the parent. 

Business education students should acquire educational endeavor that provide young 

people with the experiences and the opportunity to prepare for carries in business. 

s.s Suggestion for Further Study 

The study was limited to Business Education students in F.C.E (T) Gombe. 

. E geopolitical zone and it does not cover all the 

Gombe State is located m North astern 

. d n·1udes toward business education of the zone. It is 

aspect of student's percepuon an a 1 

· 1 1  be arried out in the remaining parts of the zone. 

expected that further stud Y Wt c 
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Appendix i 

School of Undergraduate Studies Fed I c era ollege of Education (fecbnical) Gombe, 

In aftlliation with Abubakar T f B · a awa alewa Umvenity Baucbi State, Nigeria. 

Dear respondent, 

My name is Fauziya Moh'd Idris, an undergraduate student from the above named 

institution conducting a research on the topic: Student's Perceptio11 a11d Attitudes 

Towards Business Education at Federal College of Educatiott (Tecl111ical) Gombe. I 

hereby need your assistance filling this questionnaire. All information provided will be 

kept confidential and only used for the purpose of this work. 

Yours faithfully. 

Fauziya Moh'd Idris 
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Appendix ii 

Section A: Demographic information 

Sex: Male [ ]  Female [ ]  

Age: 1 5-25 [ ] 26-36 [ ] 37-47 [ l 48 and above [ ] 

Section B 

Please respond to these questions by ticking the appropriate columns for answers: 

Key: 

SA= Strongly Agree A = Agree U = Undecided DA = Disagree SD =Strongly 

Disagree 

QI. What are perceptions of students toward Business Education in FCE (T) 

Gombe? 

SIN SA A u DA 

Item Questions 

I Business Education is one of the most interesting 

course in this college 

2 Business Education prepares students to teach 

business studies 

3 Business Education requires hard working 

4 1 d.islike Business Education most in this college 

5 Business Education lecturer make his/her teaching 
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[ I easy for me to understand 

Q2. Does gender difference infl uence the stude t' · 
FCE (n Gombe? 

n s perception of Business Education in 

SIN 

I 1 

I 2 

3 

4 

I 
5 

Item Questions 

I am treated the same as oth d 
. 

Ed 
· er stu ents m Business ucation course 

The lecturer gives as mu h n 
· . c a enllon to my questions as to 

other students questions 

l get the same attention and help from the lecturer as other 
studen ts 

\ 1 receive the same encouragement from the lecturer as 

other students 

I The performance of male students is lower than female 
students in Business Education course 

SA A u 

Q3. What are attitudes of students towards Business Education in FCE (T) Gombe" 

Item Questions SA A u 
SIN 

I 
Business Education is among the course boring me in 

I this college 

Attending Business Education lectures always is waste 

2 of time in this college 

3 
Most of the Business Education students do assignment 

IUld homework if given any 

t enjoy studying business education in this college 

4 
Most of the students participate actively in classroom 

s discussion or work 

27 
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Q3. Does students/teachers relationship influences student's attitude towards Business 
Education at FCE (T) Gombe? 

SIN Item Questions SA A u DA 

I The lecture takes personal interest in me 

2 The lecturer goes out of his/her way to help me 

3 The lecturer consider my feelings 

The lecturer help me when I have trouble \\ith the 

4 work 

5 The lecturer is interested in my problem 
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